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Jlenosckuii, JI.P. MHWcnonws3oBanme I'MC-texHomoruii ans aHalM3a M
IJIAHUPOBAHUSI Pa3MEIICHUs TOPTOBBIX IIEHTPOB (Ha mpuMepe ropojga MuHCKa)
(murumomuast padora) / J1.P. JlenoBckuit. — Munck: BI'Y, 2020. — 49 c.

I'EOMH®OPMAILIMOHHBIE CUCTEMBI, I'EOMAPKETUHI,
TEOMAPKETHMHI'OBBIE MCCJIEJJOBAHUS, KAPTBI, TOPTOBBIN LIEHTP,
I'MITEPMAPKET

eabp wuccief0BaHMsA: TEOMAPKETUHIOBBIM aHAIN3 W [UIAHUPOBAHUE
pa3MelleHus TOProBeIX EHTPOB HA TEPPUTOPUHU I'. MUHCKA.

O0BbeKT HceieI0BaHUsI: TOPTOBbIE LIEHTPHI I'. MUHCKa.

IIpeameTt uccienoBaHusi: JIOKaIus (MECTOIOJIOKEHHUE) TOPTOBBIX LIEHTPOB.

MeToabl wucciaeaoBaHusi: HabOmoaeHue, cOop wuHoOpManuu, aHAIN3,
IPOTHO3UPOBAHKE, A0CTparupoBaHUE.

HccnenoBanus m pa3paboOTKU: HA OCHOBE M3YYEHHUSI TCOPETUUYECKHUX OCHOB
r€OMapKETUHTOBBIX UCCeoBaHui ¢ ucnojb3oBanueM ['MC Ob11 pa3paboTaH MpoeKT
N0 TPUHATHIO PEIICHUS MO Pa3MEIICHUIO KPYIMHOIO TOPrOBOr0 IEHTPAa B TOPOJE
MuHcke, ObUTH MCCIIEAOBaHbl M MPOAHATU3UPOBAHBI PA3IMYHBIC T€OMAPKETUHTOBBIC
(dakTOphl, Ha OCHOBE KOTOPHIX OBUIM MPEIOKEHBI MeCTa Pa3MEIICHHS HOBOTO
KPYITHOTO TOPrOBOTO IIEHTpa B I. MUHCKE, ONpeEIeHbl YA3BUMBIE CYIECTBYIOIINE
TUTIEpMAapPKETHI.

JJieMeHThl HAYYHOM HOBM3HbI: aKTUBHOE UcToab30Banue ['MMC-TexHooruii B
reoMapKeTHHre Ha mpuMepe T'. MuHcKa, pa3paboTaH MPOEKT MO MPUHATUIO PEIICHUS
0 Pa3MENIEHHUIO KPYITHOTO TOProBOI0 IIEHTPa B Topoae MUHCKe.

Ob6aacTh BO3MOXKHOTO NPAKTUYECKOT0 TNPHMMEHEHHUA: TPAKTUYECCKUM
MAapKETHUHT U T€OMAapKETUHT PO3HUYHBIX TOPTOBBIX CETEH.

TexHHKO0-IJKOHOMHYECKAs, COUHMAJbHAsET 3HAYHMOCTB:  MacITaOHas
MpakTUKa TE€OMAapKETUHTOBBIX HCCJICAOBAHUM TOJIOKUTEIBHO CKaXKETCS Kak Ha
peHTabepHOCTH OM3Heca 000 BEIMYMHBI, TaK W CACNIACT KU3Hb IpakaaH Ooiee
KOMQOPTHOU B CBSI3M ¢ 00JIee pallMOHAIBLHBIM PACIION0KEHUEM Pa3JIMYHBIX TOUCK UX
HWHTEpeca, B YaCTHOCTHU KPYIHBIX TOPTOBBIX IIEHTPOB. ABTOP pabOTHI IMOATBEPKIACT,
YTO NPUBEACHHBIA B HEM pPACYETHO-AHAJUTUYECKUM Marepuali, HACKOJIBKO 3TO
BO3MOJKHO, OOBEKTHBHO OTpa)kae€T COCTOSHHE HCCIEIyeMOTo Tpoliecca, a BCe
3aMMCTBOBAHHBIE W3 JIMTEPATYPHBIX M JPYTUX HCTOYHHUKOB TEOPETUUYECKHUE,
METOJOJIOTUYECKNE W METOJUYECKHUE IMOJIOKEHHUS U KOHIEMIMH COIMPOBOXIAAIOTCS
CCBUIKAMU Ha X aBTOPOB.



PO®EPAT

JIspoycki, J.P. Boikapeicranne I'IC-taxHamorii ans aHamizy 1 IJlaHaBaHHS
pa3MSIITYPHHS TaHJJIEBBIX IPHTpaY (Ha MphIkiIaa3e ropaga MiHcka) (IbITuioMHAas
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MbTa nacjiefaBaHHsi: reaMapKEThIHTaBbl aHAII3 1 TUIAHABAHHE Pa3MSIIYdHHS
raHJIEBBIX LIPHTPAY Ha TAPBITOPHIL I'. MiHCKA.

