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M. C, ®abpuxanT, noueHT Kadeapsl NCHXOJOTHH (akyasreTa QuiIocohuu u
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HOACHUTEJIBHASA 3AITMCKA

JIn3ailH COLMAIBHOTO HCCIIEIOBAHUS U CTATHCTHYECKUN aHAIU3 TEKCTa —
BOXHEHIIME  COCTaBJSIONME MNpOdEeCCHOHAIBHON  JIeITeNId  COBPEMEHHOT'O
MCCIIEA0BATENS] COLMAIBHON KOMMYHUKALMH. J[JI1 MONy4YeHHs peTaucTU4YHOM,3
Pa3HOCTOPOHHEH W HSMIHUPUYECKM OOOCHOBAHHOM KAapTUHBI B  U3YYCHHUH
KOMMYHHUKAIlUK 4YacTo TpedyeTcs KakK TeHEepPUpOBaTh JaHHBIE IOCPEICTBOM
CHEIMAIBHO Pa3padOTaHHOTO OMPOCHOTO MHCTPYMEHTApHs, TaK W aHAIU3UPOBATH
OoJbIINe MAaCCHUBBI CYIIECTBYIOIIETO B €CTECTBEHHOU cpene
HECTPYKTYPHUPOBAHHOI'O TEKCTAa, B TOM YHCIIE C HUCIOJb30BAHHUEM COBPEMEHHBIX
METOJIOB CTaTUCTUYECKOTO AaHAIN3a JAHHBIX W KOMIIBIOTEPHBIX PECYpPCOB
00pabOTKH JaHHBIX.

«Jln3aiiH COMAIIBHOTO MCCIEAOBAHUS U CTAaTUCTUYECKUAN aHAIIN3 TEKCTa» —
MIPAaKTUKO-OPUEHTUPOBAHHAA JHUCLUIUIMHA, HANpaBJI€HHAs HAa UCIIOJIb30BAHHE
COBPEMEHHBIX  METOJJOB cbopa U  00pabOTKH  CTPYKTypUPOBaHHBIX U
HECTPYKTYPHPOBAHHBIX JAHHBIX. VICIIOIB30BaHNE OMPOCHBIX METOAOB COLMATIBHBIX
UCCIIEAOBAaHUM M CTAaTUCTHUYECKOTO aHAJIM3a TEKCTa MOBBIIIAET HCAAECKHOCTh U
BAJIMTHOCTh HMHCTPYMEHTApUsA MCCJIEAOBAaHUN COLMAIBHOM KOMMYHUKAIIUU U
00OCHOBAHHOCTB €T0 Pe3yJIbTaTOB.

Hean u 3a0aun y4eOHOM TMCUMILTHHBI

Heas y4yeOHOM AMCHMIUIMHBI — TMOATOTOBKA CHEIUAINCTa B 00JacTu
WCCIICIOBAHUST  COLUMAIbHOM  KOMMYHHUKAlUM, BJIAQJACIONIETO  COBPEMEHHBIMHU
TEXHUKaMH JM3aiiHa COIMAJIbHOIO HCCIEJOBAHUS M CTATHCTUYECKOrO aHAIN3a
TEKCTA.

3agaumn yueOHOM QUCUMIIIMHBI:

1. U3y4nTh OCHOBHBIC MPUHIIUIIBI IU3aliHA COLIMAIBHOTO UCCIIEI0OBAHNUS;

2. W3y4YUTh TPHUHIMUIB, TEXHUKK W  HMHCTPYMEHTH  pa3pabOTKu
UHCTPYMEHTApUS JIJIs1 TPOBEJEHHUS COLIMAIBHBIX OMPOCOB;

3. U3y4YUTh NPUHIIMIBI U METOAbI CTATUCTUYECKOTO aHAIN3a TEKCTA;

4. OCBOUTH KOMIIBIOTEPHBIM HWHCTPYMEHTApHUIl CTATUCTUYECKOTO aHal3a
TEKCTa.

MecTo y4eOHO# TUCUMILUIMHBI B CHCTEME MTOATOTOBKM MarucTpa.

