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PE®EPAT JJUIIJIOMHOM PABOTHI

JlummomHast paboTa cofaep uT: 55 crpanuil, 64 NCTOYHUKA, 6 TPUIIOKESHUH.

KOPITOPATHBHbIN UMUK, CTPYKTVYPA NMUJIXKA,
NHCTPYMEHTBI OOPMUPOBAHNA NUMUTXKA, TEXHOJIOT'MA
KOMMVYHUKAILINNU, 3ABEJAEHN A OBIHIECTBEHHOI'O ITUTAHUMAL.

Obvexm ucciedosanuss — MUK 3aBeicHU cephbl 0011IeCTBEHHOT'O TUTAHUS
3aBefieHni oOmiecTBeHHOro nutanus B cerMeHTe Quick&Casual. [Ipeomem
uccredosanusi — dHPEKTUBHBIE MHCTPYMEHTHI MOCTPOCHHSI MMHJDKA 3aBEICHUIM
obmecTBeHHOTOo muTaHus B cerMeHTe Quick&Casual, paccmaTtpuBaeMble Ha
npuMepe UMHIKEPOPMUPYIOMIEH NeATeTbHOCTH KoMmaHuii — kade «Garagey,
ko(eitnu «Jlaykay, ractponaba «Brooklyny.

Llenv uccnedosanus — BBIIBUTH OCOOEGHHOCTH (DOPMUPOBAHUS HMUIKA
KOMITaHU B CETMEHTE pbiHKa oOmecTBeHHoro nutanust Quick&Casual B r. Muncke
U [pPeIOKUTh  PEKOMEHJAIMK [0  YIYYIICHHI0  UX  HMHJDKEBOUN
MIPUBJIEKATEILHOCTH.

Memoowr uccnedosanus. aHalu3, CHHTE3, O0O0OOIICHHE, KOMILJICKCHBIN
M0/1X0/1, KAOMHETHOE UCCIIEIOBAHNUE U BKIIOUEHHOE HAOII0ICHUE.

Ilonyuennvie pe3yromamul. onpesieJCHbI 00IIKE U crienupruecKrue CBOMCTBa
ycayr oOmiectBeHHoro mnwurtaHus B cermeHte Quick&Casual B r. MuHcke;
yCTaHOBJIEHa poJib cdepbl obiecTBeHHOro nutanus Quick&Casual B cepBrcHOM
CErMEHTE TOpOJia; OMpEe/EJCHbI UCIOJIb3yeMble MHCTPYMEHTHI, HAllpaBJICHHbIC Ha
dbopMHupoBaHHEe HWMHJDKA 3aBEJACHHM CETMEHTAa OOIECTBEHHOTO IMHUTAHMS
Quick&Casual; oreHeHO COCTOSHHE W TEHACHIMH Pa3BUTHS OOIIECTBEHHOTO
nutanus B PecnyOnmuke bemapych Ha COBpeMEHHOM JTarie; IMPOBEACH aHalu3
crioco0oB  (OpPMUPOBAaHMS U TPOJBIDKCHHS HMHUKA W BBIBEJCHA CHUCTEMa
peKoMeHaaIuii 0eTOPYCCKUM 3aBEICHUSM OOIIESCTBEHHOTO MUTAHUS I pabOThI B
JTAHHOM HarpaBJICHUU.

Hosusna ounnommnoti pabomwsl 3aKIOYaeTCs B TOM, UYTO BIIEPBHIE B
OTEUECTBCHHOW TMPAKTUKE TMPEAMETOM HAYYHOTO WCCJICIOBAHUS  SIBISIOTCS
7 (HEeKTUBHBIE UHCTPYMEHTHI (DOPMHUPOBAHUS UMHUJKA 3aBEJCHUI OOIIIECTBEHHOTO
MMATaHUs, IEUCTBYIOIIMX HA TEppUTOpUM benapycu.

PesynbraThl AMMIIOMHON pabOThl MOTYT OBITh MCIOJB30BaHbI B padOTe Ha
UMUKEM KOMTAHUN cdepbl 00IEeCTBEHHOTO MUTAHUS, JUISI UHBIX OpPTaHMU3aIlui,
paboTaImux ¢ TPEANPUATASIMH OOIIECTBEHHOTO TUTAHUSA, TMPU pa3padoTKe
JTUCIUTUIMH TI0 WMHJDKETIOTUH, CBS3SIM C OOIIECTBEHHOCTHIO W TEXHOJIOTHUSM
KOMMYHUKAIINH, JIJIS1 JATBHEUIIIUX UCCIIeI0OBAHUN MPOOIEMAaTHKH KOPIIOPATHBHOTO
UMUTKA.

ABTOp paboThl TOATBEPXKAACT TOCTOBEPHOCTH MATEPHUATIOB IUILIOMHOM
paboThI, a TAK)KE CAMOCTOSITEIHHOCTD €€ BBITIOJTHCHHUS.

Hpo3a A.1O.




PO®EPAT JBIIIIOMHAM PABOThHI

Jpirmom 3msmrgae: 55 ctapoHak, 64 KpeIHIIEL, 6 qagaTkay.

KAPIIAPATBIYHBI IMIJDK, CTPYKTYPA IMIJIXY, IHCTPYMEHTHI
OAPMIPABAHHA IMIJIKY, TOXHAJIOI' KAMVYHIKAIIBII,
I'PAMAJICKAE XAPYABAHHE, YCTAHOBBI I'PAMAJICKAT A
XAPYABAHHAI.

