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OBIIAA XAPAKTEPUCTHUKA PABOTbI

UMUK, OBPA3, FBPEHJ, PENYTAIMS, BHEIIHUU WMHIK
PECITYBJIMKU BEJIAPYCb, THOOPMAILIMOHHO-KOMMYHUKALIMOHHBIE
TEXHOJIOI'MH, KOMMYVYHUKATHBHBIE TEXHOJIOI'MH,
MACCMEJIUMNHBIE TEXHOJIOI'MN, MU PKEOOPMUPVYIOIINE
MEPOITPUATHUS, CPEJICTBA MACCOBOI MTHOOPMAILIUMN.

Ieab MarucrepckoW OUCCEPTALIMM -  UCCIEHNOBATH  KJIKOYEBBIE  ACTIEKTHI
JESITENIbHOCTH  KOPIOPATHBHBIX ~ aKTOPOB B ()OPMHUPOBAHUM  BHEIIHETO HMMHUIDKA
Pecnybmmuku benapyck nocpeactsoM HH(POpMaIOHHO-KOMMYHUKAITUOHHBIX TEXHOJIOTHI.
JI1s1 TOCTHKEHUS! TTOCTaBJICHHOM 1€/ ObUTH IMOCTABJICHBI CIICAYIOIINE 3aa4M:

1. pacKpbITh MOHATHE BHEIITHETO UMHUJIXKA CTPAHbI U ONPEJIESIUThL €r0 OCHOBHBIE (DYHKITHY;

2. BBISIBUTH OCHOBHbICE HH(POPMAITMOHHO-KOMMYHUKAIIUOHHBIE  TEXHOJIOTUU
dbopmupoBanus BHelHero umumaka Pecyonuku benapyce;

3. uccienaoBaTh JEATEIBHOCTh KOPIIOPATUBHBIX aKTOPOB MO (hOPMHUPOBAHHUIO
BHEIIHETO UMHJIKA CTPAHBI;

4. onpenenuth posib  benopycckold  TOPrOBO-IIPOMBIIUICHHOW —MajaThl B
dbopmupoBaHuU BHeNIHEro uMuka Pecriyonuku benapyce;

5. muccaeaoBaTh MH(OPMAIMOHHO-KOMMYHHUKAIIHOHHbBIE MEpONPUATHUS
benopycckor TOproBo-npOMBIILIEHHOW NaJIaThl.

OO0beKTOM MarucTepckoil auccepTanuu sBIAETCS (POPMUPOBAHUE BHEIIHETO
umupka Pecriyonuku benapyce. Ilpeamer - nuHpopManimoHHO-KOMMYHHUKAITMOHHBIN
aCTeKT JIeATeTbHOCTH KOPIOPATUBHBIX aKTOPOB (DOPMHUPOBAHMS BHELTHETO UMUKA
Pecny6nuku benapych Ha COBpeMEHHOM 3Tarie.

IHony4yeHHbIe pe3yJibTATHI U MX HOBU3HA. Pe3ylbTaThl: pacKphITO MOHITHE
BHEITHETO0  HMMHJ/Ka  CTPaHbl,  BBISBICHBI  OCHOBHBbIE  HMH(OPMAIMOHHO-
KOMMYHUKAIIMOHHBIE TEXHOJOTUU (opMUpOBaHUS BHEIIHEero umumka bemapycw,
MCCIIEIOBAHA JIESITEIIbHOCTh KOPIOPATUBHBIX AKTOPOB, omnpeneneHa pousb benTIIII B
dbopmupoBanuu BHeNIHEro uMuka Pecryonmku benapyce.