Vuebnass  muciuiinHa — «Jlu3aliH  CONMANBHOTO  MCCIACAOBAHHS U
CTaTUCTUYECKUI aHAIN3 TEKCTA» OTHOCUTCS K KOMIIOHEHTY YUPEXKICHHUMN BBICIIIETO
oOpazoBaHusT U BXOAUT B MOAYJIb «KOJIMYECTBEHHBIE METOJbI B COLMAIBHBIX
HayKax».

Vuebnas  mucummianHa — «JIM3aiiH  COIMANBLHOTO  WCCIACAOBAHUS |
CTaTUCTUYECKHUI aHAJIN3 TEKCTa» YATACTCS B IEPBOM CEMECTPE JIJsi MArUCTPAHTOB,
0Oy4JaroluXCcsl Ha aHTJIMMCKOM SI3bIKE, M TECHO CBSI3aHa C JPYTMMH AUCIUTIIIMHAMU
y4eOHOTO TIUIaHa, TakuMHU Kak «Jluckypc-aHamms», u «Teopusi coBpeMEHHOU
KOMMYHUKATUBUCTUKNY.

TpeOoBaHus K KOMIIETEHIIUAM



OcBoenne y4eOHOW TUCHUTUIMHBI «JlM3aiiH COIMANIBHOTO WCCIEAOBAHUS |
CTaTUCTUYECKU  aHaliM3 TEeKCTa» JOJDKHO  obecnedyuTh  (QopMUpOBaHUE
CIeNUATU3MPOBAHHON KOMIICTCHIIMH:

CK-3. VYmeTp BU3yanu3upoBaTh IIOJYYEHHYIO B XOJIe€ HCCIIEIOBaHUS
nH(pOpMAIIHIO ¢ TTOMOIIBI0 HHGOTPAPHUKH.

B pe3ynbraTe ocBoeHUS YU4COHON TUCIUILINHBI CTYICHT JTOJDKEH:

3HATD.

- OCHOBHBIE MPUHITUTIBI JU3aiHA COIUATBHOTO UCCIICIOBAHMS;

- 0COOCHHOCTHU TIOBEACHHS PECIIOHICHTOB B 3aBUCHUMOCTH OT BBIOPAHHOTO
JIA3aiHa COIIMAJIBLHOTO MCCIEI0BAHNS,

- OCHOBHBIE€ METO/IbI CTATUCTHYECKOI'O aHaIM3a TEKCTA,

yMeTb:

- pa3pabaThiBaTh ONPOCHBIA HHCTPYMEHTAPUI COIMATBLHOTO UCCIICIOBAHUS;

- aHAJIM3UPOBATH HECTPYKTYPHUPOBAHHBIM TEKCT MTOCPEJICTBOM
CTaTUCTHYECKUX METOJIOB,

- MIPEJICTABIISATh PE3YIbTAaThl CTATUCTUYECKOTO aHaJIn3a TEKCTa MPU ITOMOIIH
uHporpaduky;

BJIA/IE€Th:

- HaBBIKAMH BaJIUAN3aIIMA HHCTPYMEHTAPUSI COIMATILHOTO UCCIICI0BAaHMUS;

- KOMITBIOTEPHBIMH HHCTPYMEHTAMHU CTATUCTUYCCKOTO aHAIM3a JTaHHBIX,

- HaBBIKAMH MUHTEPIPETAIINN PE3YIbTATOB CTATUCTUYECKOTO aHAIM3a TEKCTa.

Crpykrypa y4eOHOH AMCIHUIIIHHBI

HNucuuminna uszydaerca B 1 cemectpe. Bcero Ha wu3ydeHue ydeOHOM
JTUCITUTIINHBL «/[M3aifH CONMANIbHOTO HCCIEAOBAHMS W CTAaTUCTUYCCKUN aHAIN3
Tekcta»y oTBeneHo 90 "acos, B Tom yucie 36 ayJUTOPHBIX YacOB, U3 HUX: JICKIIHH
— 18 wuyacoB, cemunapckue 3aHsaTHS — 18 wacoB. TpymoemkocTh yueOHOI
JTUCIUTUIMHBI COCTABIISET 3 3a4E€THBIE €MHUIIBI.

dopma TeKylIeH aTTeCTaluy — 3K3aMEH.



