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AHHOTALIUS

Murtnrans AHactacuu ButajibeBHBI
Pazeumue u npodsusicenue mypucmcko2o npooykma 3KCKYPCUOHHBIX YEHMPOB
benapycu c ucnonvzosanuem uncmpymenmos cooblmuiino20 MapKemurea

. Crpykrypa u 00beM IUIJIOMHON padoThI

JlunimomHasi paboTa COCTOUT M3 3aJaHus HA JAUIUIOMHYIO paboTy, CONEepKaHuUs,
pedepara, BBeaeHuUs, TpexX riaB, 3akmoueHus, 10 tabmui, 11 wmrocTpamnuio, Crucka
WCTIOJIb30BAHHBIX HCTOYHUKOB. OOmuii 00beM paboThl cocTaBiseT 67 CTpaHHUII.
Cnucok HCIOJIB30BAHHBIX HCTOYHUKOB 3aHMMaeT 4 CTpaHUIBI M BKIOYaeT 38
TTO3UIAM.

2. IlepeveHb KJIKOYEBbIX CJIOB

NBEHT-TYPU3M, MHCTPYMEHTEI COOBITHITHOTO MapKeTHUHTa
COBBITUMHBIN TYPU3M, MAPKETHMHI B WBEHT, ®ECTHBAJIN,
IMPOABM>XEHUE MBEHTOB

3. Texkcr pedepara

O0bekT WccjeI0BaAaHUA  JUIUIOMHOM  paboOThl —  HMHCTPYMEHTHI
COOBITUMHOIO MapKETUHTA B TYpU3ME.

IIpeamer wucciaegoBaHus — OCOOCHHOCTH NPUMEHEHHS WHCTPYMEHTOB
COOBITUMHOIO MAapKETUHra B TMPOJBUKEHUM SKCKYPCHOHHBIX IIEHTPOB
benapycu.

Heab padoThI — OMpPEeAECIUTh OCHOBHBIE HanpaBJICHUS
COBEPIICHCTBOBAHUSI PAa3BUTUA W NPOABWKEHUS TYPUCTCKOIO NPOAYKTa
ADKCKYPCUOHHBIX II€HTpOoB bemapycu ¢ HUCHONIb30BaHUEM COOBITUHHOIO
MAapKETHHTA.

MeToabl ucciiel0OBaHUA: aHAIN3 U CUHTE3, CpaBHEHUE, HaAONIOEeHUE,
COIOCTaBJIEHUE, 0000IEHNE TEOPETUYECKOTO U MPAKTUYECKOI0 MaTepuaia.

HUccnenoBanuss u pa3padoTKu: HU3y4YEHO COAECPKAHHUE MOHSATHUS WUBEHT-
MapKeTHHT; HW3y4YeHbl BHUIbl HMBEHTOB M HX OCOOEHHOCTH; PACCMOTPEH
3apyOeXKHBII OMBIT UBEHT-MAPKETUHTA; MPOBEJICH aHAIN3 OCOOCHHOCTE UBEHT-
MApKETHHIa B LEHTPAaX UCTOPUKO-KYIBTYPHOTO Hacienus benapycu; n3ydeHsl
OCOOGHHOCTH  NPUMEHEHUS  HMHCTPYMEHTOB  HBEHT-MapKeTHHTa IS
MPOJBUKEHHUS TYPUCTCKOTO NMPOAYKTA HAa 0a3e LIEHTPOB UCTOPUKO-KYJIBTYPHOTO
Hacienuss benapycu; oONpeneneHbIOCHOBHBIE IIYTH COBEPLICHCTBOBAHUS
pa3sBUTUSL TYPUCTCKOTO TMPOAYKTA 3SKCKYPCHOHHBIX ILEHTpoB benapycu c
UCIIOIb30BaHUEM COOBITUITHOTO MAapKEeTUHTa; pa3padoTaHbl HANpaBJICHUS
COBEPILICHCTBOBAHUS TMPOABUKEHUS TYPUCTCKOTO MPOAYKTA IKCKYPCHOHHBIX
1eHTpoB benapycu ¢ ucnonb3oBaHUEM COOBITUHHOIO MAPKETUHTA.

TexHUMKO0-IKOHOMHMYECKA M COLHAJIbHAS 3HAYUMOCTH IMPOBEACHHOIO
HCCJIeJOBAHUSl  BHEAPECHUE  TMPEIIOKECHHBIX  MEPONPUITAN  MO3BOJUT



CONCHCTBOBATh MPOABMIKEHUIO TYPHUCTCKOTO TMPOAYKTa HSKCKYPCHOHHBIX
1eHTpoB benapycu ¢ ucnonb3oBaHUEM COOBITUHHOIO MAPKETUHTA.



AHATAILBIS

Mimrans AHacracii ButanbeyHsl

Passiyyé i npacoyeanne mypuvicyxaea npadykmy dKCKYpCIUHbIX YSHMpay
benapyci 3 gvikapvicmannem incmpymenmay nao3eunaza MapKemauliey
1. Crpykrypa i a0'éM ablIuIOMHAN Mpanbl

JlpiruioMHass Tparia ckJjajaeliia 3 3aJaHHl Ha JABIUIOMHYIO Mpaiy, 3MecTa,
padepara, yBAA3€HHS, TPOX KipaVHIKOY, 3akimtousHHs, 10 tabmim, 11 imrocTpaiibiio,
CIICY BBIKAPBICTAHBIX KPBIHII. ArylbHBI a0'éM mpaibl ckianae 67 craponak. Cic
BBIKAPBICTAHBIX KPBIHII 3aiiMae 4 cTapoHKi 1 Ykiroyae 38 masilblil.

