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OBILIAA XAPAKTEPUCTHUKA PABOTbI

NMHHOBALIA, KOMITAHMA, OKOHOMUMKA, KOHKYPEHILMA,
AHAJIN3, CITPOC, TOBAP, CTPATEI'UA, PEKIIAMA, OLIEHKA

CrtpykTypa Maructepckoi qucceprauuu: S0 cTpaHull TEKCTa, 3 WILTIOCTPAIlUH,
14 ta6muu. McnonszoBano 50 auTepaTypHbIX HCTOYHUKOB

Leab0 MarucTepckol JUCCEPTALMM  SABISIETCA  COBEPLICHCTBOBAHUE
UCITOJIB3yEMBIX METOJIOB ITPOJBHKEHUS TOBapoB Komnanuu ABC.

B pabote copaepkaTcsi MeTOAWYECKHWE PEKOMEHAALUU IO MPOJIBUKEHHUIO
MHHOBAIIMOHHOTO MPOJIYKTA, a TAKXKE METObl CTUMYJIMPOBAHUS COBITA.

AKTYaJIbHOCTh TeMbl HCCICAOBAHUSA 3aKJIIOYAaeTCs B HEOOXOIMMOCTHU
pa3pabOTKu CTpAaTEruy U MPOBEACHUS MAapKETUHIOBBIX MCCIIEIOBAaHUI AJIsl BHIBO/IA
HOBBIX TOBAapOB Ha PHIHOK C LIENBI0 YMEHBIIEHUS 3aTPAT U BO3MOXKHBIX YOBITKOB
JUTSL KOMIIAHUU-TIPOU3BOIUTEIIS.

OO0beKTOM HccaeaoBaHus SBISETCSA MPOABMKEHME MHHOBALIMOHHOTO TOBapa
koMranuu. Ilpeamerom wuccinenoBaHUs SABISIIOTCS METOJbI, MHCTPYMEHTHI U
NOJIXO/IbI K ITPOJIBM’KEHHIO MHHOBAIMOHHOTO ToBapa kommannu ABC.

PesynbraTroMm palboThl SBISIOTCA: aHaIM3 TEOPETHUECKUX HCTOYHUKOB B
00JacTu MPOJBMKEHUSI HHHOBAIMOHHOTO MPOIYKTA, OLEHKA MPAKTUKU KOMIIAHUU
ABC B cepe peanuzanmu KOPIyCHON BCTpanBaeMoi MeOEH, COBEPIIIEHCTBOBAHNE
UCITIOJIB3YEMBIX METOJIOB ITPOJBHKEHUS TOBapoB Komnanuu ABC.



AT'YJIbHAS XAPAKTAPBICTBIKA PABOTBI

IHABAIIbIA, KAMITAHIA, D9KAHOMIKA, KAHKYPOHIIbIA, AHAJII3,
[TIOIIBIT, TABAP, CTPATOI'LA, POKIIAMA, ALIDHKA

CtpykTypa marictapckail asicepTanbli: S0 cTapoHak TIKCTY, 3 1IHOCTpalbli, 9
Tabuin. Beikapsictana 50 miTapaTypHBIX KPBIHILL

Mbraid Maricrapckan JBICEepTAITbI 'aynsenua  yAacKaHaJCHHE
BBIKApBICTOYBAHBIX METa1ay MpacoyBaHHs TaBapay kammnanii ABC.

VY palome 3MAIMIYAONIA METAAbIYHBIS pIKaMEHJAIbll Ia MPacoyBaHHI
1HaBallplifHara NpajyKTy, a TaKcaMa METaJbl CTHIMYJISIBAHHS 30bITY.

AKTyajJbHaclb TAMbI JacjelaBaHHA 3aKioyaelia Yy HeabxoaHacIl
pacmparoyki CTpaTarii i IpaBsI3¢HHS] MAapKETHIHTABbIX 1acjielaBaHHAY JIJIsl BHIBATY
HOBBIX TaBapay Ha PhIHAK 3 MATall MaMSHIIYHHS BbIIATKAY 1 MardbIMbIX CTpaT AJIs
KaMITaH11-BbITBOPIIHL.

A0'ekTaM nacnefaBaHHs 3'Syyselia MpacoyBaHHE I1HABAIlbIiHAra TaBapy
kamradii. [IpagMeram pnacnefaBaHHS 3'AVISIONIA METaabl, IHCTPYMEHTHI 1
naJbIXObl Ja MpacoyBaHHI iHaBallplliHara TaBapy kammanii ABC.

BoiHikam mpampl  3'Synsionnia:  aHadi3 TIapIThIYHBIX KPBIHIL Y TajliHe
npacoyBaHHs 1HaBalbliiHara NpaaykTy, AlpHKa npakTeiki kammnanii ABC y chepsl
paanizaibll KoprmycHail yOyaaBanbHait M30JI1, yIacKaHaJIEHHE BBIKaPBICTOYBAIOIIIIA
MeTaiay npacoyBaHHs TaBapay kammanii ABC.



GENERAL DESCRIPTION OF THE WORK

INNOVATION, COMPANY, ECONOMY, COMPETITION, ANALYSIS,
DEMAND, PRODUCT, STRATEGY, ADVERTISING, EVALUATION

The structure of the master's thesis: 50 pages of text, 3 illustrations, 9 tables.
50 literature sources were used

The purpose of the master's thesis is improvement of the methods used to
promote products of ABC.

The paper contains guidelines for the promotion of innovative products, as well
as methods of sales promotion.

The relevance of the research topic is the need to develop a strategy and
conduct marketing research to bring new products to the market in order to reduce
costs and possible losses for the manufacturer.

The object of the research is the promotion of innovative products of the
company. The subject of the research is the methods, tools and approaches to the
promotion of innovative products of ABC.

The result of the work is the analysis of theoretical sources in the field of
innovative product promotion, evaluation of the practice of ABC in the field of
implementation of built-in furniture, improvement of the methods used to promote
products of ABC.