COJAEPKAHUE YYEBHOI'O MATEPHUAJIA

Theme 1. Designing questionnaire structure

Methodological principles of social survey design. Item response theory and its
practical implications. Translating research question into survey items. Types of
scales and converting parameters into variables. Predicting respondents’ behavior.
Satisfyzing behavior and the ways of its prevention. Social desirability effects and
the ways of its correction. Survey layout and its impact on respondents’
perceptions. Offline and online surveys.

Theme 2. Measuring sociodemographic and behavioral parameters
Sociodemographic module of surveys, its place in the survey stricture and role in
data analysis. Respondents’ perception of sociodemographic data. Ways of
measuring age and gender, their opportunities and drawbacks. Contrasting ways of
measuring individual and households’ income. Missing data in socioeconomic items
responses and the ways of increasing the response rate.

Behavioral parameters appropriate and inappropriate for surveying. Studying
behavior via self-reports and its limitations. Designing survey items for unique and
repetitive kinds of behavior. Special techniques for asking sensitive questions about
socially disapproved kind of behavior.

Theme 3. Measuring attitudes

The notion of attitude, its definition and structure. Disentangling cognitive,
emotional, and behavioral components of attitudes. Interaction between attitudes and
social behavior. Measuring attitudes using Likert scales. Measuring attitudes using
open and semi-open questions in surveys. Method factor in measuring series of
attitudes and the ways of its minimization. Measuring latitudes, values, and
normative beliefs. Techniques for measuring attitudes on socially significant issues.

Theme 4. Questionnaire validization

Notions of reliability and validity. Test-retest method of testing reliability. Kinds of
validity. Testing internal validity. Testing ecological validity. Testing construct
validity. The use of cognitive interviews for questionnaire validization. Validization
of online survey questionnaires. Validity of questionnaires used in longitudinal and
panel surveys. Cross-cultural questionnaire validization.

Theme 5. Quantitative analysis of unstructured text

Purposes and expected outcomes of statistical text analysis. Regularity and
irregularity of textual patterns. Implicit text structures. Contemporary content
analysis. Principles, techniques, and approaches to categorization of textual
components. R basics: data importing and processing, syntax, writing functions.
Text mining R packages.

Theme 6. Text preprocessing



Sampling principles and techniques for statistical text analysis. Selection of units
of text analysis. Encoding of textual units. Preprocessing of textual big data.
Notion of untidy text. Text tidying techniques. Special cases of text pacing.
Sentiment analysis and rhetorical analysis. Text tidying in R. Web scraping.

Tema 7. Unsupervized machine learning algorithms for text analysis

Parameter  reduction and explication of hidden text structures.
Clustering Latent dirichlet allocation (LDA) and latent class analysis (LCA).
Principle components analysis (PCA) and factor analysis of textual data in R.
K-means, K-mediod and hierarchical clustering, LDA and LCA in R.

Theme 8. Supervized machine learning algorithms for text analysis

Estimation of predictive models. Assessment and respecification of predictive
models. Kind of regression analysis. Linear regression. Binary, multinomial and
ordinal logistic regression. Loglinear regression. Poisson regression. Multilevel
regression. Multivariate regression analysis of textual data in R. Applying
predictive models for specified texts construction with Al.

Theme 9. Presenting text analysis results

Data visualization in text analysis. Word clouds as data visualization techniques.
Visualization of sentiment analysis results. Visualization of frequencies and
interrelation in textual data. Visualization of text structure. Data storytelling in text
analysis. Visual representations of narrative structures. Temporal layouts of data
visualization for text analysis results.



