AHHOTALIA

[lcuxosiornueckue MaHUNYJSATUBHBIE TEXHUKA B CETEBOM MAapKETUHIE :
aHHOTAIUs K JAWIJIOMHON pabGoTe / Anech AJeKCaHIpoBHY AHIPYIIKEBUY,
daxynpTeT (hunocopuu U conmanbHeIXx Hayk, Kadenpa nmcuxomnoruu; Hayd. pyk.
O.I'. Kcenna.

OO0beKT uccie10BaHns: MAHUITYJIATUBHBIEC TEXHUKH.

Heab: M3y4yuTh NCUXOJOTMYECKUE MAHUITYJISITUBHBIE TEXHUKH B CETEBOM
MapKETHHTE.

OcHoBHBIe pe3yabTaThl. MccnegoBaHue, NPOBEACHHOE B — paMKax
JTUTUIOMHOU pa®oThl, IEMOHCTPUPYET HaM CIEAYIONIUE Pe3yIbTaThl:

o y COTPYAHUKOB CETEBOIr0 MapKETHHIra MPeo0JIaaeT CPeAHUN YPOBEHb
MaKHaBeJUIU3Ma.
o COTPYIHHMKM CET€BOM KOMIAHUU HUCIHOJB3YIOT JUisl  paboThI

CIEAYIOINE TCUXOJIOTUUECKAE MAHUIYJISTUBHBIC TEXHUKHU: 3alyThIBAaHHUE,
3allyTUBAHUE, SMOTHUPOBAHHUE, CKPBITOC MNPUHYKIACHHE W JI0O)KHOE BOBJICUCHHE.
Haunbonee yacTo BcTpeyaromascsi TEXHUKA — 3TO TEXHUKA «JI0KHOE BOBJICUCHUEY.
KiaroueBbie cJIOBA: [ICUXOJIOTMYECKOE BO3/IEVICTBUE,
CETEBOU MAPKETHUHI, MAHUITYJISLIMS B CETEBOM MAPKETHHIE,
[ICUXOJOI'MYECKHUE MAHUIIYJIATUBHBIE TEXHUKM, VYPOBEHb
MAKHNABEJUIM3MA COTPYJIHMKOB CETEBOI'O MAPKETHUHI'A.



ANNOTATION

Psychological manipulative technology in network marketing: a summary of
the thesis / Ales Aleksandrovich Andrushkevich; Faculty of Philosophy and Social
Sciences, Department of Psychology; scientific hands O.G. Ksenda.

Object of research: manipulative technology.

Subject of research: To study the psychological manipulative technology in
network marketing.

Purpose of research: The research conducted in the framework of the
thesis, shows us the following results:

» the average level of Machiavellianism prevails among network marketing
employees.

+ employees of a network company use the following psychological
manipulative techniques for work: entanglement, intimidation, emotion, hidden
coercion and false involvement. The most frequently encountered technique is the
“false involvement” technique.

The results. PSYCHOLOGICAL IMPACT, NETWORK MARKETING,
MANIPULATION IN NETWORK MARKETING, PSYCHOLOGICAL
MANIPULATIVE TECHNIQUES, MACHIAVELLIANISM LEVEL OF
EMPLOYEES OF NETWORK MARKETING.
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