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PE®EPAT

Junnomuas padota: 77 c., 7 puc., 14 tabi., 61 ucrounukos, 1 mpui.

Kiarwuessie ciaosa: BHEIIHEODKOHOMMYECKASA AEATEJIBHOCTD
[TPEIITPUSA TS, BHEIIHAA TOPI'OBJIA, OKCIIOPT, NMIIOPT,
CTPATETMYECKUI AHAJIM3, BHYTPEHHSAS CPEJA TIIPEAIIPUATHA,
BHEIITHAA CPEJIA IPEIITPUATHA, OOOEKTHMBHOCTD BOJ,
KOHKYPEHTOCIIOCOBHOCTDb, MAPKETHMHI'OBA CTPATEI 14I.

Oo0bekT HCCJICJOBAHUA: HpOI/IBBOIlCTBGHHO-XOSXﬁCTBCHHaH ACATCIBbHOCTD

MPEANPUATHS.
Ipeamer HCCJICIOBAHMSA: BHEIIIHEOKOHOMUYECKAs NEATEIIBHOCTD
npeanpusatus (OAO «Kepamuny).
Hear  uccienoBaHus: MPOAHAIU3UPOBATh  BHEHNITHEAKOHOMHUYECKYIO
nestenbHocTh  OAO  «Kepamun» wu  pazpaboraTh peKOMeHJalMu 10 e
COBEPUIECHCTBOBAHUIO.

Metoabl  ucciaeqoBaHuUsi:  OOIICHAYYHBIE  METOJbl  CPAaBHUTEIHHOTO
HKOHOMHYECKOTO aHalIn3a, SKOHOMHUKO-MAaTEMaTUYECKUE METOJbl, HHIYKIUH WU
JETYKITUH.

IHonydyenHble pe3yabTaTbl M HMX HOBHU3HA: OO0OOIIEHBI CYIIECTBYIOLINE
NOoAXOAbl K  Bompocy  aHaimu3a  A(PPEeKTUBHOCTH  BHEUTHEAKOHOMHYECKOM
NEATETPHOCTH HA ypOBHE MPEANPHUSATHS, OOOCHOBAaHbI MYyTH MOBBIIICHUS
KOHKYPEHTOCTIOCOOHOCTH BBITTYCKAEMOMW MPEANPUATHEM MPOIYKIIUUA U MEPOIIPUSATHS
MO0 COBEPIICHCTBOBAHUIO MAPKETUHTOBON NEATEILHOCTH MPEANPUSTHS HA BHEITHUX
PBIHKaX.

O6sacTb  BO3MOKHOIO MPAKTHYECKOT0 TNPUMEHEHHS: TIOBBIIICHUE
3¢ (HEKTUBHOCTH BHEITHEAKOHOMHYECKOU JIEATETLHOCTH OEJIOPYCCKUX MPEPUSTHH.

ABTOp paboThl TOATBEP)KIAET, UYTO TMPUBEACHHBIH B HEH pacuyeTHO-
AHATUTUYECKUI MaTepual TMPaBWIBHO M OOBEKTUBHO OTPAXXaeT COCTOSHUE
HCCIIEyEMOTO IIpolecca, a BCE 3aMMCTBOBAHHBIC W3 JIMTEPATYPHBIX U APYTHUX
VMCTOYHHKOB TEOPETUYECKUE, METOJOJIOTUYECKUE U METOAUYECKUE TIIOJIOKEHUS U
KOHIUEIIINU COITPOBOXIAOTCS CChUIKAMU HA UX aBTOPOB.

(moamuck cTyneHTa)



PODEPAT

Jeimmomnas pama: 77 c., 7 man., 14tabmn., 61 kpbrin, 1mpeiko.

KarouyaBbist CJIOBBI: SHEILIHEDKAHAMIYHA S JI3EMHACIIb
ITPAAIIPBIEMCTBA, 3HEIIHAA T'AHOAJIb, OKCIIAPT, IMIIAPT,
CTPATOI'TYHBI AHAJII3, AHAJII3 YHYTPAHHAT' A ACAPOAA35, AHAIJII3
SHEIIIHAT A ACAPO/34, DOEKTBIVHACIH 30/,
KAHKYPOHTA3IOJIbHACIIb, MAPKETBIHI'ABAS CTPATOI'TA

AO'eKT nacJjielaBaHHs: BhITBOpUA-racnajgapyas A3eiHacip npaainpbleMCTBa.