YYEBHO-METOJUYECKAS KAPTA YYEBHOM JUCIUTIIUHBI
JlneBHas popma nmosydeHust o00pa3oBaHuUs

KommuectBo AYAUTOPHBIX YaCOB
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1 | Designing questionnaire structure 2 2 OTKPBITOE YBPUCTUUECKOE 33/IaHHE
2 | Measuring sociodemographic and behavioral parameters 2 2 paspelIeHne Ka3ycoB
3 | Measuring attitudes 2 2 paspelleHue KazycoB
4 | Questionnaire validization 2 2 pelienune 3a1a4
5 | Quantitative analysis of unstructured text 2 2 KOJUIOKBUYM
6 | Text preprocessing 2 2 peleHue 3aaaq
7 | Unsupervized machine learning algorithms for text analysis | 2 2 TIPOEKT
8 | Supervized machine learning algorithms for text analysis 2 2 TIPOEKT
9 | Presenting text analysis results 2 2 Hpe3CHTALMS
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. Beatty, P. C., Collins, D., Kaye, L., Padilla, J. L., Willis, G. B., &
Wilmot, A. (Eds.). (2019). Advances in Questionnaire Design,
Development, Evaluation and Testing. John Wiley & Sons.

. Brace, I. (2018). Questionnaire design: How to plan, structure and write
survey material for effective market research. Kogan Page Publishers.

. Kuckartz, U. (2014). Qualitative text analysis: A guide to methods,
practice and using software. Sage. Landauer, T. K., McNamara, D. S.,
Dennis, S., & Kintsch, W. (Eds.). (2013). Handbook of latent semantic
analysis. Psychology Press.

. Munzert, S., Rubba, C., MeiBner, P., & Nyhuis, D. (2014). Automated
data collection with R: A practical guide to web scraping and text
mining. John Wiley & Sons.

. Riff, D., Lacy, S., & Fico, F. (2014). Analyzing media messages: Using
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IlepedyeHb 1OMOJHUTEILHOM JIUTEPATYPHI

. Kumar, A., & Paul, A. (2016). Mastering Text Mining with R. Packt
Publishing Ltd.

. Krosnick, J. A. (2018). Questionnaire design. In The Palgrave handbook
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. Kwartler, T. (2017). Text mining in practice with R. John Wiley & Sons.

. Silge, J., & Robinson, D. (2017). Text mining with R: A tidy approach. "
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. Willis, G. B. (2015). Analysis of the cognitive interview in questionnaire
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IlepeyeHb pekoOMeHyeMbIX CPEACTB AUATHOCTUKU U METOAUKA
¢GopMupoBaHMsI HTOTOBOM OLIEHKH

DopMOM TEKYIIEW aTTecTalu 10 JIUCUUIUIMHE «J/[h3aiiH coumMaibHOrO
HCCIICIOBAHUS M CTATUCTUYCCKUM aHAJIU3 TEKCTa» YYCOHBIM IIJIAHOM MPETyCMOTPEH
DK3aMEH.

[Ipu bopMUpOBaHUM UTOTOBOM OLICHKU HCIIOJB3YETCS PEUTHHTOBAs OIICHKA
3HAHUW CTYJIEHTa, Jalolias BO3MOXKHOCTb MPOCIEIUTh W OLEHUTh JUHAMHUKY
mpoliecca JTOCTHKEHUS 1ielielt 00ydeHus. PeTrHroBas oreHKa mpemaycMaTpuBaeT
WCITOJIb30BAHUE BECOBBIX KOI(PODHUIIMEHTOB MJIs TEKYIIETO KOHTPOJS 3HAHWN W
TEKYIlleW aTTecTaluy CTYAEHTOB M0 AUCIUILIINHE.

