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AHHOTALMSA

Kepnosoii EnnzaBeTsl AHIpEEBHBI

Dopmuposanue Konyenyuu coovimus 8 cucmeme event-wapkemunea (na
npumepe gecmusansa «Houvb keecmosy

1. Crpykrypa u 00beM TUIIJIOMHOH PadoThI

JlummomHasi paboTa COCTOUT W3 3a/laHUs Ha JUIJIOMHYIO padoTy, COAepKaHUs,
pedepara, BBeeHUs, TpEX I1aB, 3aKII0UEeHU, 2 Tabnuil, 21 uumocTpanuio, CuckKa

MCIIOJIb30BAaHHBIX WCTOYHHKOB. OOmuii 00beM pabOTHl COCTABIIIET  CTPaHUIIL.
COucoK HCHOJB30BaHHBIX HMCTOYHUKOB 3aHUMAET  CTPAHUIl U BKJIIOYACT
MO3ULIHM.

2. IlepeyeHb KJIIOYEBBIX CJI0OB

COBBITUMHBIA MAPKETUHI, CHELMAJIBHOE COBBITHUE, EVENT-
MAPKETHUHI', MAPKETUHI'OBAS CTPATEI'MS, PR, MAPKETHHI .

3. Tekct pedepara

Obvekm uccredoéanus — €VENt-MapKeTUHI KaK OJWH U3 OCHOBHBIX
MHCTPYMEHTOB peaju3aluu MapkeTUHroBo 1 PR-cTparerun opranuzanum.

Llenv uccneoosanuss — mnpoaHaNU3UPoBaTh 3IPHEKTUBHOCTH CIIEIHUATBHOTO
COOBITHSI KaK MHCTPYMEHTa IO MPOJBIKEHUIO MPOJYKTAa U BBISIBUTH, KAKYIO POJIb
3aHUMAET MEPONPUATHE B OOLIEH MAPKETUHTOBOW CTpaTeruu MpOoIyKTa.

Memoowr  uccnedosanus. llpm HanmucaHWM JUIJIOMHOW paboOThl  ObLIM
HCTIOJIL30BaHbl METO/bl TEOPETUUYECKOrO (M3ydYeHUE U aHaIU3) U AMIMPUUECKOTO (
HaOJI0JICHHE, CUET, U3MEPEHNE U CPABHEHUE) UCCIIEIOBAHUS.

llonyuennvie umoeu u ux Hosuzna. Jlanuas pabota MO3BOJISIET ONPEIETUTH POJIb
event-MapkeTUHra B CHCTEME€ MAapKETUHIOBOTO U CTPATETMYECKOIO TUIAHMPOBAHUS
OpeanpusTis W OLEHUTh 3P EKTUBHOCTh  HCMOJIb30BAaHUS  MHCTPYMEHTOB
COOBITUITHOTO MapKETUHTA HA MPEAIPUSITHH.

Jocmoeepnocms  mamepuanos u - pe3yibmamos  OUNIOMHOU  padombl.
Hcnonp30BaHHbIE MaTepuanbl W Pe3yJbTaThl JUIJIOMHON palOThl  SABISAIOTCA
nocToBepHbIMU. PaboTa BBINIOJIHEHA CAMOCTOSTEBHO.

Pexomenoayuu no ucnonvzosanuio pezyromamoé padoomei. UTorn pabOThI
MOTYT OBITh MCIOJIB30BaHbI JUJIsl U3YyYEHHUs] OCHOB EVENt-MapKeTWHTa U €ro pojiu B
pa3paboTKe ¥ TMPOBEACHUM MApKETUHTOBOM KaMIIaHMM, MJIS [POJOJIKEHUS
UCCJIEIOBAHUSI MCIOJb30BaHUSI MAapPKETUHTOBBIX HMHCTPYMEHTOB HAIMOHAIbHBIMU
KOMITaHUSIMHU U B c(pepe KBECTPYMOB, B paMKax KypCOB JIEKIIMA WM CHElUaTbHBIX
KypPCOB.



AHATALIDBIA

XKospnasoii JlizaBeTsl AHIAPIEYHDBI

Dapmipasanne kanysnywvli naozei y cicmame event-Mapxemuoiney (na npvikiaose
Gecmuvieanio «HOY K8ICMAY»

1. Crtpykrypa i a6'ém abInIoMHAli mpanbl

JIpITUIOMHasT TIpalia CKiIajaeliia 3 3aJaHHi Ha JBIIJIOMHYIO TIpaily, 3MecTa,
padepara, yBAA3eHHS, TPOX KipayHIKOY, 3aKIIOUdHHS, 2 Tadmii, 21 imrocTparlblio,
CIICY BBIKApPBICTaHBIX KPBIHII. ATYyJbHBI a0'éM mpalnbl ckiagae  crapoHak. Cric
BBIKAPBICTAHBIX KPBIHII] 3aiiMae  CTapoHAaK i YKJIro4ae  Ta3illbIi.

