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PE®EPAT

Junnomuas padota: 60 c., 4 Tabn., 53 uCTOYHUKA.

[IBETOOBFO3HAUEHNS, KOJIOPATUBBI, TMCKYPC, PEKJTAMHBII1
TEKCT, TPEAMETbBI, ObO3HAYEHW .

OOBbeKT uccnea0BaHus — IBETOHAMMEHOBaHUs (KOJIOPATUBBI) B PYCCKOM U B
AHIVIMMCKOM PEKJIIAMHBIX TUCKYypCaXx.

[Ipeamer  wWcciemoBaHUST —  HANMOHAIBHO-KYJIBTYpHas  crueruduka
[IBETOHAMMEHOBAHUH (KOJIOPATHUBOB).
Hens  gummomMHOM  paboOTBl —  MpOaHAIU3UPOBATH  OCOOEHHOCTHU

WCIIOJIB30BaHUs KOJIOPATUBOB B AHIJIOA3BIYHOM U PYCCKOSI3BIYHOM PEKIaMHOM
TEKCTE.

MeToabI UCCIIEIOBAHMS:

- TEOPETUYECKHE: aHaju3 JINTepaTypbl MO HCCIEAyeMOr mpodieme,
00001IeHre, KOHKpeTH3alus, Kiaccu(ukaius, CpaBHEHUE HCCIEI0BATEIbCKUX
ABJIICHUI;  METOJ, TEMaTHUYeCKOW  KiIacCUPUKalUM, TPUMEHSEMBId  Mpu
pa3rpaHUYCHUM  [BETOOOO3HAYEHUH MO  CEeMaHTUYECKHU-MOTHBUPOBAHHBIM
rpymnmnam, 3JIEMEHThI TMAXPOHHOTO U STUMOJIOTUYECKOTO aHaJn3a;

- AMIIUPUYECKHUE: CPABHUTEIBHO-COMOCTABUTEIIbHBIM aHaIN3, METO]I
CIUJIOIIHOW BBIOOPKH W3 HA3BAHHBIX UCTOYHUKOB, KOJUYECTBEHHO-CTATUCTUUCCKUIN
METO/I.

TeopeTndeckass 3HAUUMOCTh PAOOTHI  3aKIIOYAETCS B BO3MOXXHOCTHU
JaTbHEUIIIETO MCMOJIb30BAHUS PE3yJIbTaTOB HCCIEIOBAaHUS B TakKUX 00JIacTsIX
3HaHUs, KaK JUHTBUCTHKA U MEPEBOJIOBE/ICHUE.

[IpakTryeckas 1IEHHOCTh Pa0OThI 3aKIFOYAETCS B TOM, UTO OHA MOXET ObITh
WCIIOJIb30BaHa TMPU MOATOTOBKE CIEIKYpPCOB, CEMHUHAPOB, MOJIOKEHBI B OCHOBY
JISKIUH TI0 TEOPUHU MEPEBOJIA U JIEKCUKOJIOTHUH, a TAKKE MPAKTUUYECKUX 3aHSATUH.



POD®EPAT

Heimmomnas ipama: 60 c., 4 Tabm., 53 KpbIHiI.

KOJIEPAAZHAUYDHHSA, KAJIAPATBIBBI, ABICKYPC, POKJIIAMHDI
TOKCT, ITPAJIMETEBI, ABASHAYDHHA.

AG'exT macnemaBaHHsS-KoJiepaaba3HAU’HHI ¥y pyckal 1 ¥ aHridckai
PAKJIaMHBIX JBICKYpCax.

[Ipagmer Jacie/laBaHHs-HalbISIHAIbHA-KYJIbTypHasI crenpi(ika
KoJiepaaba3HAudHHAY .

Mbsra npIuioMHal  mpanbl-lipaaHaiizaBallb  acaOliiBacill BBIKAPHICTAHHS
KaJlapaThIBay y aHIJIAMOYHBIM 1 PYCKaMOYHBIM P3KJIAMHBIM TIKCLIE.

Mertang nacienaBaHHs:

- TIApATHIYHBIA:  aHaji3 JITaparypsl 0a JOcCienHail mpadieme,
abaryJbHEHHE, KaHKpAThI3albls, Kiacipikalplid, NapayHaHHE JIacieAublX 3'sy;
MeTaJ, TAMaTblYHAM Kiaciikambll, sKI YKbIBacllla Mpbl pa3MeKaBaHHI
BETOOOO3HAUEHWI M@  CEMAaHThIYHA-MATBbIBABAHBIM  IpyNaM,  3JIEMEHTHI
JUAXpOHHOTO 1 3ThIMaJariyHara aHamisy;

- SMIIPBIYHBIA:  NapayHalbHA-CylacTayJsuIbHbl  aHaji3,  MeTaj
CYLIDJIbHBI BBIOAPKI 3 HA3BAHBIX KPBIHIL, KOJbKACHA-CTATHICTHIYHBI META.

TrapaThuHast 3HAYHACIL pabOTHI 3aKiIOYaea y MarybIMacii Jajenniara
BBIKAPBICTAHHS BBIHIKAY JacjelaBaHHI ¥ TakKiX rajiHaxX Belbl, K JIHIBICTBIKA 1
MEepaKIIaJa3HayCTBA.

[IpakTpluHAsE KalITOyHACUpb Ipalbl 3aKIKOYaclla y ThIM, IITO SHA MOXa
ObILIb BBIKApbICTAHA MpPbI MAIPBIXTOYLBI CHEUKypcay, ceMiHapay, NakjIag3eHbl ¥
aCHOBY JICKIIBI TIa THOPBII TMEpakyiaay 1 JICKCIKaaorii, a TakcaMa MPaKThIYHBIX
3aHATKAY.



ABSTRACT

Thesis: 60 p., 4 tables, 53 sources.

COLOR TERMS, COLORATIVE, DISCOURSE, ADVERTISING TEXT,
OBJECTS, SYMBOLS.

The object of research is the color naming of everyday objects in Russian
and English advertising discourses.

The subject of research is the national and cultural specificity of color
meanings.

The purpose of the thesis is to analyze the features of using coloratives in
English and Russian advertising text.

Method of research:

theoretical: analysis of the literature on the problem under study,
generalization, specification, classification, comparison of research phenomena;
method of thematic classification, used to distinguish color meanings by semantic-
motivated groups, elements of diachronic and etymological analysis;

empirical: comparative analysis, continuous sampling method from the
named sources, quantitative and statistical method.

The theoretical significance of the work lies in the possibility of further use
of the research results in such areas of knowledge as linguistics and translation
studies.

The practical value of the work is that it can be used in the preparation of
special courses, seminars, lectures on the theory of translation and lexicology, as
well as practical classes.



