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ABSTRACT 

 

Goal of the thesis was to analyse the representation of the Chinese popular 

music in the Russian-speaking Internet through VKontakte social medium. Research 

methods were content analysis, statistical analysis and comparative analysis. 

Object of the thesis was Chinese popular music. 

Subject of the thesis is the status of the Chinese popular music in Vkontakte 

social medium. 

The research allowed the following conclusions: 

1. In the Russian-speaking Internet, the ‘popular Chinese music’ can mean 

any genre, style, performer, etc. popular in China, irrespective of whether it is 

modern music, composed music, performed in Chinese or by a Chinese music band. 

2. VKontakte social medium is generally a relevant music and information 

resource, as well as an available storage reflecting China’s actual music content. An 

advantage of the social medium, unlike many other music resources on the Internet, is 

in the possibility of getting acquainted with the Chinese music through a developed 

navigation system and through feedback from other users without the knowledge of 

the Chinese language. 

3. Chinese popular music is a niche in the social medium, rather isolated 

and encircled by the loyal Russian-speaking admirers. Any interested user of the 

social medium has access to the music, although those genuinely interested in the 

Chinese popular music have superstitions and assumptions (both positive and 

negative). As a result, the popularity of the Chinese popular music in VKontake 

social medium might be considered a continuation of engagement with the Chinese 

culture, Chinese language, Chinese traditions, etc. rather than a consistent interest in 

music in general, which forms a local trend (and a small resistance movement) within 

the social medium. 
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