2. IlepaJuik KI04YaBBIX CJI0Y

IIAZIBEMHBI  MAPKETBHIHI, CHELBISJIBHAE TIAJI3ESI, EVENT-
MAPKETBIHI', MAPKETBIHI'ABASA CTPATOI'TA, PR, MAPKETBIHI.

3. Taker pagepara

AO'eKT 1aciieaBaHHS IBIIVIOMHAH Mpanbl - IHCTPYMEHTHI Naj3eiHara
MapKEeTBIHTY ¥ TypbI3Me.

IIpaamer pacinenaBaHHsl - acaOiiBacill NPBIMSHEHHS IHCTPYMEHTAY
naj3eiiHara MapKeThIHI'y ¥ IPacoyBaHHI 3KCKYPCIMHBIX I[PHTpay benapyci.

Mbstra palGorhl - BBI3HAYBIb ACHOYHBIS HalpaMKli YJaCKaHAJIECHHS
pasBilllll 1 NPAcOyYBaHHSA TyphICIKara MPaayKTy 3KCKYPCIMHBIX IPHTpay
Bbenapyci 3 BeIkapbIiCTaHHEM Ma/i3eiHara MapKEeThIHTY.

Meraabl aaciaeqaBaHHsl: aHali3 1 CIHTI3, NapayHaHHE, Ha3ipaHHE,
cynacTayyieHHe, adaryJbHEHHE T2apIThIYHara 1 mpakThlyHara MaTiphIsly.

JaciaenaBaHHi i pacnpanoyki: BbIBydaHa 3MECT NaHALIS 1BIHT-
MapKeTBIHT; BbIBYUaHbI BiJIbl 1BOHTAY 1 1X acabiBaciii; pa3riie/>KaHbl 3aMEKHBI
BONBIT  1BOHT-MAapKETBHIHTY; MpaBeA3€Hbl aHall3  acaliiBaclsy  1BOHT-
MapKeThIHIy y LPHTpaxX TICTOPBIKa-KyJbTypHail cmnaaublHbl benapyci;
BBIByYaHbl aca0iiBacll MNPBIMSIHEHHS I1HCTPYMEHTAy 1BIHT-MApPKETBIHTY IS
IIpacoyBaHHS TypbICLKAara MmpaaykTy Ha 0a3e IPHTpay riCTOPBIKA-KYJIbTYpHA
craaubiHbl benapyci; onpeneneHbIOCHOBHBIE NUISAX1 YJacKaHAJEHHS pa3BIIls
TypbICIIKara MNpaayKTy S3KCKYpCIMHBIX LPHTpay benmapyci 3 BbIKapbICTAaHHEM
naj3eiiHara  MapKeTBIHTY;  paclpallaBaHbl  HalmpaMmKi  YJaCKaHAJIECHHS
IIpacoyBaHHA TypbICLKara MNpagyKTy 3KCKYpCIMHBIX LPHTpay benapyci 3
BBIKapPBICTAHHEM Ma/I3€iHara MapKeThIHTY.

Thxnika-dkaHamiuyHas 1 caunpIiibHaAsi 3HAYHACHH I[IpaBe/3eHara
JacielaBaHHs YKapaHEHHE IpalaHaBaHbIX MepanpbleMCTBAY  J1a3BOJILb
caJ3elHIvalb NPACOYBAHHIO TyphICIKara NpaayKTy 3KCKYpPCIMHBIX LBHTpay
benapyci 3 BeIkapbIiCTaHHEM Ma/i3eiHara MapKeThIHTY.



ANNOTATION

Mishtal Anastasia Vitalevna

Development and promotion of the tourist product of the excursion centers of

Belarus using event marketing tools
1. Structure and scope of the diploma work

Thesis consists of tasks for the thesis, content, abstract, introduction, three
chapters, conclusion, 10 tables, 11 illustrations, a list of sources. The total amount of
work is 62 pages. List of sources used is 4 pages and contains 38 positions.

2. Keywords

EVENT-TOURISM, event marketing tools in EVENT TOURISM,
MARKETING IN EVENT, FESTIVALS, PROMOTION OF EVENTS
3. Summery text

The object of study - event marketing tools in tourism.

The subject of research is the peculiarities of using event marketing
tools in promoting tour centers in Belarus.

The purpose of the work is to determine the main directions of
improving the development and promotion of the tourist product of the
excursion centers of Belarus using event marketing.

Research methods: analysis and synthesis, comparison, observation,
comparison, generalization of theoretical and practical material.

Research and development: the content of the concept of event
marketing has been studied; types of events and their features were studied;
reviewed foreign experience of event marketing; an analysis of the features of
event marketing in the centers of historical and cultural heritage of Belarus;
studied the features of application of tools of marketing for the promotion of the
tourist product on the basis of the centers of historical and cultural heritage of
Belarus; identified the main ways to improve the development of the tourist
product of the excursion centers of Belarus using event marketing; directions
for improving the promotion of the tourist product of the excursion centers of
Belarus using event marketing have been developed.

The technical, economic and social significance of the conducted
research introduction of the proposed measures will help promote the tourist
product of the excursion centers of Belarus using event marketing.