Ilpumepnovie BecoBbie KOAD(DHUIMEHTHI, ONMPEACISIONINE BKJIAT TEKYIIETO
KOHTPOJISI 3HAHUW U TEKYILIEHW aTTECTAIMN B PEUTUHIOBYIO OLICHKY:

DopMHUpPOBaHKE OLICHKH 32 TEKYIIYIO YCIIEBAEMOCT:

—  OTKphITOE 3BpHUCcTHYecKoe 3ananue — 20 %;

—  pemenue 3aaa4 — 20 %;

—  xosutokBuyM — 20 %;

—  npoekt — 30%);

- npesedTarus — 10%.

PeiiTuHrOBasi OllEHKA MO JUCIUILIMHE PAacCUMTHIBAETCS HA OCHOBE OIICHKHU
TEKyIIEd YCIIEBAEMOCTH W HK3aMEHAIIMOHHON OIIEHKM C YYE€TOM HX BECOBBIX
koddpdumenToB Bec omenka mo Tekymed ycmeBaemoctu cocrtaBisieT 950 %,
sK3aMeHarmonHas onenka — 50 %.

IIpumepHasi TeMAaTHKA CEMMHAPCKUX 3aHATHI
Cemunap Ne 1. Pa3paboTka onpoCHOTO HHCTPYMEHTAPUSL.
Cemunap Ne 2. H3MmepeHuwe couUuaibHO-AEMOTpapUUECKUX W TOBEIECHYECKUX
apaMeTpoB
Cemunap Ne 3. 3mepeHne counanbHbIX aTTUTIOIOB.
Cemunap Ne 4. Baniauzaiusi onpoCHOT0 HHCTPYMEHTAPHSL.
Cemunap Ne 5. KonnyecTBEHHBI aHAIN3 HECTPYKTYPUPOBAHHOTO TEKCTA
Cemunap Ne 6. [IpenBaputenbHas 06paboTKa TEKCTA.
Cemunap Ne 7. AAropuTMbl MalllMHHOTO O0y4YeHHs 0€3 CynepBU3UHU AJI aHaIu3a
TEKCTA.
Cemunap Ne 8. ANropuTMbl MAalIMHHOTO OOY4Y€HHs C CYNEpBU3MEH NJIsl aHaIHM3a
TEKCTA.
Cemunap Ne 9. IIpesenTtanus pe3yabTaTOB aHAIN3A TEKCTA.



Onucanve HHHOBAIMOHHBIX MMOIX0/0B M METOA0B K IPenoiaBaHUI0
Y4eOHOM TUCUMIIIMHBI (3BPUCTHUYECKHUI, MPOEKTUBHBII,
NPAKTHKO-OPHUEHTHPOBAHHDBIN)

IIpu opranu3zanuu o00pa30BaTENBHOIO IMPOLIECCA HCIOJIB3YETCS MeETOJ
NPOEKTHOr0 00y4eHHs, KOTOPBIi peAnonaraer:

- crocod OpraHu3auuu y4eOHOU NESATEeIbHOCTH CTYJIEHTOB, Pa3BUBAOLIUI
aKTyanpHbIC JJs y4yeOHOW © NpPOPECCHOHATBHON JEATEIbHOCTH HAaBBIKH
IUIAHUPOBAHMSI, CaMOOpPraHU3alMM, COTPYAHUYECTBA M  IPEANOJIArarolui
CO3/IJaHUE COOCTBEHHOTO MIPOJIYKTA;

- MpUOOPETEHNE HABBIKOB JIJISl PELICHUS MCCIEN0BATEIbCKUX, TBOPUYECKHX,
COLIMAJIBHBIX, IPEANPUHUMATEIBCKUX 1 KOMMYHUKAIIMOHHBIX 3a/1a4.

