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PE®EPAT

Tema gunjomHoro ucciaenoBanus: «Crnenuduka nepeBoga PYCCKUX U
AHTJIMACKUX PEKJIAMHBIX TEKCTOB (Ha Matepuaie uHrepHeT-CMUN)».

KitoueBsbie ciioBa: PEKJIAMA, PEKJIAMHBIN TEKCT, IIMCHbMEHHbBIN
IIEPEBOJI, MUHTEPIIPETALIMS, CPEJICTBA PEUEBOI'O BO3JENCTBUS,

SKCITPECCHUBHOCTD, MOP®OJIOTUYECKHUE OCOBEHHOCTH,
CUHTAKCHUYECKUE OCOBEHHOCTH, CTUWINCTUYECKHUE
OCOBEHHOCTHU.

AKTYaJIbHOCTh TEMbl HCCJIEAOBAHHMS OOYyCIOBJIEHA HEOOXOIHUMOCTBIO
M3YUCHHS S3bIKA PEKJIAMbl KaK HEOTheMJIEMOM vacTu coBpemMeHHbix CMU wu
NOTPEOHOCTHIO B MOBBIIICHUN YPOBHS MEPEBOJAHON M OTEYECTBEHHOM PEKJIAMHOMN
IPOLYKLHUU.

O0beKT HcciIeI0BAaHUA — PYCCKHUE U aHTJIMMCKHAE PEKIIAMHBIE TEKCTHI.

IIpeamer ucciieqoBaHusi — CrocoObl MEPEBOJAa PEKJIAMHBIX TEKCTOB aHIJIO-
U PYCCKOS3BIYHBIX HHTEPHET-CMU.

Hean ucciaenoBaHus — BBISIBICHUE CIIEUU(DHUKY s3bIKa pEKJIaMbl U IEpeBOAA
AHIJIOA3BIYHON PEKJIAMBI HA PYCCKUH S3BIK.

MeToabl HMCCIeAOBAHMS: METO] CIUIOIIHOW BBIOOPKH, aHAJIW3 M CHUHTE3,
ONMCATEIBbHO-aHATUTUYECKUN METO, CPABHUTEIBHO-CONIOCTABUTEIIBHBIA METO/I.

OcHoBHBIE pe3yJbTaThl HcciaeAoBaHusi. B xonxe wuccienoBaHus ObulH
IIPOAHATIM3UPOBAHBI AHTJIOSA3BIYHBIE PEKJIAMHBIE TEKCThI C TOYKH 3pEHUs Cepbl
yHOTpEeOJIeHHUs], a TAK)KE C MO3UIUHU JIEKCUKH, TPAMMATUKHA U CTUIUMCTUKH. [Tomumo
3TOr0, OBUIM U3YyYEHBbI MPUEMBI, UCIIOJIb3yEMbIE B MEPEBOJIE PEKIAMHBIX TEKCTOB,
BBISIBJIEHBI OCOOECHHOCTH SI3bIKa pPEKJIaMbl M SI3bIKOBBIE CPEACTBA M METOJBI,
WCIIOJIb3YEMBIE JUJIS IIEPEBO/IA U aallTallii PEKJIAMHBIX TEKCTOB.

HoBu3HA TIONy4YEHHBIX pE3YyJbTATOB 3aKJIIOYAETCS B PACCMOTPEHUU
MEKKYJIbTYPHBIX BOIIPOCOB, KOTOPBIE BOSHUKAIOT IIPU MEPEBOJIE PEKIIAMBI C OJJTHOTO
A3bIKa HAa JAPYrOM, a TakK€ B BBIABICHUU SA3BIKOBBIX CPEIACTB M METOMOB,
WCIIOJIB3YEMBIX JUIA MEPEBOJA M alanTalMy aHIJIMHUCKUX PEKIIAMHBIX TEKCTOB Ha
PYCCKHI S3bIK Ha MaTepuane uarepaer-CMU.

Junjomuas padora: 50 ctpanwuil, 59 ©CTOYHUKOB, | pUIIOKEHNE.



PO®EPAT

Thma abimiioMHara aaciaenaBaHHsi: «Crenpidika Tepakiagy pyckix 1
AHTITIHCKIX PIKJIAMHBIX TIKCTaY Ha (MaTaphisuie iHTIPHAIT-CMI)».

KarouaBeia ciaoBbl: POKIIAMA, POKIIAMHBLI TOKCT, ITICBMOBBLI
IIEPAKJIAJ, THTOPIIPOTALIBIS, CPOJKI MAVJIEHUATA V3JI3ESIHHS,
SKCIIPACIVHACIIb, MAP®DAJIATTYHBIA ACABJIIBACL,
CIHTAKCIYHbIA ACABJIBACLHI, CTBUIICTBIYHBIA ACABJIIBACLI.

