MHWHUCTEPCTBO ObPA3OBAHUA PECITYBJIMKH BEJIAPYCb
BEJIOPYCCKNU I'OCYJAPCTBEHHbBIM YHUBEPCUTET
OAKVIJIBTET XYPHAJIMCTUKA

Kadenpa TexHomoruii KOMMYHHMKAIIMK B CBSI3€H ¢ 00IIECTBEHHOCTHIO

KYIIHEBNY

Cretyiana AHJipeeBHA

KOMMYHUKALIUSI CHOPTUBHOM OPTAHU3ALIMU
C HEJEBBIMU AYAUTOPUAMMU: CTPATEI'USA, TEXHOJIOI'NHN
(HA MIPUMEPE XOKKEMHOTI'O KJIYBA «TUHAMO-MUHCK»)

JlunimomHuas pabota

Hayunsli1 pykoBOIUTENB:
KaHauAaT GUI0JIOTHYECKUX HAYK,
noueHT A.U. ConoBbeB

JonymieHna x 3amure

« _» 2020 r.

3aB.kade1poil TEXHOJOTHN KOMMYHUKAIIUH

TOoKTOp (hunmonorundeckux Hayk, noueHt M.B.Cunopckas

Mumnck, 2020



PE®EPAT JUIIJIOMHOM PABOThHI

Jurmomuast pabota comepxkut: 60 cTp., 57 UCTOYHUKOB, 3 MPHUIIOKEHUS.

KOMMVYHUKAIIMN C LEJEBBIMU AYIAUTOPUAMMU, CBA3U C
OBIIECTBEHHOCTBIO B CIIOPTE, CIIOPTUBHBII MAPKETUHT,
[IPOJIBUKEHUE  CIIOPTUBHOM  OPTAHM3ALIMM, CIIELIU®UKA
KOMMYHUKAIIUA B CTIOPTE.

OObeKT wuccnenoBaHUs — KOMMYHHKAIMSI CIOPTHBHOW OpTaHHU3aIlluu C
LEJIEeBbIMU aynuTopusiMu. lIpenMer ucciienoBaHusT — TEXHOJIOTMH M CTPATErus
KOMMYHUKAIIMM CIIOPTHBHOM OpraHM3alMd Ha NpUMEPEe KOMMYHUKAIIHOHHOTO
B3aumonencTeus 3A0 «XK «lunaMo-MUHCK» C 1I€JIEBBIMU ay AUTOPUSIMU.

Llens pa®OThl — BBISIBIEHUE OCOOEHHOCTEM B TEXHOJOTHUSX WU CTPAaTErHU
KOMMYHUKAIIMY CIOPTUBHOM OpraHU3AlMH C LIEJIEBBIMU ayAUTOPUSIMHU Ha IIPUMEPE
XOKKelHoro kinyba «JluHamo-MUHCK» U TPEIIOKEHHE PEKOMEHIAIMN 1o MX
ONTHUMH3ALUH.

Metoapl uccieoBaHus: HAOMIOJACHUS, OMUCAHUS, ACAYKIUU, CUCTEMHBINU,
KOHTEHT-aHaIn3a, a0OCTPaKTHO-JIOTUYECKU.

[lomy4yeHHbIe pe3yabTaThl U UX HOBU3HA: ONPENEIEHbI CYIIIHOCTh, (DYHKIIHH,
MOJENN BHEIIHEM KOMMYHHUKAIIMM COBPEMEHHOM CIIOPTUBHOW OpraHU3aluu;
BBISIBJICHBI ClEM(HUKA, OCHOBHAs CTpaTerus W TEXHOJIOTMHM KOMMYHHMKAIUU C
LEJIEBBIMHU ayJUTOPUSIMH B cepe CIOoPTa; U3YUEHbI pECYpChl U KOMMYHUKATHBHbBIE
BO3MOXKHOCTH XOKKEMHOro kiyoa «JluHamMmo-MHHCK» B HACTOSILIEE BpPEMS;
BBISIBJICHBI TEXHOJOTMM MU cTpareruss koMMmyHukaumn XK «J/luHamo-MuHCK» C
LEJICBOM AayJWTOPUEN B OHJIAWHE; OIPEAEIEHbl TEXHOJOTMM U CTpaTerus
kommyHuKamu XK «/lunamo-MuHCK» C 1ieneBoi aynutopueid B odiaiiHe; qaHa
oneHky komMmyHukanmuu XK  «/luHamo-MUHCK» €O CBOMMHM  LIE€JIIEBBIMU
ayJIMTOPUSIMH, TPEJIOKEHBI MTyTH ONTUMH3ALUU JACITEIBHOCTU Kiy0a B JaHHOU
chepe. HoBuzHa pabOThl 3aK/IIOYaeTCs B aHAM3€ CTPATETMU W TEXHOJIOTHH
KOMMYHUKAIIMU CIOPTUBHBIX OpPTraHU3alMH C LEJIEBBIMU ayAUTOPUSIMU (Ha pUMEpe
XOKKeWHOro Kityoa «JluHamo-MuHCK»)