Hayuynasi HOBU3HA MarucTepCKON JUCCEPTAIH 3aKITIOYaeTCsl B (POPMYIMPOBAHUN
¥ O0OOCHOBAaHUHM OCHOBHBIX TIOJIOKEHWH WM PE3YJIbTATOB WCCIIEOBAHMS, OCHOBAHHBIX HA
1763%: (S1515171 UH()OPMAITMOHHO-KOMMYHHKAITHOHHOTO acIeKTa JESITETbHOCTH
KOPHOPATUBHBIX aKTOPOB IO (JOPMUPOBAHUIO BHENTHETO uMumxka Pecryomuku bemapyce.
BrnepBele B OTEUECTBEHHOW HAyKe HCCIEIOBaHA poJib benopycckord TOProBo-
MPOMBIIIUIEHHOM MajIaThl B ((OPMHUPOBAHUYM BHEITHETO MMHUJIKA CTPAHBI.

Marwucrepckass auccepranusi BBINOJHEHA HA 72 CTpaHMUAX W COCTOUT H3
MEPEYHs yCIIOBHBIX 0003HAYCHWIA, OOIEH XapaKTEePUCTHKH, BBEICHUS, TPEX TIJIaB,
BKJIIOYAIOIINX [IECTh PA3JEJOB, 3aKIIOYEHHUS UM CIHCKA HCIIOJIb30BAaHHBIX
HCTOYHHUKOB, COCTOSIIETO U3 82 HAUMEHOBAHUM.



AT'YJIBHAS XAPAKTAPBICTBIKA ITPAIBI

IMIJI2K, BOBPA3, bBPOH/I, POITYTALBIA, 3HEIIHI IMIJI2K POCITYBJIIKI
BEJIAPYCb, [HOAPMAIBIMHA-KAMYHIKAIIBIHBIA TOXHAJIOTI'I,
KAMVYHIKATBIYHBII TDOXHAJIOI'I, MACCMEJIBIMHBISA TAXHAJIOITI,
MEPAIIPBIEMCTBBI IIA ®APMIPABAHHI IMIJKY, CPOJKI MACABAMU
[HOAPMAIIBIL.

Mbdra wMmarictapckail  JpicepTanbpli — JacienaBalb KIIOYaBbIA —aCTEKTHI
J3eMHACIll KaprapaThlVHBIX akTapay ¥ (apmipaBaHHi 3HeNIHATa IMIIKY PacmyOmiki
benapyce muisixam iHdapMaibliiHa-KaMyHIKAIlBIMHBIX TAXHAIOTIH. [l macarHeHHs
nacTayJyieHail MAThl Hea0X0/IHa BbIPAIIbIIb HACTYITHBIS 3a1a4bl:

1. packpblllp TAHSALILE 3HEIIHSTa IMIJKY KpaiHbl 1 BBI3HAUYBIb S0 ACHOYHBIS
GyHKIIBI,

2. BBIABIIb ACHOYHBIS 1H(papmaIpIitHa-KaMyHIKaIbIHHBIS TAXHAJIOT11
dbapMipaBaHHs 3HeNTHATa IMIJKY Pacmy6oniki benapychs;

3. nmaciemaBallb A3€HHACI> KapIapaThIYHBIX aKkTapay ma (apMipaBaHHI 3HEIIHATA
IMIJKY KpaiHblI,

4. Boe3Haublh poiro benl TII ¥ dapmipaBanni 3HemHsATa MKy benapyci;

5. nmacnenamanb 1H(apMalbIliiHa-KaMyHIKAIBIMHBIS MepanpbleMcTBbl benapyckait
ra”éBa-MmpamMbICIOBai MajaThl.

A0'ekTamM MaricTapckai apicepTallpll 3'synseniia (apMipaBaHHE 3HEIIHETa
My Pacmy6miki bemapycs. [Ipaamer — iHdapmalipliiHa-KaMyHIKAIIBIHHBI aCIIEKT
J3eMHACIIl KaprmapaThIyHBIX akTapay (apMmipaBaHHS 3HEIIHsTa IMIKY PacmyOmiki
benapyce Ha cydacHbIM JTare.

Mertaael gacienaBaHHs: CTPYKTypHA-(DYHKIBISHATBHBI aHAI3, MapayHaIbHbBI
aHaJTi3, TIMaTIThIKA-A3IYKTHIYHBI METAJ], METAJI aHAJi3y KPBIHII, METal Ha31paHHS.

