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OBIIAA XAPAKTEPUCTUKA PABOTbBI

PEKJIAMA, MEJMAIIPOCTPAHCTBO, CPEJICTBA MACCOBOM
NHOOPMAIINU, HOBBIE MEJIMA, BPEH/I, ITOJIMTUKA JIOKAJIN3ALIN.

Obvekm uccneoosanuss — HOBble Menua. Ilpeomem uccredosanus —
0COOEHHOCTH HOBBIX Me/IMa KaK KaHala KOMMYHHUKAIIUU KUTACKUX OPEHIOB.

Llenv pabomwvl — paccMOTPEeTh BO3MOXXHOCTHM HOBBIX MeJua Kak KaHala
KOMMYHUKAIIMM KUTaHCKUX OpeH10B Ha pbiHKe PecnyOnuku benapycs.

Hcxons U3 nenu ucciaeoBaHus, aBTOPOM IOCTABIICHBI CICAYIOIIUE 3a1a4U —
paccMOTpPETh  UCTOPUYECKHE W 3aKOHOJATEJIbHBIE  OCHOBAHUS  PEKJIAMHOU
KOMMYHUKAIIUM KUTAWCKUX OpEeHJO0B; MPOBECTH AaHAJIU3 HCIOJIb30BAHUS HOBBIX
KaHAJIOB PEKIaMHOM KOMMYHHKAIIMH KUTACKUX OPEHIOB.

Hayunas mnosuzna wWccneqoBaHUS 3aKIOYaeTcss B OOOOIICHUH  OTMBITA
nesitenbHocTh CMU 1o co37aHUIO0 MOJIOKUTENBLHOTO 00pa3a TOBAPOB KHTAMCKUX
KOMITaHui Ha pbiHKe PecnyOnuku benapycs.

[Tonyuennsle pe3ynbTaThl : BbisiBaeHbl kaHanel U Tunsl CMU  nns
pacupoCTpaHEHHs] KUTAaUCKUX TOBapoB B benapycu, nmpoaHanu3upoOBaHbl HUCTOPHUS
kutaiickux CMU u npasoBas 3ammra CMU, npoananu3upoBaHbl pa3pabOTKU U
pacupoCcTpaHeHHs] KUTaCKUX TOBapoB B benapycu.

Marucrepckasi auccepTanusi COACPKUT 55 CTpaHUIBI U COCTOUT W3 OOIIEH
XapaKTEPUCTUKH, BBEACHHUS, IBYX TJIAB, BKIIFOYAIOIIUX LIECTh PA3AEIIOB, 3aKIOUCHUS
Y CITUCKA UCIOIb30BaHHBIX HCTOYHHUKOB, COCTOSIIIETO U3 68 HaMMEHOBAHUI



GENERAL DESCRIPTION OF WORK

ADVERTISING, MEDIA SPACE, MASS MEDIA, NEW MEDIA, BRAND,
LOCALIZATION POLICY.

The object of research is new media. The subject of the research is the features
of new media as a communication channel for Chinese brands.

The purpose of the work is to consider the possibilities of new media as a
communication channel of Chinese brands on the market of the Republic of Belarus.

Based on the purpose of the study, the author posed the following tasks — to
consider the historical and legislative foundations of advertising communication of
Chinese brands; to analyze the use of new channels of advertising communication of
Chinese brands.

The scientific novelty of the study is to generalize the experience of the media
in creating positive images of the goods of Chinese companies in the market of the
Republic of Belarus.

The results obtained: The channels and types of media for the distribution of
Chinese goods in Belarus were identified, the history of Chinese media and the legal
protection of the media were analyzed, and the development and distribution of
Chinese goods in Belarus was analyzed.

The master's thesis contains 55 pages and consists of a general description,
introduction, two chapters, conclusion and list of references, consisting of 68 items.



AT'YJIBHAS XAPAKTAPBICTBIKA ITPAIIBI

POKJIAMA, MEJIBISATIPACTOPEI, CPOJIKI MACABAW THO®APMAILIBII,
HOBbIA MEJIbIA, BPOH/L, ITAJIITBIKA JIAKAJII3ALIBII.

AO'ekT macnemaBaHHS - HOBBIS Meabia. [IpagmeT macrmenaBaHHsS - acaOiBacii
HOBBIX MEJbIS SIK KaHaJa KaMyHIKaIlbll KITAUCKIX OpaHaaY.

MbTa paboThI - pasriens3erh MardbIMacili HOBBIX MEBIA K KaHalla KaMyHIKaIlbli
KiTaiicKix OpaHAaY Ha pRIHKY PacmyOumiki bemapych.

3bIX0/1354bl 3 MAThI Jaclie/laBaHHs, ayTapaM MacTayJeHbl HACTYIMHbIA 3a7aubl -
pasrieasenp TICTapblYHbIS 1 3aKaHaAayyblsl MaACTaBbl pAKIAMHAW KaMyHIKalbll
KITaliCKIX Op3HJay; MmpaBecll aHajl3 BBIKAPBICTAHHS HOBBIX KaHalay pAIKJIaMHAM
KaMyHIKaIlbll KITAUCKIX OpaHAAY.

HaBykoBasi HaBi3Ha JaciefaBaHHS 3aKiiodaeiiia y adarylbHEHHI BOIIBITY
n3eriHacb CMI na cTBapaHHI cTaHOy4ara BoOpa3y TaBapay KITalCKIX KaMIlaHii Ha
peIHKY Pacny6mniki benapyce.

ATpbiMaHbIs BbIHIKI: Beisynensl kanansl 1 Tl CMI u1st pacnaycropKBaHHS
KiTalicKiX TaBapay y benapyci, npaananizaBansl rictopsis kiTaiickix CMI 1 mpaBaBas
abapona CMI, npaanasnizaBaHbl pacpaloyKi 1 pacnaycro/pKBaHHS KITalCKIX TaBapay
y benapyci.

Maricrapckasi apicepTaiibld 3Msrdae 55 CTapoHKI 1 CKJIajaelia 3 aryjibHal
XapaKTapbICThIKI, YBAI3EHHS, ABYX KIpayHIKOY, SKIf YKIIOYAIOLb MIACIH pa3a3esnay,
3aKJIFOYZHHS 1 CIICY BBIKAPBICTAHBIX KPBIHIL, SIKI CKJIaJaenua 3 68 HallMeHHSY
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