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AHHOTALIUS

[HInouéBOM Osibru MuxaiioBHEI

Koumenm-mapkemune 6 cucmeme opeanuzayuu u npogedeHus
obpazosamenvHvix Meponpusmuti berapycu (na npumepe mexncoyHapooHozo
Gecmusans pexiamol u mapkemunea «benviil keadpamy)

1. CtpykTypa 1 00beM TUIVIOMHOI PadoThI

JumiomHas paboTa COCTOMT M3 3aJaHusi Ha JUILUIOMHYIO padorty,
orjaBiieHHs, pedepara TUIIIOMHONW pabOThl, BBEJICHHUS, TPEX I1aB, 3aKIIOUEHUS,
14 wnmoctpanumii, 3 Tabmui, 1 NOpPUIOKEHMs, CIHUCKA HCIOIb30BAHHBIX
UCTOYHUKOB. OO0mwmii 00bem paboTel coctaBnger 86 crpanun. Cnucok
UCITOJIb30BAaHHBIX UCTOYHMKOB U JINTEPATYPhI 3aHUMAET 5 CTPAHUIl U BKIIOUACT
53 no3uruu.

2. IlepeyeHb KJIKOYEBBIX CJI0OB

COBBITUMHOE MEPOITPUATHE, EVENT-MEHEJIDKMEHT,
COBBITUMHBIN  MAPKETUHI, KOHTEHT-MAPKETUHI, SMM,
COLUAJIBHBIE CETH, ULEJIEBAA AYIUTOPHUSA, IIOKA3ATEJIN
OODOEKTUBHOCTU KOHTEHT-MAPKETHUHI'A.

3. Tekcr pedepara

Obvekm uccnedoganusi — KOHTEHT-MAapKETUHI B CTpaTerusix event-
MEHEJ[)KMEHTA, €r0 CTPYKTYpa U BHUJIBIL.

Llenv uccneoosanus — popmupoBanue Haumboliee MOJHOTO W TOYHOTO
NPEJICTABIICHUSI O CTPYKTYpE M TOHITHH KOHTEHT-MApPKETHHIa, OCOOEHHOCTSIX
€ro HCIOJIb30BaHUS B KOHTEKCTe MexayHapogHoro ¢ecTtuBaisi pekiiaMbl U
MapkeTHHTa «benblil KBajipaT», BBRIABICHUE Han0oJiee aKTyadbHBIX TEXHOJIOTHI
KOHTEHT-MAapKETUHIa, WCIOJIb3yEeMbIX I[PU OpraHu3alud M TPOBEACHUU
BBINICYTTOMSIHYTOTO (PECTUBAIS M OlleHKA nX 3((HEKTUBHOCTH

Memoouvl uccneoosanusi. B paboTe HCHOIB30BAINCH AHATUTUYCCKUE
METO/Ibl, METOJbl CPaBHUTEIHHOIO aHaJIN3a, CTATHCTHYECKHe, Trpaduueckue,
METObI ONMCAHUs, CUCTeMaTu3anuu 1 kiaccudukanua, SWOT-ananms.

Ilonyuennvie umoesu u ux HosusHa. B pabore packphITO cojep’KaHUe
MOHATHS ~ COOBITMHHOE  MEpONpHUATHE B  KayeCTBE  HMHCTPYMEHTA
MPEeANPUHAMATETHFCKON KOMMYHUKAIIMM W aKTUBU3AIUU TEJIEBBIX TPYMI, Oblia
MPOBEJICHAa OICHKa coJepkaHust W (QYHKIHUNA COOBITHHHOTO MapKEeTHHTa
dectuBans «benblii kBampar», a Takke MpoaHaIM3UpoBaHa A(PPEKTUBHOCTH
WCIIOJb30BaHUSI  TEXHOJOTHM  KOHTEHT-MapKeTHHIa  COI[MAJIbHBIX  ceTei
BBIIIEYTIOMSIHYTOTO (pecTUBaIISI.



Jlocmosepnocms mamepuanog u pe3yrbmamos OUNIOMHOU pabombi.
Hcnonp3oBaHHble MaTepHallbl U PE3YIbTaThl JUIIOMHON pabOThl SIBISIOTCS
noctoBepHbIMH. PaboTa BBINOJIHEHA CAMOCTOATEIBHO.

Pexomenoayuu no ucnonvzoeanuio pesyromamos pabomwi. HWroru
paboThl MOTYT OBITh KCIOJIB30BaHBl B paMKax HCCIEIOBAHUN KypaTOpPCKOM
MPAKTUKKA BBICTABOYHBIX MEPONPUITHI benapycu c 1enbl0 MOBBIINICHUS €e
3 PEeKTUBHOCTH.



AHATALBIS

[In6HeBoM Bonbri MixainayHsl

Kanmsnm-mapxemuoine y cicmame apeanizaywli i npassao3eHHs.
aoykaywllinblx mepanpsiemcmeay benapyci (na npvikiadze mixcHapoonaza
Gecmuisanto pakiamol i mapkemuiney «benvt keaopam»y)

1. Crpykrypa i ad'ém AbIIVIOMHAN PALbI

JlpinomMHas npaiia ckiiajaenia 3 3ajaHHi Ha JAbITUIOMHYIO Mpaiy, 3MecTa,
padeparta apIIOMHANH pabOTHI, YBSAA3EHHS, TPOX KipayHIKOY, 3aKkiroudHHs, 10
uttocTpanblif, 3 Tabmin, 1 gagaTKy, CHICY BBIKAPBICTAHBIX KPBIHIL. ATYJIbHBI
a6'ém mpansl ckiagae 86 craponak. Criic BRIKAPBICTAHBIX KPBIHIIL 1 JITapaTyphl
3aiimae 5 cTapoHak 1 ykirouae 53 masirsli.