AO'eKT acjieqaBaHHA  FaHIEBBIA LIPHTPHI I'. MiHCKA.

IIpaameT nacjieqaBaHHs: JaKaiblsa (MeCIa3HAXOKaHHE ) TaHIEBBIX IPHTpPAY.

MeTtaabpl  aacjexaBaHHs:  HaslpaHHe, 300p  iH(apmanpli,  aHamis3,
nparHazaBaHHe, abcTparaBaHHe.

JacienaBaHHi i pacnmpanoyki: Ha aCHOBE BBIBYUSHHSI TIAPITBIYHBIX ACHOY
reaMapKeThIHTaBhIX JaciieaBaHHsAy 3 BbIkapeicTaHHeM [1C Obly pacmpamaBaHbl
NpaeKT IMa TPBIHAINII PalidHHA Ta pa3MsIIYdHHI OyifHOTa TaH[uIéBara IPHTpa ¥
ropaaze MiHCKy, ObUTI AaciiefaBaHbl i MpaaHaTi3aBaHbl PO3HBIA TeaMapKETHIHTABBIS
(dakTapel, Ha aCHOBE AKIX ObUII MparaHaBaHbl MECIIbI Pa3MSIIUAHHS HOBara OyifHora
rananépara 1PHTpa ¥ r. MiHCKY, BbI3HAYaHbl YPa3iiBblsl ICHYIOUbIA TIIEPMapKETHI.

DJieMeHThbl HABYKOBAall HaBi3HbI: akThIyYHAe BeIKapbicTaHHe [ IC-TaXHANOTIH Y
reaMapKkeThIHTy Ha TMpbIKiIaa3e r. MiHcKa, pacrmpalriaBaHbl MPaekT Ma MpPbIHALIII
pAaIIdHHA 1A pa3MsIIudHHI OylHHOTa raHuiéBara IpHTpa ¥ ropaaze MiHcky.

Bo6aacubr mMarusiMara NpakTbhblYHAra MNPbIMSHEHHSI:  [PAKTHIYHbI
MapKETHIHT 1 TeaMapKEThIHT PO3HIYHBIX TaH/JIEBBIX CETAK.

Thxuika-akaHamiuHasi, canbIsiibHAsi 3HAYHACHb: MamTaOHAas TPaKThIKA
reaMapKeThIHTaBbIX JIaclie/laBaHHAY CTaHOydYa ajal'eria Sk Ha piIHTaOeIbHACI
Oi3Hecy JIF0OOM BeIiUbIHI, TaK 1 3pO0ilb XKBIIIE TpaMaa3sH OO0JbIl KaM(pOPTHBIM Y
CyBsi31 3 OOJIBIII PAlBITHAIBHBIM Pa3MSITYIHHEM PO3HBIX KpOMaK iX IHTApaCy, Y
MpbIBaTHACII OYWHBIX TaHIJIEBBIX IPHTpAy. AyTtap palOOThl MamBspaKae, IITO
MpBIBEN3EHBI y €l paslikoBa-aHANITBIYHBI MAaTAPBISI, HAKOJbKI TIITa MardybiMa,
a0'eKThIYHA aJJTIOCTPOYBAa€ CTaH JacieiBaeMara MpaipCcy, a BCe 3ama3blyaHblid 3
JMTapaTypHBIX 1 IHIIBIX KPBIHIIl TIAPITHIUHBISA, METAJalariuHbll 1 METaIbIYHBIS
MajiaXXK HH1 1 KaHIPIIIBI CyIIpaBaHKaoIa CliacklIkaMi Ha iX ayTapay.



ABSTRACT

Ledovsky, D.R. Using GIS technologies for analyzing and planning the
placement of shopping centers (on the example of the city of Minsk) (thesis) /
D.R. Ledovsky. — Minsk: BSU, 2020. — 49 p.

GEOINFORMATION SYSTEMS, GEOMARKETING, GEOMARKETING
RESEARCH, MAPS, SHOPPING CENTER, HYPERMARKET

Purpose of the research: geomarketing analysis and planning of shopping
center locations on the territory of Minsk.

Object of research: shopping centers in Minsk.

Subject of research: location of shopping centers.

Research methods: observation, information collection, analysis, forecasting,
abstraction.

Research and development: based on the study of the theoretical foundations
of geomarketing research using GIS, a project was developed to make a decision on
the location of a large shopping center in Minsk, various geomarketing factors were
investigated and analyzed, on the basis of which the locations of a new large shopping
center in Minsk were proposed, and existing hypermarkets were identified as
vulnerable.

Elements of scientific novelty: active use of GIS technologies in geomarketing
on the example of Minsk, a project was developed to make a decision on the location
of a large shopping center in Minsk.

Field of possible practical application: practical marketing and geomarketing
of retail chains.

Technical, economic, social significance: large-scale practice of geomarketing
research will have a positive impact on the profitability of businesses of any size, and
will make the life of citizens more comfortable due to the more rational location of
various points of interest, in particular large shopping centers. The author of the work
confirms that the calculation and analytical material provided in it objectively reflects
the state of the process under study, and all theoretical, methodological and
methodological provisions and concepts borrowed from literary and other sources are
accompanied by references to their authors.



