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PE®EPAT JJUIIJIOMHOM PABOTBI

JumnnomHast pabota «JIMHTBO-CTUMYNATUBHBIE CpPEACTBA  BO3JCHCTBUS
AHIJIOA3BIYHOIO  PEKJIAaMHOIO  CIOTaHa» COCTOMT M3  BBEACHUA, JBYX
TEOPETUYECKUX M OJHOW NPAKTUYECKOW TIJIaB, CIUCKAa HWCHOJIb30BAaHHOU
JUTEepaTyphl, TATH npuioxkeHuil. OO0beM paboTsl coctaBisieT 81 crpaHMIa.
Pabota Bxmodaer B ce0s 6 Tabmuil u 6 pucyHkoB. CIUCOK HCHOIb30BAaHHON
JIATEPATYPBI COACPKUT 57 TTO3ULUN.

Kntouesvie cnosa: aHTNOSI3BIYHBIN CIIOTAH, PEKJIaMa, JIMHTBUCTUKA, CPEACTBA
BO3JCHCTBHUSI, PEKIaMHBIN TEKCT.

Obvexmom WCCIEIOBAHUS JaHHOM JUIJIOMHON pPaOOTHI SBISETCS S3BIK
COBPEMEHHOW AaHIJIOSA3BIYHOM PEKJIAMBbl, PEKJIAMHBIE TEKCTbl HA AHIJIMHCKOM
A3BIKE.

IIpeomemom uccnenoBaHusl — CPEACTBA SI3bIKOBOTO BO3JEHCTBUS PEKIAMHBIX
TEKCTOB HA aHTJIMMCKOM SI3BIKE, B YACTHOCTH, PEKIAMHBIX CIIOTaHOB.

L]envto NaHHOW TUTLIIOMHOM PaOOTHI SBIISIETCS BBISIBICHUE U aHATU3 SI3bIKOBBIX
0COOEHHOCTEN aHTJIOSI3bIYHBIX PEKJIAMHBIX CJIOTaHOB.

B nanHOW gumnioMHOM paboTe ObUIM HMCHOJIB30BaHbl TaKHE Memoobl
UCCJIEIOBaHMs, KaK METOJ CIUIOIIHOW BBIOOPKH, OMNMUCATENIbHBIA aHaJN3,
CTPYKTYpHBIM aHaNIW3, I'PAMMATHYECKUM aHAJIA3, CEMAHTHUYECKUU aHAJIN3,
CTUJIMCTUYECKUN aHaIN3, aHKETUPOBAHWE, CTAaTHCTUYECKUM aHAIU3, KOHTEHT-
aHaJu3, MOJICIIMPOBAHHUE.

llo pesynemamam npogedenHol padomvl Mbl MOXEM CIIE€NaTh CIEIYIOUIUNI
BBIBOJI: PEKJIAMHBIE TEKCThl, @ OCOOEHHO CIIOTaHbl, B KOTOpPbIX HH(OpMaLus
COJIEPKUTCS B KOHIIEHTPUPOBAHHOM BHJIE, 00J1aal0T OCOOBIMU KOTHUTUBHBIMU U
[IparMaTUYEeCKUMHA  CBOWCTBAMHM M XapaKTEPU3YIOTCS  CHUCTEMHOCTBIO
COCTABJISIFOLIMX 3JIEMEHTOB Ha BCEX YPOBHAX: (DOHOJOTHMYECKOM, JIEKCUUYECKOM,
CTHJIMCTHYECKOM, FPAQUUECKOM, CHHTAKCUYECKOM.

Pezynomamsl ucciedosanus MOTYT OBITh HCIOJIB30BAHBI MPENOJABATEISIMU
BY30B npu o0y4eHHM CTYJEHTOB S3BIKOBBIX CHEUUATBHOCTEH CTHIIMCTUKE, a
TaKX€ TMPAKTUKYIOIMIMMU MapKETOJOTAMH M KOIMPAUTEPAMHU IPU COCTABICHUH
PEKIIAMHBIX CIIOTAHOB.

Hoeusna pesynbmamog 3aKJIFO4AETCSA B SKCIEPUMEHTAIIBHOM MTOATBEPKIACHUN
BO3JICMCTBYIOLIETO MOTEHIMANA S3bIKOBBIX CPEJCTB AHIJIOA3BIYHOIO PEKIAMHOTO
CJIOTaHa Ha LIEJIEBYIO ayAUTOPHIO U ONIPENCIICHUN COOTHOILLIEHHUS 3TUX CPEACTB.

Hcnonb3oBaHHbIE MaTEpHalIbl U PE3YNbTaThl TUIJIOMHOW pPabOTHI SIBISIOTCS
n0cToBepHbIMU. PaboTa BhINOJIIHEHA CAMOCTOSITENIBHO.



PO®EPAT JBIIIIOMHAM ITPAIIBI

HpimmomMHass  mpana  «JIIHTBa-CTBIMYNSTBIVHBISL ~ CPOAKI  Y3A3€sSHHS
aHrJlaMoOyHara pdKJIaMHara cloraHa» CKJIajaeuua 3  YBSA3EHHS, JIBYX
TIAPITHIUHBIX 1 AJHOW MpaKThIYHAHN TJay, CHICy BBIKAphICTaHAW JiTapaTyphl,
Al OpbIkIaganasy. AG'€m mparer ckinamgae 81 craponka. [Ipama ykmouae ¥
csi6e 6 Tabmiy 1 6 mamronkay. Crmic BBIKapbICTaHAW JiTapaTyphl 3Msmmdae 57
Ma3ilblil.