2. Ilepanik KJIO4YaBbIX CJIOY

INAJIBEMHAE  MEPAIIPBIEMCTBA, EVENT-MEHEJ/[)KMEHT,
TAJI3EMHBI MAPKETBIHT, KAHTOHT-MAPKETBIHT, SMM,
CALBISUIBHBISL  CETKI, MDTABAS AVJBITOPBIS, ITAKA3YBIKI
SOEKTHIYHACII KAHTOHT-MAPKETBIHI'Y.

3. Taker padepara

Ab'ekm Oacnedasanns — KaHTIHT-MAPKETHIHT Y CTpaTIrisx event-
MEHEIPKMEHTY, Tr0 CTPYKTYypa 1 BiJIbl.

Mb>ma Oacnedasanns — dbapMipaBaHHe HaWOOJIBIN TTOYHAra 1 JaKjajgHara
ysayineHHss a0 CTPYKTYphl 1 MaHSAIII KaHTIHT-MAapKEeTHIHTY, acaljiBacii sro
BBIKAPBICTAHHS VY KaHTIKcIe MikKHapojgHara (ecThIBaIl0 PIKIAMBI 1
MapKeThIHTY «benbl KBaapaTy», BeISIYJICHHE HAWOOIBI aKTyaIbHBIX TIXHAJIOTIN
KaHTOHT-MApKEThIHTY, SKiS  BBIKAPBICTOYBAIONIIA TPBI  apraHizambli 1
MpaBs/I3€HHI BBIMIAM3Ta1aHara GeCcThIBaIIO 1 al[PHKA 1X A3(DEKThIYHACII.

Memaovr Oacnedaganns. Y Tpaibl BBIKAPHICTOYBATICA aHAIITHIYHBIS
MeTajbl, METabl TTapayHalbHATa aHalli3y, CTATBHICTBIYHBIS, TPAQITHBIA, METAbI
amicaHHS, cicTamaTeIzanbl 1 kinacidikameti, SWOT-anamis.

Ampuvimansisi 6blHIKI [ iX Hagi3Ha. Y Tpalbl pacKpbiTa YTpbIMAHHE
TTaHALLS COOBITUHOE  MepamnpbleMcTBa Y fKacli THCTpYMEHTA
MpaAnpbIMANBHIIKAH KaMyHIKaIpll 1 AaKThIBI3albli MATaBBIX Tpym, ObLIA
MpaBe/i3e€Ha alPHKa 3MecTy 1 QYHKIBIA Mmaa3eilHara MapKeThIHTY (DecThIBaIIO
«benpl kBagpaT», a Takcama MpaaHami3aBaHa 3()EKTHIYHACIh BBIKAPHICTAHHS
TOXHAJIOTIA  KAaHTIHT-MAPKETBIHTY  CAlbIUIBHBIX  CETaK  BBINIDH3rajaHara
(decThIBAIIO.



Jaxnaonacybv  mamdpwianay i 8bIHIKAY ~— ObINJIOMHAU — Npaybl.
BbIkapbICTaHbll MaTipbisUIbl 1 BBIHIKI JIBIIUIOMHAi  paboThl  3'yistonia
naknanaeiMi. [Ipaiia BeikaHaHa camacToiHa.

Poxamenoaywii na evikapvicmanni 6wviHikay npaysvl. BBIHIKI Tpanbl
MOTYIb OBIllb BBIKAPHICTAHBI ¥ paMKax JaclielaBaHHIy KypaTapcKail IMpakKThIKI
BBICTABaYHBIX ~ MepamnpbelemMcTBay bemapyci 3 M3Tali  NaBBIIIPHHA — si€
3(eKThIYHACII].



ANNOTATION

Shibneva Olga Mikhailovna

Content marketing in the system of organizing and conducting educational
events in Belarus (based on the example of the White Square international
advertising and marketing festival)

1. Structure and scope of the diploma work

The diploma work consists of diploma work assignment, table of
contents, diploma work summary, introduction, 3 chapters, conclusion, 10
illustrations, 3 tables, 1 addendums and list of references. Total scope of work is
86 pages. The list of references occupies 5 pages and includes 53 positions.

2.Keywords:

EVENT, EVENT-MANAGEMENT, EVENT MARKETING,
CONTENT MARKETING, SMM, SOCIAL NETWORKS, TARGET
AUDIENCE, CONTENT EFFICIENCY INDICATORS MARKETING

3. Summary text

The object of the research is content marketing in event management
strategies, its structure and types.

The purpose of the research is forming the most complete and accurate
picture of the structure and concept of content marketing, the peculiarities of its
use in the context of the White Square International Advertising and Marketing
Festival, identifying the most relevant content marketing technologies used in
organizing and conducting the aforementioned festival and evaluating their
effectiveness

Methods of research: analytical methods, methods of comparative
analysis, statistical, graphic, description, systematization and classification
methods, SWOT analysis.

The results of the work and their novelty. The work reveals the content of
the concept of an event as a tool for entrepreneurial communication and
activating target groups, assessed the content and functions of event marketing
of the White Square festival, and analyzed the effectiveness of using social
media content marketing technology of the above-mentioned festival.

Authenticity of the materials and results of the diploma work. The
materials used and the results of the diploma work are authentic. The work has
been put through independently.

Recommendations on the usage. The results of the work can be used in
the research of curatorial practices of Belarusian exhibitions in order to increase
its effectiveness



