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AHHOTAIUSA

1. Ctpykrypa 1 00bemM TUILIOMHOM padoThI

JlunimomHass paboTa COCTOMT U3 3aJaHus Ha JUIUIOMHYIO paboTy,
orjaBiicHUs, pedepara TUIIIOMHON paOOThI, BBEJECHUS, TPEX IJ1aB, 3aKjiIt0ueHus, 4
WUTFOCTpaIuid, 25 tabnuil, 4 TPUIOKEHHH, CITHUCKA MCII0JIb30BAaHHBIX HCTOUYHUKOB.
O6muit o0beM paboTel cocTaBiasier 98 crpanuil. CHHCOK MCIOJIB30BAHHBIX
VMCTOYHUKOB 3aHUMAET 9 cTpaHuI ¥ BKIIIOYAeT 97 no3unuiu.

2. IlepevyeHb KJII04€BbIX CJI0B

MAPKETHUHI', PEKIIAMA, MAPKETHHI'OBBIE MCCIIEJOBAHNA,
AHAJIN3, KOMIUIEKC MAPKETHUHI'A, CHUCTEMA B3BEIIEHHbBIX
OLEHOK, BbICOKHME TEXHOJIOI'MH, C®EPA TYPUSMA WU
['OCTEITPUMMCTBA, BPEH/IMHI', 3BAKOHO/JATEJIbHA BA3A.

3. Tekcr pedepara
Obvexm uccnredosanus — MHAYCTpUs Typusma PecniyOnuku benapych.

Llenv uccneoosanusi — aHaIM3 MAapPKETHHTa MPEANPUITHI UHIYCTPUU
Typu3Ma U rocrenpuuMmcTBa B PecniyOnuke benapych; pazpaboTka npeasioxkeHun
IO MOBBITIIEHUIO () PEKTUBHOCTH MAapKETUHTa UHAYCTPUH Typusma B benapycu.

Memoouwl uccnedosanusi. B naHHoW pabOTe MPUMEHSIIMCH TaKWE METOJIbI
UCCIICIOBaHUsI, KaK aHaliu3, CHUHTE3, CpaBHEHUE, 0000IieHue, HaOI0ACHUE,
U3MEpEHUE.

Ilonyuennvie umoeu u ux Hosuzna. B paboTe wuccienoBaH MapKETHHT
WHIYCTPUU TypU3Ma TaKUX MPEANPUATHN, KaK TYPUCTCKHUE OIEPATOPHI, 3aBEACHUS
MATAHMS, TOCTUHUIIBI, CAHATOPHH, a TAK)KE MY3€H; UCCICAOBaH 3apyOe:KHBIN OIBIT
HOPMATHUBHO-TIPABOBOTO  PETyJIMPOBAHUS MapKETHHra, a TaKXke IMpoIece
OpeHnuHra B TypusMe. I[lpakThueckass HOBH3HA pPa0OTHI 3aKIIOYACTCS B
HCIIOJIb30BaHNN CHUCTEMBI B3BEIICHHBIX OIEHOK B XOJI¢ CPAaBHUTEIIPHOTO aHAJIM3a
OrleHKH 3(P(HEKTUBHOCTH MapKETHHTA.

Locmoseprnocms  mamepuanos u pe3yibmamos OUNJIOMHOU pabomul.
Hcnonp3oBaHHBIE MaTepuaidbl M PE3YNbTAThl JUILNIOMHOW pPabOTHI  SBIISIFOTCS
JIOCTOBEpHBIMU. PaboTa BHITIOJIHEHA CAMOCTOSITENIHHO.

Pexomenoayuu no ucnonvzosanuro pesynomamos pabomsi. UTorn paboThl
MOTYT OBITh WCIIOJIb30BaHbI B paMKaX MapKETUHTOBBIX HMCCIEJOBAHUN C IICJIBIO
NOBBIMICHUS d(PPEKTUBHOCTU PaOOTHI OpPraHM3aIUi, a TAKXKE [JIS YCIEITHOTO
pa3BUTHS UHAYCTPUU TypusMa B PecniyOmuke bemapycs.



AHATAIDBIA

1. Crpykrypa i a0'ém abpInjoMHail npanbl

JlpImsloMHasT Tpana CKJIajaeiiia 3 3aJaHHsS Ha JBIIJIOMHYIO TIpaily, 3MecTa,
padepaTa ABITIIIOMHAN TIpalbl, YBOA31HAY, TPOX TJIaY, 3aKITFOY3HHS, 4 1TIOCTPAIIbIi,
25 Tabmin, 4 ngapaTtkay, crica BBIKApBICTAHBIX KPBIHII. ATYJIbHBI a0’éM mparibl
ckiagae 98 craponak. Cric BBIKapbICTAHBIX KPBIHII 3aiiMae 9 cTapoHak 1 YKItouae
97 ma3irpIi.