2. IepaJtik KIO4YaBbIX CJIOY

IMAJIBEMHBI MAPKETBLIHI, CIHELBISJIBHAE TIAJ3ES, EVENT-
MAPKETBIHI', MAPKETBIHI'ABA CTPATOI'IA, PR, MAPKETDBIHI .

3. Taker padepara

Ab'exm Oacneoasanns — eVENt-MapKETHIHT K aA31H 3 aCHOYHBIX 1HCTPYMEHTAY
prami3anbli MapkeTbiHraBai 1 PR-ctpararii apranizamsii.

Mbma dacnedasanns — paaHaiizaBallb dPEKThIYHACIH CTICIbIsUIbHATA Ta3€1 SIK
IHCTpYMEHTa Ta NpacoyBaHHI MPaayKTy 1 BbIABILG, fAKYI0 pOJIIO 3aiiMae
MepanpbleMCTBa Y aryjbHail MapKeTbIHTaBail CTpaTarii NpaayKTy.

Memao oacneoasanns. 1pbl HaTlICaHHI JBITIIOMHAN TIpaIlbl ObLII BEIKAPHICTAHBIS
MeTajbl TIapdThlyHara ( BBIBYYIHHE 1 aHali3) 1 dMIipblyHara (HasipaHHe, KOIIT,
BBIMSIpDOHHE 1 MapayHaHHE) JacieaBaHHI.

Ampoimanvia eviniki i ix Hagizna. Jlaa3eHas mpana Ja3Bajisie BbI3HAYBILL POJIIIO
event-MapkeTbIHTY ¥y CICTAME MapKeThbIHTaBara 1 CTpaTdriyHara IJIaHaBaHHS
IpaANpHIEMCTBA 1 allaHilb 3()EeKTHIVHACIh BRIKAPHICTAHHS 1IHCTPYMEHTAY Maj3eiiHara
MapKeTBIHTY Ha TIPaANPLIEMCTBE.

Jlaxnaounacyv mamapwvisanay i 6viHIKAYy ObINIOMHAU npaysl. BhIKapbICTaHbISA
MaTAPBISUIBI 1 BBIHIKI JBITUIOMHAN mpalibl 3'ayJsrolnia gakiaaaaeimi. [Ipara Beikanana
caMacToOMHa.

Pakamenoaywti na evikapvlcmanni evinikay npaysi. BeIHIK1 ITpalbl MOTYLb OBIIb
BBIKApPBICTAHbI ISl BBIBYUIHHS aCHOY event-MapKeTbIHTY 1 510 poJil ¥ pacipanoyisl 1
NpaBsi3€HHI MapKeThIHTaBail KammaHii, Ui Tpalsry JacieaBaHHs BbIKAPbICTAHHS
MapKETHIHTABBIX IHCTPYMEHTAY HaIbISTHAIbHBIMI KaMIIaHisiM1 1 ¥ cepbl KBECTPYMOB,
y paMKax Kypcay JIeKIbIi a00 CeTbIsITbHBIX Kypcay.



ANNOTATION
Zhernavaya Lizaveta Andreevna

Formation of the event concept in the event-marketing system (on the example of
the festival "Quest Night»

1. Structure and scope of the diploma work

Thesis consists of tasks for the thesis, content, abstract, introduction, three
chapters, conclusion, 2 tables, 21 illustrations, a list of sources. The total amount of
work is __ pages. List of sources used is __ pages and contains ___ positions.

2. Keywords

EVENT MARKETING, SPECIAL EVENT, EVENT MARKETING,
MARKETING STRATEGY, PR, MARKETING.

3. Summery text

The object of the research is event-marketing as one of the main tools for the
implementation of marketing and PR-strategy of the organization.

The purpose of the the research is to analyze the effectiveness of a special event
as a tool for product promotion and to identify the role of the event in the overall
marketing strategy of the product.

Method of research. In writing the thesis were used methods of theoretical
(study and analysis) and empirical ( observation, counting, measurement and
comparison) research.

The results of the work their novelty. This work allows to determine the role of
event marketing in the system of marketing and strategic planning of the enterprise
and to evaluate the effectiveness of the use of event marketing tools in the enterprise.

Authenticity of the materials and results of the diploma work. The materials used
and the results of the thesis are reliable. The work was done independently.

Recommendations on the usage. The results of the work can be used to study the
basics of event marketing and its role in the development and implementation of the
marketing campaign, to continue the study of the use of marketing tools by national
companies and in the field of questrums, as part of lectures or special courses.