AKTyaJlbHACHb T3Mbl JacielaBaHHs aOyMoylieHa Hea0XOJHACLIO
BBIBYUSHHSI MOBBI PAOKJIaMbl SIK HeaJ'eMHaill yacTki cydacHsIx CMI 1 matpa0ait y
NaBBIIIPHHI Y3POYHIO MEepaKiIaHON 1 alubIHHAN pIKJIaMHal MpaayKIIbIi.

A0'eKT 1acjieaBaHHS — PYCKIis 1 aHIHACKISI PIKIAMHBIS TIKCTHI.

IIpaagmet nacjegaBanHs — crioca0Obl Iepakiaay pIKIaMHBIX TIKCTAY aHTrja-
1 pyCKaMOYHBIX IHTIpHAIT-CMI.

MbTa nacjiefaBaHHs — BbISYJICHHE CIIelbI(DiKI MOBBI PAKJIAMBbI 1 Mepakiaay
aHTJIAMOYHAM P3KJIaMbl HA PYCKYIO MOBY.

Metaabl aacjefaBaHHA. MeETaJ CYIDRJbHAl BBIOApKI, aHaMI3 1 CIHTI3,
amicajabHa-aHAIITBIYHBI META], NapayHalbHa-CyNacTayIsUIbHbI METaJ.

ACHOYHBISI BbIHIKI JaciaegaBaHHsl. Y XoJ3€ JaclielaBaHHA ObLIl
IpaaHaii3aBaHbl aHTJAMOYHBIS PIKJIAMHBIS TAKCTBI 3 MYyHKTY TJIEIKAHHS CQepbl
V>KbIBaHHS, @ TaKcaMma 3 Ma3ilpbll JEKCIKl, TPaMaThIKl 1 CTBUTICTBIKI. AKpamsi raTara,
ObLIl BBIBYYaHbl NPBIEMBI, KIS BBIKAPHICTOYBAIOIA Y MEpakiag3e pPIKIaMHBIX
TIKCTAY, BBISYJIEHbI acalaiBaclil MOBBI PIKJIaMbl 1 MOYHBISI CPOAKI 1 METaJbl, KIS
VKbIBarOLIA JJIs Mepakiaay 1 aJanTalbll pIKJIaMHBIX TIKCTAY.

Hagizna  arppiMaHblX  BBIHIKAY  3aKimodaelia Yy  JacieJaBaHHI
MDKKYJBTYPHBIX MBITAHHSY, KISl Y3HIKAIONb Mpbl MEPaKIaa3e pIKIaMbl 3 aJIHON
MOBBI Ha IHIIYK, @ Takcama ¥y BbIAYJIEHHI MOYHBIX CpPOJKay 1 MeTaaay, AKis
BBIKAPBICTOYBAIOIIIA JIJIsl Iepakiaaay 1 aJanTalbll aHTJINACKIX PAKIAMHBIX TAIKCTAY
Ha PYCKYIO0 MOBY Ha MaTApbisiie IHTIpHAT-CMI.

Jbimuiomnasi mpana: 50 craponak, 59 kpeiHIO, 1 TpBIKIagaHHE.



ABSTRACT

The topic of the research: "Specifics of translation of Russian and English
advertising texts (based on the materials of Internet-media)".

Keywords: ADVERTISING, ADVERTISING TEXT, TRANSLATION,
INTERPRETATION, MEANS OF SPEECH INFLUENCE, EXPRESSIVENESS,
MORPHOLOGICAL PECULIARITIES, SYNTACTIC PECULIARITIES,
STYLISTIC PECULIARITIES.

The relevance of the research topic is due to the need to study the language
of advertising as an integral part of modern media and the need to increase the level
of translated and domestic advertising products.

The object of the research is Russian and English advertising texts.

The subject of the research is ways to translate advertising texts of English
and Russian Internet-media.

The purpose of the research is to identify the specifics of the advertising
language and the translation of English advertising into Russian.

Research methods: continuous sampling method, analysis and synthesis,
descriptive-analytical method, comparative method.

Main results of the research. The study analyzed English-language
advertising texts from the point of view of the sphere of use, as well as from the
point of view of vocabulary, grammar and stylistics. In addition, the techniques
which are used in translating advertising texts were studied, the features of the
advertising language and the language tools and methods used for translating and
adapting advertising texts were identified.

The novelty of the results obtained consists in the study of cross-cultural
issues arising during advertising translation from one language into another, as well
as in identifying the language tools and methods used for translating and adapting
English advertising texts based on the materials of Internet-media into Russian.

Diploma work: 50 pages, 59 sources, 1 appendix.



