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ABSTRACT 

The purpose of the master's thesis is to reveal the essence of social 

responsibility as an element of the organization's image.  

Object of the master's thesis – the image of the organization. 

The subject of the master's thesis is social responsibility as an element of the 

organization's image. 

Methods used in writing the master's thesis: analysis of secondary data, 

analysis of the data obtained during the sociological survey, monitoring and analysis 

of publications in the media. 

In the master's thesis theoretical foundations of the social responsibility of 

business were considered; The definition of the social responsibility policy of the 

organization as a tool for forming its image is given; The policy of social 

responsibility of OJSC Minsk Wheeled Tractor Plant was considered; Describes the 

internal social responsibility of the enterprise through a sociological study; Describes 

the external social responsibility of the enterprise through monitoring and analysis of 

references in the media; Recommendations are given to strengthen the image of the 

enterprise through a policy of social responsibility.  

The results of the master's thesis can be applied in the educational process, as 

well as in the development of the social responsibility program as an element that 

influences the image of the organization of television advertising campaigns. 
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social responsibility, directions of social responsibility, image, image of 

organization, structure of image of organization, mediology, media. 

 