Pe3ynbTaThl JUIIIOMHOTO UCCIIEIOBAHUS UMEIOT TPAKTUYECKYIO 3HAYUMOCTb.
OHu MOTryT OBITH MMOJIE3HBI CIELHAIACTAM MO HMH(OpMAUMKU M KOMMYHHKAIUH,
MapKeToJIOraM, CHENUAJIMCTaM [0 peKaMe, KypHAIUCTaM, MPECcC-CEKPETapsM, a
TAK)KE€  yYEHBIM-MCCIIEIOBATEISIM  JIaHHOM  MpoOJIeMbl,  MPEnoJiaBaTelisiM,
acIupaHTaMm, MaruCTpaHTaM U CTYJIEHTaM, U3y4atolliM CBSA3U C O0IIECTBEHHOCTHIO,
CIIOPTUBHBIA MAapKETUHT U pEKIIaMy.

ABTOp pabOTBHI MOATBEPKIAET JOCTOBEPHOCTh MATEPHAIOB M PE3YJIbTATOB
JTUTIIIOMHOM paboThI, 8 TAKKE CAMOCTOSITEIbBHOCTD €€ BhITIOJHEHUS.

Kynuesnu C.A.




PO®EPAT JBIIIIOMHAM ITPAIIBI

JlpimioMHast npana 3Msirgae: 60 crap., 57 KpbIHill, 3 qaaatki.

KAMYHIKAIIBII 3 MDTABBIMI AVJBITOPBLISIMI, CVYBS3I 3
I'PAMAJICKACITIO YV CIOPLE, CHAPTBIVHBI  MAPKETBIHT,
[IPACOYBAHHE  CIIAPTBIVHAU  APTAHIBALIBI,  CIIELIBI®OIKA
KAMYHIKALIBIIA ¥ CITOPLIE

AO'eKT macnenaBaHHsl — KaMyHIKallblsd CIapThIYHAW apraHizalibli 3 MATaBbIMI
ay IBITOPBISMI.

[IpangMeT gacienaBaHHsS — TOXHAJIOTI 1 CTPATArisg KaMyHIKAIlbll ciapThlyHal
aprasizaiipli Ha MpbIKIIaa3e kaMyHikarbiiiHara y3aemanzesuas 3AT « XK «JlprHama-
MIHCK» 3 M3TaBBIMIi ay ABITOPBISIMI.

Mbra nacienaBaHHs — BbISYJICHHE acabiiBacield ¥ TIXHAJOTISAX 1 CTpaTarii
KaMyYHIKaI[bll CapThIYHAW aprafizaiibli 3 MATaBbIMI ayJIBITOPBIAMI Ha MPBIKIAA3€
xakeiHara kinyba «JlpiHama-MiHCK» 1 TpamaHaBaHHE pdIKaMEHAAIBIA Ta 1X
alThIMI3allbIl.

Mertaspl qacienaBaHHs: Ha3ipaHHs, allicCaHHs, I3 AYKIIbIl, CICTAMHBI, KAHTIHT-
aHai3y, abCcTpaKkTHa-JIariuHebl.