2. [lepajik KJII04YaBBIX CJIOY

MAPKETBIHT, POKJIAMA, MAPKETBIHIABBISI JACJIEJJABAHHI,
AHAJII3, KOMIUIEKC MAPKETBLIHTY, CICTOMA V3BAXAHBIX AJI3HAK,
BBICOKISI TAXHAJIOTN, C®EPA TYPbI3MY 1 TACLIHHACLI,
BPOHJIBIHT, 3AKAHATAVUAS BA3A.

3. Taker padepara
A6 ’exm oacnedasanus — IHAYCTPHIA TypbI3My Paciiy6uiki benapyce.

Mbma Oacneoasanns — aHali3 MapKETHIHTY HpannpbleMCTBay iHIIYCTpI:Ii
TypbI3My 1 racuinHacui y PocmyOmiusr bemapyck; pacmparioyka mpamaHoy Ia
MaBBIIIPHHIO A(EKTHIYHACII MAPKETHIHTY 1HAYCTPHIl TypbI3My benapyci.

Memaowl Oacnedasanns. Y Tpaibl BBIKAPHICTAHBI HACTYITHBIS METAJbl:
aHaji3, CIHTI3, apayHaHHe, abaryJbHEeHHE, Ha3ipaHHE, BHIMSPIHHE.

Ampuvivanvia 6biHIKI @ IX Hai3HA. Y Tpalbl NACICAABAHBI MapPKETBIHT
IHyCTPBIi TYpBI3MY TaKiX HPallpbIEMCTBAY, K TYPBICLKIs areparapsl, yCTaHOBbI
XapyaBaHHsI, TacCIlIHIIbl, CAHATOPHIl, a TakcaMa My3€i; JaclieJlaBaHbl 3aMEXKHBI
BOIIBIT HapMaTLI}”lHa NpaBaBoOTa POTY/IABAHHA MApKETBIHTY, a TaKcama IIparudC
OpOHIBIHTY § TypbI3ME. HpaKTBI‘{HaH HaBI3HA JIBITIJIOMHAM Mpalpl 3aKTH0Yaenna \
BBIKAPBICTAHHI CICTOMBI ¥3BaXKaHBIX a[3HaK y XOJ3¢ MapayHajbHAra aHamizy
aIHKI A(PEeKTHIYHACII MAPKETHIHTY.

ﬂamadnacub Mamapbz;may I ebzmmy ObINJIOMHAU Npaybl. BLIKaprCTaHI)I}I
MaTIPBISUIBI 1 BBIHIKI JABIMUIOMHAM Mpaibl 3’ gyJsomia gakiaanabiMi. [pana
BbIKaHaHa caMacTOMHA.

Paxamenoaywii na evikapvicmanni evinikay pabomuol. BbIHIKI TIpaIibl MOTYITh
ObIllb BBIKAPBICTAHBI Y paMKax MapKeTBIHI'aBbIX JAC/ICJaBaHHAYy 3 MITal
MABBIIISHHS S(YEKTHIYHACII PAabOTHI apraHisaibli, a Takcama I NacIsxoBara
pa3BilL IHIYCTPHI TypheI3My ¥ Pacmy6uinel benapyce.



ANNOTATION

1. Structure and scope of the diploma work

The diploma work consists of diploma work assignment, table of contents,
diploma work summary, introduction, 3 chapters, conclusion, 4 illustrations, 25
tables, 4 addendums and list of references. Total scope of work is 98 pages. The
list of references occupies 9 pages and includes 97 positions.

2.Keywords: MARKETING, ADVERTISING, MARKETING
RESEARCH, ANALYSIS, MARKETING COMPLEX, SYSTEM OF
BALANCED  ASSESSMENTS, IFORMATIONAL  TECHNOLOGIES,
TOURISM AND HOSPITALITY, BRANDING, LEGISLATIVE.

3. Summary text
The object of the research is tourism industry of the Republic of Belarus.

The purpose of the research is marketing analysis of tourism and hospitality
industry enterprises in the Republic of Belarus; development of proposals to
improve the marketing efficiency of the tourism industry of Belarus.

Methods of research: Analysis, synthesis, comparison, generalization,
observation, measurement are used in the work.

The results of the work and their novelty. The work explores the marketing
of the tourism industry of such enterprises as tourist operators, catering
establishments, hotels, sanatoriums, and also museums; investigated the
international experience of the legal regulation of marketing, as well as the
branding process in tourism. The practical novelty of the work is to use a system of
balanced estimates in the course of a comparative analysis of the assessment of
marketing effectiveness.

Authenticity of the materials and results of the diploma work. The materials
used and the results of the diploma work are authentic. The work has been put
through independently.

Recommendations on the usage. The results of the work can be used in the
framework of marketing research in order to improve the efficiency of the
organization, as well as for the successful development of the tourism industry in
the Republic of Belarus.