Ab'exm oacnedasanus — IMIIK ycTaHOY cdepbl rpamajacKara XapyaBaHHS
ycTaHoy Trpamajckara xapuaBanHs y cermenune Quick & Casual. Ilpaomem
oacnedasants — 3(PEKTHIYHBISA MPbLUIaAbl Ma0yA0BBI IMIJIKY YCTaHOY IpamMajckara
xapuaBanHs Yy cermenie Quick & Casual, sikis pasrisgaroiia Ha TPBIKIAI3e
uMuKehopMUpYyIOLIEN N3eiHacil kamnaHiil — kada «Garagey, kaBapHa «Jlaykay,
ractpamnad «Brooklyny.

Mbsma oacnedasanns — BbIsBIL acabiiBaciil papMipaBaHHS IMIKY KaMIaH1i
y CerMeHIle pbIHKY rpamajckara xapuaBaHHi Quick & Casual ¥ r. MiHcky 1
nparnaHaBalib paKaMeHalbll 1a NaJsIIISHHIO 1X 1MiKaBail mpbIBaOHACIII.

Memaowvl OacnedasanHs: aHali3, CIHT33, aOaryJbHEHHE, albITaHHE,
KOMILUICKCHBI TIJIbIXO0J], KaOlHETHAE JaciielaBaHHe, YKIIIOUaHae Ha3ipaHHE.

Ampuimanvia 6bIHIKI: BbI3HAYAHbBI aryibHbIS 1 CHElbIPIUHbIA YiIacuiBacii
naciyr rpamajckara xapuaBaHHs y cermenme Quick & Casual ¥ r. Mincky;
BbI3HauHa poiisi chepbl rpamanckara xapyaBanas Quick&Casual y capBicHBIM
CerMEHIIEe TOpaja; BbI3HAYaHBl BHIKAPHICTABAHBIS IHCTPYMEHTHI, HaKipaBaHbIS Ha
dapmipaBaHHE IMIJKY YCTaHOY cerMeHTa rpamazickara xapuaBanus Quick&Casual,
al[PHEHBI CTaH 1 TAHADHIIBI1 Pa3BILLS IpaMajicKara XxapuaBaHHs Ha Cy4acHBIM HTarle;
IpaBeJ3€Hbl aHali3 crnocabay ¢dapmipaBaHHS 1 MPAacOyBaHHS IMIJKY 1 BbIBEI3€HA
CICTAMa pAKaMeHJallbli OelapyCKiM yCcTaHOBaM TIpaMajicKara xapdaBaHHS s
Ipatbl ¥ TITHIM HallPaMKYy.

Hagizna oOwvinnomuaii pabomwl ckiangaenua y ThIM, IITO YIEPIIBIHIO Y
alluybIHHAM TPaKTHIIBl MpagMeTaM HaByKOBara Jaciie/laBaHHs 3'sSyJsrolnia
QEKTBHIVHBISI  TIXHaJoOrii  ¢apmipaBaHHs IMUKY VCTaHOBBI —TIpamajickara
XapyaBaHHS.

BhIHiKI IBITUTIOMHAR pabOThl MOTYIb OBIIb BBIKAPBICTAHBI ¥ J3¢HHACI Ha
IMIJDKaM KammaHiid Tpamajckara XapyaBaHHs, JUIsl IHIIBIX apraHizaiblid, sKis
npamyois 3 MOpaalnpbleMcTBaMl Trpamajckara XapyaBaHHA, 1 mpadeciiinai
CyNoJbHACIl JJig HacTylHara JjacjiefaBaHHs mpaipcy GdapMipaBaHHS IMIIKY
apraHizallbli.

A¥Tap paOoThl malBspAXKae MIYHACLDb MaTIphIsiIay ABIIIOMHAN paboThl, a
Takcama caMacTOMHACIIb sie BBIKAHAHHS.

Hpo3n A.1O.




ABSTRACT

The graduate work includes: 55 pages, 64 sources, 6 appendixes.

CORPORATE IMAGE, STRUCTURE OF THE IMAGE, IMAGE
FORMATION TOOLS, COMMUNICATION TECHNOLOGY, FOOD SERVICE.

The object of research is the image of catering establishments in the catering
establishments in the Quick & Casual segment. The subject of the study is effective
tools for building the image of public catering establishments in the Quick & Casual
segment, examined on the example of image-forming activities of the companies
Garage, Lauka, Brooklyn.

The purpose of the study is to identify the features of image formation of
companies in the segment of the Quick & Casual catering market in Minsk and offer
recommendations for improving their image appeal.

Research methods are analysis, synthesis, generalization, survey, desk
research, included observation.

The results: the specifics of food service as a field of activity was revealed;
the theoretical basis of the image formation of the organization was studied; the
processes of image formation of the food service organization at the present stage
were considered; the status and trends of food service in the Republic of Belarus at
the present stage were assessed; the effectiveness of image formation tools was
analyzed and a system of recommendations to belarusian food service organizations
for development in this area was created; the analysis of the methods of formation
and promotion in accordance with the requirements of the Belarusian institution of
public catering.

The novelty of the graduate work is that the first time in the local practice the
subject of scientific research is effective technologies for forming the image of
eating places.

The field of the potential practical application: the results of the graduate work
can be applied while creating the image of food service organization, other
organizations working in this field and the professional community for further
research on the process the image of organizations.

The author of the work confirms the authenticity of the materials of the
graduate work, as well as the independence of its implementation.

Drozd A.U.