Knrouaswisi cnogvi: aHTIaMOVHBI CJIOTaH, pOIKJIaMa, JIHTBICTHIKA, CPOJKI
V3A3€sIHHS, PIKIAMHBI TIKCT.

Ab'exmam nacnenaBaHHsS JaJ3€Hail JBITUIOMHAN Tpanbl 3'aymseinia MoBa
CydacHall aHTJIaMOYHall paKjiaMbl, pIKJIAMHBIS TIKCTHI HA aHTJIiHCKail MOBE.

Ilpaomemam nacnefgaBaHHS — CPOJKI S3BIKABOTA Y3A3€AHHS PAIKIAMHBIX
THKCTAY Ha aHTJIiMCKail MOBE, y IPBIBATHACII1, PAKJIAMHBIX CJIOTaHay .

Mbmaii nan3eHail JbIIUIOMHAM Mpaibl 3'ayjsielniia BbIIYICHHE 1 aHami3
MOVHBIX aca0JiBacIsy aHTJIaMOYHBIX PIKJIAMHBIX CJIOraHay.

VY nan3zeHail AbIIUIOMHAM mpaibl ObUTL  BBIKAPBICTAHBIS TakKisg Memaosbl
JacielaBaHHs, sIK METaJl CyIJIbHAW BBIOAPKI, amicajbHbl aHAI3, CTPYKTYPHBI
aHaji3, rpaMaTblYHbl aHalli3, CEMAaHTHIYHBI aHali3, CTBHUIICTBIYHBI aHAI3,
aHKETaBaHHE, CTATBICTBIYHBI aHAJII3, KAHTAHT-aHa13, Ma/I3JISIBAHHE.

Ila evinikax npasedsenati npaysbl Mbl MOXKaM 3padillb HACTYIIHYIO BBICHOBY:
PAOKJIAMHBIS TAKCTHI, a acabiiiBa CIIOraHbl, y SKIX 1HQapMalpbid 3MsAIIvaenia y
KaHI[PHTPABaHbIM BBITJIS/I3€, BAJIOJAIONL AIMBICIOBBIMI  KarHITHIYHBIMI 1
MparMaTblYHbIMI YIacIiBacLAMI 1 XapaKTapbI3yIOIlla CICTIMHACIIO CKIAIHIKAY
dJeMEHTay Ha VYCIX Yy3poYHsIX: (¢aHalariyHbIM, JEKCIYHBIM, CEMaHTBIYHBIM,
rpa@i4HbIM, CIHTAKCIUHBIM.

Buinixi 0acnedasanns MOTylb ObIlb BEIKaphICTaHbI BhIKJIaqubikami BHY mpbl
HaByYaHHI CTYJPHTay MOVHBIX CIEUbLUIbHACIAY CTBUIICTBILBI, a Takcama
MPaKTHIKYIOYbIMI MapKeToJiaraMi 1 KOmipaTiapaMi Mpbl CKIaAaHHI PIKIAMHBIX
CJIOTaHay.

Hagiszna evinixay 3axnrodaenia Ba Y 3KCIEPHIMEHTAIBHBIM MALBEPKAHHI,
K1 Y3A3€iHIYae TaTAHUBIITY MOVHBIX CpOJKay aHIJIaMOYHara paKJIaMHara
cJioraHa Ha MATaBYIO ayJIbITOPBIIO 1 BRI3HAYIHHI CYaJJHOCIH TITHIX CPOJIKAY.

BbIkapbICTaHblsi MaTAIpbIUIbl 1 BBIHIKI JIBITUIOMHAWA Mpaibl  3'ayJsiolia
nakyaaabiMi. [Ipaiia BeikaHaHa camacTolHa.



ABSTRACT DIPLOMA WORK

Diploma work "Linguistic-stimulating means of influence of an English
advertising slogan" consists of an introduction, two theoretical and one practical
chapters, a list of references, five applications. The amount of work is 81 pages.
The work includes 6 tables and 6 illustrations. The list of references contains 57
items.

Keywords: English-language slogan, advertising, linguistics, means of
influence, advertising text.

The object of research of this diploma work is the language of modern
English-language advertising, advertising texts in English.

The subject of the research is the language features of advertising texts in
English, in particular, advertising slogans of the advertised brand.

The purpose of this work is to identify and analyze the language features of
English-language advertising slogans.

In this work, we used such research methods as the continuous sampling
method, descriptive analysis, structural analysis, grammatical analysis, semantic
analysis, stylistic analysis, questionnaires, statistical analysis, content analysis,
and modeling.

Based on the results of this work, we can draw the following conclusion:
advertising texts, and especially slogans that contain information in a
concentrated form, have special cognitive and pragmatic properties and are
characterized by a system of constituent elements at all levels: phonological,
lexical, semantic, graphic, and syntactic.

The results of the research can be used by university lecturers when teaching
stylistics to students of language specialties, as well as by practicing marketers
and copywriters when drawing up advertising slogans.

The novelty of the results lies in an experimental confirmation of the impact
potential of the language means of an English-language advertising slogan on the
target audience and determining the ratio of these means.

The materials used and the results of the work are authentic. The work was
done independently.