ATpbIMaHbIg BBIHIKI 1 1X HaBi3HA: BbI3HAYaHbl CYTHACIb, (PYHKIIbIl, MaJdi
3HEIIHAN KaMYHIKaI[bll CydacHal criapThIyHAN apraHizaiibll; BbISYIIEHbI crielbl(ika,
aCHOYHas CTPATAris 1 TIXHAJIOT1l KaMyHIKaIlbll 3 M3TaBbIM1 ayILITOPBIsIMI ¥ chepbl
CIIOPTY; BBIBYYaHBI PACYPCHI 1 KaMyHIKATBHIYHBISI MardybIMacilli XakeWHara KiyOa
«/IptHama-MiHCK» ¥ UdmepamiHi 4Yac; BbBIAYJICHBI TOXHAJIOTIL 1 CTpaTATid
kamyHikaipli XK «JlpitHama-MiHCck» 3 MITaBal aynbITOpPBISH Yy aHJailHe;
BbI3HAYaHbI TAXHAJIOTI1 1 cTpaTaris kamyHikaipli XK «JlprtHama-MiHck» 3 MaTaBa
aynpITOPBISIH ¥ aduaitHe; nan3eHa anpHka kaMmyHikanbll XK «JIsiHama-MiHCK» ca
CBaiMi MATaBBIMI ayJLITOPBIAMI, IIpallaHaBaHbl IIIAX1 aNThIMi3allbli JA3eHHACII
Kiry0a ¥ rataii chepsl.

HagizHa mparrel 3akimrodaeliiia ¥ aHaii3e cTpaTarii 1 T9XHAJIOT1M KaMyHIKaIlbl
CHapTHIYHBIX apraHi3amblii 3 MITaBbIMI ayABITOPHIIMI (Ha MPBIKIAA3€ XakehHara
kiy6a «JlpiHama-MiHCK).

BriHIKI ApITIZIOMHAra jgaciie/JaBaHHs Marollb MPAKTBIUHYIO BapTacilb. SIHBI
MOTYIlb OBIIlb KapbICHBIA CHEIbIUTICTAM Tla  iHdapMamplli 1 KaMyHIKallbli,
MapKkeTojiaraM, CHeIlbIsUIICTaM Ta paKiame, >KypHallicTaM, MpiIc-cakparapam, a
TakcamMa HaBYKOYIaM-JaclieMdblkaM  JlaJ3¢Hail  TpaOJeMbl, BBIKJIATYbIKAM,
acmipaHTaM, MariCTpaHTaM 1 CTyAHTaM, SIKisl BRIBYYalOlb CyBs31 3 TpaMaCKacIlio,
CHapTHIYHBI MAPKETHIHT 1 PIKIIAMY.

A¥Tap mpanbl manBspKae MIYHACIH MAaTAPhIsIay 1 BBIHIKAY JBITIJIOMHAM
mparipl, a TaKcaMa CaMacTOWHACIIb SI¢ BHIKAHAHHS.

Kymesiu C.A.




THE ABSTRACT OF THE DIPLOMA THESIS

The thesis contains 60 pages, 57 sources, 3 applications.

COMMUNICATIONS WITH TARGET AUDIENCES, PUBLIC
RELATIONS IN SPORTS, SPORTS MARKETING, SPORTS BRAND
PROMOTION, SPECIFICITY OF SPORTS COMMUNICATIONS

The object of the research is the communication of sports organization with
target audiences.

The subject of the research is the technologies and strategy of communication
of a sports organization using the communicatory interactions of CJSC «HC
«Dinamo-Minsk» with its target audiences as an example.

The aim of the research is to identify the features of the technologies and
strategy of communication with target audiences using CJSC «HC «Dinamo-Minsk»
as an example and to propose the recommendations on its optimization.

The methods used are as follows: observation, description, deduction,
systemic, content analysis, abstract logical.

The results obtained and their novelty: the essence, functions, models of
external communication of modern sports organization have been defined; the
specificity, main strategy and technologies of communication with target audiences
in sports have been identified; actual resources and communicatory capabilities of
HC «Dinamo-Minsk» have been studied; the technologies and strategy of online-
communications with target audiences of HC «Dinamo-Minsk» have been revealed,
the technologies and strategy of offline-communications with target audiences of
HC «Dinamo-Minsk» have been defined; the communications with target audiences
of HC «Dinamo-Minsk» have been rated, ways of club’s activity optimization in this
field have been proposed.

The novelty of the research lies in the analysis of the strategy and technologies
of communications of sports organizations with its target audiences using HC
«Dinamo-Minsk» as an example.

The results of the diploma thesis have practical significance. They can be
useful to the information and communication specialists, marketers, advertising
specialists, journalists, spokespersons, and to the research scientists, graduates,
undergraduates, students studying public relations, sports marketing and advertising
as well.

The author confirms the authenticity of the material and the results of the
thesis and the originality of the research.

Kuptsevich S.A.




