AHHOTALIMS

OPTAHU3AILIMOHHAA KVJIBTYPA U AOBEPUE COTPYIHHMKOB
KAK COCTABJIIOUIME BHYTPEHHET'O BPEHJA OPI'AHU3ALNMUA:
aHHOTalLlMA K Marucrepckoil aucceptanuu / banskun BanenTun AnekcaHApoBHY;
daxyneTer (hunocopuu M conuanbHbX Hayk, Kadempa ncuxomoruu; Hayd. pyk.
A.B. T'any3a.

OO0beKT ucciie0BaHus — BHYTPEHHUIN OpeH] OpraHu3altu.

IIpeamer wuccnenoBaHuss — OpraHU3alMOHHAs KyJbTypa W JOBEpHUE
COTPYJIHUKOB KaK COCTaBIIIOIINE BHYTPEHHEr0 OpEH1a OpraHu3aliu.
Heas wucciaexoBaHusi — BbISIBUTh pa3iMyusl B XapaKTEPHUCTHKAX

OpPraHU3allMOHHOM KYJbTYpbl U JIOBEPUS Yy COTPYAHUKOB C Pa3IUYHBIMU
IPEICTABICHUSIMHU O BHYTPEHHEM OpEH/I€ OpraHU3aLIHU.

OcHoBHBIC pe3yabTaTbl. B HccienqoBaHMM  paccMaTpuUBaeTCs  POJib
OpraHU3allMOHHON KyJbTYpbl W J0BepUs B (OPMUPOBAHMM BHYTPEHHEro OpeHzaa
opranuzauuu. IIpencraBiieHus O BHYTPEHHEM OpEHJI€ HOCAT IOJOKHUTEIbHBIN,
HEUTpaJlbHBIA XapakTep, o0Opa3 OpeHpa sBisgeTcs C(HOPMUPOBAHHBIM WIH
HeomnpeeneHHbIM. [lokazaHbl pa3nuuus B XapaKTEPUCTHKAX OpraHM3allMOHHON
KyJbTYPBI U JIOBEPUSL Y COTPYAHUKOB C Pa3JIMYHBIMU MPEACTABICHUSIMU O OpeHIe.
JlaHbl IPaKTUYECKHUE PEKOMEHAAINH 00 YIy4IlIeHUH BHYTPEHHEro OpeHa.

Knaouesbie ciaosa: OPIAHU3AIIMOHHASA KVYJIBTYPA, JOBEPUE,
BHYTPEHHUI EPEH/,

ANNOTATION

ORGANIZATIONAL CULTURE AND CONFIDENCE OF
EMPLOYEES AS A COMPONENT OF THE HR BRAND OF THE
ORGANIZATION: annotation to the master’s dissertation / Baliakin Valiantsin
Aliaksandrovich; Faculty of Philosophy and Social Sciences, Department of
Psyhology; scientific supervisor is Galuza A. V.

Object of research is HR brand of organization.

Subject of research is organizational culture and employee confidence as a
components of HR brand of organization.

Target of research is identify differences in the characteristics of
organizational culture and employee confidence with different ideas about the HR
brand of the organization.

Main results. We are consider of the role of organizational culture and
employee confidence in case of formation HR brand. Ideas about the HR brand has
a positive and neutral, character brand image is formed or uncertain. We showed

differences in the characteristics of organizational culture and employee confidence



which have a different opinions about HR brand. We gave practical advice on
improving the HR brand.
Keywords: ORGANIZATIONAL CULTURE, TRUST, HR BRAND.
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