IIpagMeT naciegaBaHHsA: 3HEITHEIKaHAMIYHAs J3€MHACIh MOPAANPHIEMCTBA
(AAT “Kepamin™).

pab gaciaenaBaHHs: TpaaHasizaBallb 3HEITHEIKaHAMIUHYIO 13eiiHacb AAT
“KepaMiH” 1 pacnpalaBaip p3KaMeHJalbll 1Ma g€ YJaCKaHAJIEHHI.

Meraabl JgaciaeJaBaHHSl: aryJbHAHABYKOBBISI METaJbl IapayHallbHara
HKaHaMIYHara aHajizy, SKaHOMIKa-MaTAMaTbIYHbIS MaTaJbl, IHAYKIIbI 1 A3 AYKIIbI.

ATpbIMaHbIfA BBIHIKI I IX HaBi3Ha: abaryibHEHBI ICHYIOUBIS MaJbIXOAbI J1a
NbITaHHS aHam3y A(EeKThIYHACHl 3HEIIHEIKAaHAMIYHail J3eiHacil Ha Y3pOoyHi
NpaanpbleMCTBa, AaOTrpyHTaBaHbl [UISAX1 MaBBIIPHHA  KaHKYPIHTA340JbHACLI
BBIITyCKaeMail IpaalpbleMCTBAM MPAayKLbll 1 MEpanpbleMCTBbl Na YJAaCKaHAJIECHHI
MapKeThIHTaBail A3eHHACI TPaANpPbIEMCTBA HA 3HEIIHIX PhIHKAX.

BoOsacubr MarybiMara MNpakTblYHAra TMPbIMSHEHHS:  IaBBIIIPHHE
3(eKTHIYHACI 3HEIIHEAIKaHAMIUYHAN J3eiHacIll OenapycKixX NpaanpbleMCTBaY.

A¥Tap mpansl nmauBsip/Kae, IITO MPBIBEI3CHbI § €l pa3iikoBa-aHAIITHIYHbI
MaTaIphISJI paBUIbHA 1 a0'eKThIYHA aUIFOCTPOYBAae CTaH JOCJeaHara mparpcy, a yce
3ama3bpluyaHblsl 3 JITApaTypHBIX 1 IHIIBIXKPBIHIL T3APATHIYHBISA, METaanariyHbls 1
METaJIbIYHBIS CTAHOBIIIYA 1 KAaHIPIIIBI CyIpaBajXKarolllia CriacbuIkaMi Ha 1X ayTapay.

(momic crymdHTa)



ANNOTATION

Degree paper: 77 p., 7ill., 14 tab., 61 sources, 1 app.

Key words: MARKETING STRATEGY, STRATEGIC ANALYSIS,
INTERNAL ENVIRONMENT OF THE ORGANIZATION, EXTERNAL
ENVIRONMENT OF THE ORGANIZATION, COMPLEX MARKETING
SERVICES.

Object of research: industrial and economic activity of JSC “Keramin”.

Subject of research: foreign economic activity of JSC “Keramin”.

Purpose of research: to analyze the effectiveness of foreign economic activity
of JSC "Keramin" and develop recommendations for its improvement.

Research methods: scientific methods of comparative economic analysis,
economic and mathematical methods, induction and deduction.

Obtained results and their novelty: summarized the existing approaches to
the issue of analyzing the effectiveness of foreign economic activity at the enterprise
level, justified ways to improve the competitiveness of products manufactured by the
company and measures to improve the marketing activities of the enterprise in
foreign markets.

Area of possible practical application: improving the efficiency of foreign
trade activities of Belarusian enterprises.

The author of the work confirms that computational and analytical material
presented in it correctly and objectively reproduces the picture of investigated
process, and all the theoretical, methodological and methodical positions and
concepts borrowed from literary and other sources are given references to their
authors.

(Student’ssignature)