Taxxke mpu opraHuzanuu 00pa30BaTENbHOIO IPOLECCAa HCIOJIb3YETCs
NPAKMUKO-0PUEHMUPOBAHHBLI NOOX00, KOTOPBIN MPEANOJIaraer:

- OCBOCHHUE COJIepKaHue 00pa30BaHUsl Yepe3 pelICHUs TPAKTUUYECKUX 3a/1ay;

- IpUOOpeTeHue HaBBIKOB A(P(GEKTUBHOIO BBINOJHEHUS pPa3HBIX BUIOB
npo(hecCUOHATIBHOM e TENbHOCTH;

- OPUEHTALIMI0O HA TEHEPUPOBAaHWUE  HJEH, pealu3alui0  T'PyHIOBBIX
CTYJEHYECKHUX IIPOEKTOB, Pa3BUTHUE MPEAIPUHUMATEIBCKON KYJIBTYPBI;

- ICTIOJIb30BAHUIO  MPOLIEYp, CIOCOOOB  OLICHUBAHUA, (PUKCHPYIOIIMX
c(OpMHPOBAHHOCTH PO(PECCHOHATBHBIX KOMITETEHIIUM.

MeTtoanyeckue peKOMEHIAIUM 110 OPTraHU3AL UM
CaMOCTOATEIbHOI padoThI 00y4aIOLIMXCH

JUist opraHM3anuu CaMOCTOSITENIbHOM paOOThl CTYAEHTOB IO Yy4eOHOM
JUCLUIUIMHE «/IM3aliH COLMaJIBHOTO MCCIENOBaHUSA W CTAaTUCTUYECKUN AaHaIU3
TEKCTa» B PACIOPSDKEHUE YYallUXCsl MPEeNOCTAaBIAIOTCS ydeOHble M ydeOHO-
METOAUYECKUE MaTEPUAIIbI:

- yueOHasi MporpaMMma;

- yueOHbI€ U3JJaHUS ISl TEOPETHUECKOTO U3yUEHUs JUCLUILIINHBL;

- METOJIMYECKHUE YKA3aHUs K CEMUHAPCKUM 3aHATUAM;

- METOIMYECKUE PEKOMEHIALNY JJIs1 BBIIIOJHEHUS KOJUIOKBUYMA,

- 00pasil uHPoOrpapuky;

- MaTepuaibl ¢ IPUMEPAMH MCIOIb30BaHMs HHPOTpadUKU B MaCCMEINA,

- CIIMCOK OCHOBHOM JINTEPATYPhI U NOIOJHUTEIBHON;

- iepeyeHb MHPOPMALIMOHHBIX PECYPCOB.

I[IpumepHbIN epevYeHb BONPOCOB K IK3aMEHY
1. Methodological principles of social survey design.
2. ltem response theory and its practical implications.
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3. Translating research question into survey items.

4. Types of scales and converting parameters into variables.

5. Predicting respondents’ behavior.

6. Satisfyzing behavior and the ways of its prevention.

7. Social desirability effects and the ways of its correction.

8. Survey layout and its impact on respondents’ perceptions.

9. Offline and online surveys.

10.Sociodemographic module of surveys, its place in the survey stricture and role
in data analysis.

11.Respondents’ perception of sociodemographic data.

12.Ways of measuring age and gender, their opportunities and drawbacks.

13.Contrasting ways of measuring individual and households’ income.

14.Missing data in socioeconomic items responses and the ways of increasing the
response rate.

15.Behavioral parameters appropriate and inappropriate for surveying.

16.Studying behavior via self-reports and its limitations.

17.Designing survey items for unique and repetitive kinds of behavior.

18.Special techniques for asking sensitive questions about socially disapproved
kind of behavior.

19.The notion of attitude, its definition and structure.

20.Disentangling cognitive, emotional, and behavioral components of attitudes.

21.Interaction between attitudes and social behavior.

22.Measuring attitudes using Likert scales.

23.Measuring attitudes using open and semi-open questions in surveys.

24.Method factor in measuring series of attitudes and the ways of its
minimization. Measuring latitudes, values, and normative beliefs.

25.Techniques for measuring attitudes on socially significant issues.

26.Notions of reliability and validity.

27.Test-retest method of testing reliability. Kinds of validity.

28.Testing internal validity.

29.Testing ecological validity.

30.Testing construct validity.

31.The use of cognitive interviews for questionnaire validization.

32.Validization of online survey questionnaires.

