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AHHOTAUMA

1. CTpykTypa 1 00b€M IMIIOMHOMH PadoThI

Jummomuast paboTa COCTOMT U3 3aJlaHUsl Ha AUILIOMHYIO paboTy, OTJIaBJICHHUS,
pedepaTa TUIUIOMHOM pabOTHI, BBEICHHMS, TPEX TJIaB, 3aKII0YCHUS, |6 UIITFOCTpAIHii,
17 Tabnur, 2 NPUIOKEHUN, CIIUCKA WCIIOJIB30BAHHBIX MCTOYHHUKOB. OOmui o0bneM
paboTel coctaBisieT 77 crpanul. CHUCOK MCIOIb30BAaHHBIX HCTOYHUKOB 3aHUMAET 3
CTPaHUIIBI U BKIIOYAET 42 MO3ULIUH.

2. IlepeyeHb KIIOYEBBIX CJIOB

MAPKETUHI'OBAA CTPATEI'MA, IIPOAYKTOBASA CTPATEI'MA,
[HEHOBAA CTPATEI'UA, CBbITOBAA CTPATET'UA,
KOMMVYHUKAILIMOHHAA CTPATEI'UA

3. Tekcr pedepara

O6wvexm uccnedosanus — 000 «TUKET2y.

IlpeOmemom  WcCcleOBaHUS  SIBISETCS ~ MAapKETUHIOBas  CTpaTerus
000 «TUKET2».

Llenv uccnedosanusi 3aKIOYAETCS B ONPENEICHUM HAIPABIEHUU IO
CcOoBeplHIEHCTBOBaHUIO MapkeTuHroou crparerun OO0 «TUKET2».

Memoowvr  uccnedosanus. B paboTe MNPUMEHSIUCh TaKhe€ METOJIbI
UCCIICJIOBAHUsI, KaK aHajdu3 W CHUHTEe3, rpaduueckuii, TaOIu4HBIN, 0000IICHUE,
METO/Ibl MAPKETUHTOBBIX UCCIIEIOBAHU.

llonyuennvie umoau u ux Hoguzna. B paboTe U3y4yeHbl TEOPETUUECKUE ACTIEKTHI
MAapKETUHIOBOM CTpPAaTETHUH, PACCMOTPEHO COAECPKAHUE OCHOBHBIX MApPKETHHIOBBIX
CTpaTerui, NIPUMEHSEMBIX B ACSITEIBHOCTH TYPUCTHUUECKOIO MPEANPUATHS; U3yUeHa
OpPraHM3allMOHHO-D)KOHOMUYECKAsl XapaKTEepPUCTHUKA TYPUCTUYECKOTO areHTCTBA
«TUKET2»; mnpoBeneH aHanu3 MapKETHHTOBOW  CTPATErMu  JIESITENbHOCTH
typuctuueckoro  arenrctea  «TUKET2»; mnpoBeneH  aHanu3  pBIHOYHBIX
BO3MOKHOCTEN TYPUCTUYECKOTO arcHTCTBA «TUKET2»; pa3zpaboTaHbl
PEKOMEHIAIMHU 10 COBEPIICHCTBOBAHUIO MAPKETUHIOBOM cTpareruu. lIpakrnueckas
HOBHU3HA pa0OThl 3aKIIIOYAETCS B MCIOJIB30BAHUM METOJIUK OLIEHKU 3(PPEKTUBHOCTU
MAapKETUHIOBOM CTPATETHH.

Jlocmosepnocme  mamepuanos u  pe3yrbmamos  OUNJIOMHOU  pabombi.
Hcnonb3oBaHHbIE Marepuanbl M pPe3yJbTaTbl JTUIUIOMHOW pabOThl SBISIOTCA
JIOCTOBEpHBIMU. PaboTa BHINIOJIHEHA CAMOCTOSITENBHO.

Pexomenoayuu no ucnonvzosanuio pesynoemamog pabomuol. U'Torn padboThl
MOTYT OBbITh UCIIOJIb30BAHbI B paAMKaX MOBBIIIEHUS 3(P(HEKTUBHOCTH MapKETUHTOBOM
CTPATETUU TYPUCTUUECKOTO MPEATPUATHUS.



AHATAILBIA

1. Crpykrypa i a0d'éM abIIUIOMHAN Mpanbl

JplIioMHas mpana CKJIajaenla 3 3aJaHHs Ha JbIIUIOMHYIO Mpaily, 3MecTa,
padepaTa IBITUIOMHAN TIpaIbl, YBOA3IHAY, TPOX TUIaY, 3aKIIFOUIHHS, 16 UTIOCTpAaIlbIi,
17 Tabmiu, 2 mamaTkay, CHICY BBIKAPBICTAHBIX KPBIHII. ATyIbHBI a0’eM Mparbl
ckimagae 79 craponak. Cric BRIKapBICTaHBIX KPBIHII 3aiiMae 3 cTapoHKI 1 Ykiodae 42
na3iisil.