ATpbIMaHbIsl BbIHIKi i iX HaBi3Ha. BEIHIKI: pacKkpbITa MaHAIIIE 3HENTHATA IMIKY
KpaiHbl,  BBIAYJCHHl  ACHOYHBIA  IH(apMallbliiHa-KaMyHIKAlBIAHBI — TOXHAJIOTI
dbapMipaBaHHs 3HeHHsATa MUKy benapyci, AacienaBaHa a3edHacIlb KaprapaTblyHBIX
axtapay, Bei3HadaHa pois benl TIIT y dapmipaBanni 3uemHsra iMipky benapyci.

HaBykoBasi HaBi3Ha MmaricTapckail JpIcepTalpll 3aKiodaetia y GapMmysisiBaHHI 1
aOrpyHTaBaHHI AaCHOYHBIX MaJaXK’HHSAY 1 BbIHIKAY JacielaBaHHS, 3aCHABaHbIX Ha
BBIBYUSHHI 1H(papMalpliiHa-KaMyHIKallbliiHara acrekTy MA3eMHAcll KaphapaTblyHbIX
aktapay ma (¢apmipaBaHHI 3HemHsra MKy PacrmyOmiki bemapych. YnepubHio ¥y
aifubIHHal HaBY1IbI AacienaBana posst benl TII § hapmipaBanHi 3HEHTHATA IMIJIKY KpaiHbI.

Marictapckasi AbicepTallbls BbIKAHAHA Ha 72 CTapoHKax 1 CKJIajgaenua 3
nepaiky YMOYHBIX Ma3HAUdHHAY, aryJbHall XapakTapbICThIKI, YBAI3EHHS, TPOX TJay,
AKisl VKITIOYAKOLb MI3CHb pa3A3esay, 3aKJII0UdHHS 1 CIICY BBIKAPBICTAHBIX KPBIHIL, SKI
CKJIalaenua 3 82 HaMEHHAY .



GENERAL DESCRIPTION OF THE WORK

IMAGE, BRAND, REPUTATION, EXTERNAL IMAGE OF THE
REPUBLIC OF BELARUS, INFORMATION AND COMMUNICATION
TECHNOLOGIES, COMMUNICATIVE TECHNOLOGIES, MASS MEDIA
TECHNOLOGIES, MASSMEDIA.

The purpose of the master's thesis is to explore key aspects of the activities of
corporate actors in the formation of the external image of the Republic of Belarus
through information and communication technologies. To achieve this goal it is
necessary to solve the following tasks:

1. to reveal the concept of the country's external image and determine its main
functions;

2. identify the main information and communication technologies for the
formation of the external image of the Republic of Belarus;

3. to study the activities of corporate actors in the formation of the country's
external image;

4. determine the role of the Belarusian Chamber of Commerce and Industry in the
formation of the external image of the Republic of Belarus;

5. explore the information and communication activities of the Belarusian
Chamber of Commerce and Industry.

The object of the master's thesis is the formation of the external image of the
Republic of Belarus. The subject is the information and communication aspect of the
activities of corporate actors in the formation of the external image of the Republic of
Belarus at the present stage.

Research methods: structural and functional analysis, comparative analysis,
hypothetical-deductive method, source analysis method, observation method.

The results obtained and their novelty. Results: the concept of the country's
external image is revealed, the main information and communication technologies for the
formation of the external image of Belarus are revealed, the activities of corporate actors
are investigated, the role of the BelCCI in the formation of the external image of the
Republic of Belarus is determined. The scientific novelty of the master's thesis lies in the
formulation and justification of the main provisions and results of the study, based on the
study of the information and communication aspect of the activities of corporate actors in
shaping the external image of the Republic of Belarus. For the first time in domestic
science, the role of the Belarusian Chamber of Commerce and Industry in shaping the
country's external image has been investigated.

The master's thesis is completed on 72 pages and consists of a list of symbols,
general characteristics, introduction, three chapters, including six sections, conclusion
and list of references, consisting of 82 items.