33.Validity of questionnaires used in longitudinal and panel surveys.

34.Cross-cultural questionnaire validization.

35.Purposes and expected outcomes of statistical text analysis.

36.Regularity and irregularity of textual patterns.

37.Implicit text structures.

38.Contemporary content analysis.

39.Principles, techniques, and approaches to categorization of textual
components.

40.R basics: data importing and processing, syntax, writing functions.

41.Text mining R packages.
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42.Sampling principles and techniques for statistical text analysis.

43.Selection of units of text analysis.

44.Encoding of textual units. Preprocessing of textual big data.

45.Notion of untidy text. Text tidying techniques.

46.Special cases of text pacing.

47.Sentiment analysis and rhetorical analysis.

48.Text tidying in R. Web scraping.

49.Parameter reduction and explication of hidden text structures.

50.Clustering Latent dirichlet allocation (LDA) and latent class analysis (LCA).

51.Principle components analysis (PCA) and factor analysis of textual data in
R.

52.K-means, K-mediod and hierarchical clustering in R.

53.LDA and LCA in R.

54.Estimation of predictive models.

55.Assessment and respecification of predictive models.

56.Kinds of regression analysis.

57.Linear regression.

58.Binary, multinomial and ordinal logistic regression.

59.Loglinear regression.

60.Poisson regression.

61.Multilevel regression.

62.Multivariate regression analysis of textual data in R.

63.Applying predictive models for specified texts construction with Al.

64.Data visualization in text analysis.

65.Word clouds as data visualization techniques.

66.Visualization of sentiment analysis results.

67.Visualization of frequencies and interrelation in textual data.

68.Visualization of text structure.

69.Data storytelling in text analysis.

70.Visual representations of narrative structures.

71. Temporal layouts of data visualization for text analysis results.

12



MMPOTOKO.JI COIJIACOBAHMSI YYEBHOM ITPOTPAMMBI YBO

HasBanue HasBanue [Ipennoxenus Pewenne, npunsToe

y4eOHOM Kadeapbl 00 U3MCHECHUSX B Kadeapon,

JUCIUTIINHBI, CoJIep>KaHUM Y4eOHO pa3paboTaBiei

C KOTOpOit POrPaMMBI yueOHYyI0

TpeOyercs YUPEXKJICHUS BBICILIETO nporpammy (c

COrJJaCOBaHUE oOpa3oBaHus 10 y4eOHOM yKa3aHUEM JaThl U
JACHUTIINHE HOMEpa MPOTOKOJIA)

1. Kadenpa Her N3meHenuit He

BriOopouHbIii | conManbHOU TpedyercH,

METO/I B KOMMYHHKA npoTokos Nel2 ot

COILIMOJIOTUYEC | [IAU 27.06.2019

KOM

UCCIICJIOBAaHUU

2. Kadenpa Her N3menenuit He

CpaBHUTENBHBI | COUMAIBHON Tpedyercs,

€ COLIMAJIbHBIE | KOMMYHHUKA npotokoia Nel2 ot

UCCIICIOBAHUS | LINU 27.06.2019

3. AktyanbsHbie | Het Her N3menenuit He

POOIIEMBI U3MEHEHUN TpeOyercs,

CPaBHUTEJILHBI rpoTokos Nel2 ot

X 27.06.2019

HCCJIEIOBAHUN
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JTOINOJTHEHUSI U UBMEHEHMUS K YUYEBHOM MIPOI'PAMME 11O
N3YYAEMOMU YYEBHOU JUCIHUITIJIMHE
Ha / y4eOHBIN roj

No JIOTIOJIHEHUS U U3MEHEHHMS OcHoBaHue
/i

VYyebHas nporpamMmma nepecMoTpeHa U 0100peHa Ha 3aceaHuu Kadeapsl

ncuxoyoruu (mpotokos Ne OT 201 r.)

3aBenyromuii kadenpoit H. A. dypmaHos
YTBEPXJIAIO

Jlexan (axynbrera B. ®. l'urun
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