2. IlepaJiik KJI104aBbIX CJI0Y

MAPKETBIHTABBIS ~ CTPATOI'N, TIPAJYKTOBAW  CTPATOITI,
IIDHABAM CTPATOIT, 3BBITABBIX CTPATOIISI, KAMYHIKAIIBIMHBIA
CTPATOI'TT

3. Taker padepara

A6’exm oacneoasannsa 1 — TAA «Tuketr2y.

llpaomemam oOacneoasanus 3'synsenua MapKeTbIHraBas crpatiaris TAA
«Tuker2».

Mbma  Oacnedaséannsa  3akiodvaenlla Y BbI3HAUDHHI  Hampamkay 1a
YyaackaHanaeHH1 MapkeTbiHraBail crpatarii TAA «Tuket2».

Memaowvl Oacnedasanns. Y naa3eHail Tpaibl YKbIBAIICS Takisl MeTajbl
JacieaBaHHs, K aHalli3 1 CiHTA3, rpadiuHbl, TaOJIiYHBI, abaryJbHEHHE, METaJbl
MapKEThIHTABBIX JACJICJaBAHHSY .

Ampuvimanvia 6blHIKI | iX HAGI3Ha. Y TIpalbl BBIBYYaHbI TIAPITHIYHBISA aCHEKThI
MapKeTbIHTaBail CTpaTirii, pasrie/ykaHa YTPbIMAHHE ACHOYHBIX MAapKEThIHTaBbIX
CTpATAriH, sKis BBIKAPBICTOYBAIOLA Y J3€MHACIl TypbICThIUHAra MpaanpbleMCTBa;
BbIByYaHa apraHizallbliiHa-dKaHaMI4Has XapaKTapbICTbIKa TYpPHICThIUHAra areHITBa
«TukeT2»; npaBen3eHbl aHalI3 MapKEThIHTaBail CTPATAril A3€HHACI TypbICTbIYHAra
areHuTBa «TUKeT2»; MpaBeI3eHbl aHA3 PHIHKABBIX MardybIMaclsly TYphICTbIYHAra
areHurBa  «TukeT2»;  pacmpanaBaHbl  pAIKaMEHJALbll Ma  YJacKaHAJIEHHI
MapKeTbIHTaBail cTpararii. [IpakTeruHast HaB13HA Mpallbl CKIIAJAea ¥ BRIKAPhICTaHHI
METOJBIK al[dHKI A()EKThIYHACIII MAapKEThIHIaBal CTPATATIl.

Jlaxnaonacyb mamopuisinay i vlHiKay ObINAOMHAU npaysl. BbIKapbICTaHBIS
MaT3pPBISIIBI 1 BBIHIKI JBITIJIOMHAN mpatlbl 3'syIIsolia JakiaaabiMi. [Ipana BeikanaHa
caMacTOMHa.

Paxamenoaywli na evikapvicmanni evinikay npaywvl. BbIHIKI pabOThl MOTYIb
OBITIb BBIKAPBICTAHBI ¥ paMKaX MaBBIMIIHHS A()EKTHIVHACIII MapKEThIHTaBall CTPATITil
TypBICThIYHAra NpaIpbleMCTBA.



ANNOTATION

1. Structure and scope of the diploma work

The diploma work consists of diploma work assignment, table of contents,
diploma work summary, introduction, 3 chapters, conclusion, 16 illustrations,
17 tables, 2 addendums and list of references. Total scope of work is 79 pages. The
list of references occupies 3 pages and includes 42 positions.

2. Keywords:

MARKETING STRATEGY, PRODUCT STRATEGY, PRICE STRATEGY,
SALES STRATEGY, COMMUNICATION STRATEGY

3. Summary text

The object of the research — LTD "TICKET2"

The subject of the research —LTD "TICKET2"

The purpose of the research is to identify areas for improving the marketing
strategy of the LTD "TICKET2".

Methods of research. In this work, we used such research methods as analysis
and synthesis, graphical, tabular, generalization, marketing research methods.

The results of the work and their novelty. The paper examines the theoretical
aspects of marketing strategy, examines the content of the main marketing strategies
used in the activities of a tourist enterprise; studied the organizational and economic
characteristics of the travel agency "TICKET2"; The analysis of the marketing
strategy of the travel agency "TICKET?2"; an analysis of the market opportunities of
the travel agency "TICKET?2"; recommendations for improving the marketing
strategy. The practical novelty of the work is to use methods for evaluating the
effectiveness of the marketing strategy.

Authenticity of the materials and results of the diploma work. The materials

used and the results of the thesis are reliable. Work done by yourself.
Recommendations on the usage. The results of the work can be used in the

framework of improving the marketing strategy of a tourism enterprise.



