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OBIIAA XAPAKTEPUCTHUKA PABOTbI

Marucrepckas auccepranus: /8 c., 5 puc., 14 Tabn., 66 HUCTOYHHKOB, 6
IIPUIIOKECHUM.

I[MTPOEKT, MOBWJIBHOE ITPUJIOXKEHUE, MOJEJIM MOHETU3ALINU,
BU3HEC-IUIAH, JOIIOJIHEHHAA PEAJIbBHOCTL, MHTEPHET-MAPKETHHT,
MAPKETHUHI'OBBIE CTPATET'U

Henab uncciaegoBanusi: pa3paboTKa MpOEKTa MO 3alMycKy npoaykroBou IT-
KOMITaHUU.

AKTYaJIbHOCTH MCCJIEA0BAHUS O0YCIIOBIIEHA TEM, UTO POCT KOHKYPEHIIMH Ha
pPBIHKE MOOWJIBHBIX NPWIOKEHUN MOOYyX)AaeT pa3pabOTYMKOB IMPOTPAMMHBIX
IPOJIYKTOB 00Jiee B3BEUIEHHO M HAYYHO OOOCHOBAHHO MOAXOAMTH K BBICTPANBAHUIO
CBOMX CTpPaTerM4eCKMX IUIAHOB, MPOCUYUTHIBATH 3(PPEKTUBHOCTh  CO3/IaHMS,
BHEJIPEHUS, COTIPOBOXKICHUS U MPOIBH>KEHHS IPOAYKTOB.

O0beKT uccsienoBaHus: NpoaykToBbie [ T-koMmanum.

IIpeamer uccaenoBanmsi: OU3HEC-TUIAHUPOBAHUE 3aIlyCKa MPOAYKTA.

HccnenoBanus u pa3padOTKH: PACKPHITA CYIIIHOCTh BHYTPEHHEW SKOHOMUKHU
MOOMJIBHOTO MPUJIOKEHHSI, PACCMOTPEHBI CYHIECTBYIOLIME MOJENH MOHeTH3auuu. Ha
OCHOBE M3YYEHUSI TEOPETUUYECKUX ACHEKTOB MHAYCTPUHU Pa3pabOTKU U ITUCTPUOYLUU
MOOWJIBHBIX TPWIOKEHUH W aHaJIU3€ CJIOKUBIICWCS PBIHOYHOW KOHBIOHKTYPBI
MPEI0KEH KOMIUIEKC MEPOITPUATUH O 3alyCKy NMPOoAyKToBOM | T-komnanum.

DJieMeHTbI HAyYHOH HOBH3HBI: Pa3pa0d0TaHbl PEKOMEHIAMU 10 pealn3aluu
MIPOEKTA MO 3aMyCKy MpoayKToBo# | T-kommanuu.

TexXHNKO-IKOHOMHUYECKAS, CONUAJBHASL 3HAYMMOCTb: pealu3alus Ha
IIPAKTUKE MPEIIOKEHHBIX MEPONPUATUN ITO3BOJIUT 3alyCTUTh NpoaykroByro IT-
KOMITaHHIO, YTO CO3JacCT JOMOJHUTENIbHbIE pabOYMe MecTa M MO3BOJUT YBEIHUYUTH
MPUTOK UHOCTPAHHOM BAJIIOTHI B CTPaHY.



AT'YJIBHAS XAPAKTAPBICTBIKA ITPALbBI

Maricrapckas asicepTaisisi: 78 c., 5 main., 14 tabn., 66 KpbIHiIl, 6 IPBIM.

I[TPAEKT, MABUIbHBIA ITPBIKJIAJAHHI, MAJI2JII MAHETBI3ALBII,
BISHEC-TIJTAH, JTIATIOYHEHAS PRAJIBHACIIb, ITHTAPHAT-MAPKETBIHT,
MAPKETBIHI'ABBIA CTPATOI'II

Mbra pgaciegaBaHHs: paclpanoyka MpaeKkTa a 3amycky npaaykroBaid |T-
KaMIIaHil.

AKTyaJlbHACHb JacjeJaBaHHs a0yMOYJIeHa ThIM, IITO POCT KaHKYP3HIIbII Ha
PBIHKY MaOUIbHBIX MPBIKJIAJaHHAY MaJaxBOYBa€ pacHpaloyHIKay MparpaMHbIX
npagykray OoJiblll y3BakaHa 1 HaByKoBa aOTrpyHTaBaHa NaJbIXOJ3IIb Ja
BBIOYJIOYBaHHS CBAIX CTPATATIYHBIX IUIAHAY, MpajiyBalb 3(PEKThIYHACLb CTBapIHHS,
YKapaHEHHs, CyNpaBaK3HHSA 1 IPACOYBAHHS MPATYKTay ..

AO'eKT n1acjienaBaHHA: npaaykToBelsd [ T-kamnaHii.

Ipaamer naciaenaBanHsi: O13HeC-INIAHABAHHE 3aIyCKY MPAIYKTY.

JacnenaBaHHi i pacnmpanoyki: packpbiTasi CyTHacllb YHyTpaHail SKaHOMIKI
MaOiabHara npeIKIaaHHsl, pa3rielKaHbl ICHYIOUbIs MaJ3J1l MaHeTbi3anbl. Ha acHoBe
BBIBYUSHHSI T3apATBIYHBIX aCMEKTay 1HAYCTPbIl pacnpanoyki 1 AbICTPBIOYIbII
MaOUIbHBIX TPBIKIAJAAHHAY 1 aHali3e CiTyalbll, sKas pbIHKaBail KaH'IOHKTYpBI
nparnaHaBaHbl KOMIUIEKC MEPANPBIEMCTBAY Ma 3anmycKy npaaykroai [T-kammnasnii.

DJleMeHTbl HABYKOBailli HABi3HBI: paclipalaBaHbl pAKAMEHJAALbIl Ta
paasTi3anpbli MpaekTa na 3anycky npaaykronail [T-kamnanii.

Trxnika-3kaHaMiuHasi, cCAalbISVIbHASI 3HAYHACHb: pIai3allblsi Ha IPaKThIIbI
IparnaHaBaHbIX MepanpbleMCTBay Ja3BOJIiLb 3aMyCLilb MpaaykToByto IT-kammnaniro,
IITO CTBOPBILb JaaTKOBBIS MPALOYHBISI MECLBI 1 Ja3BOMILb MaBSUIIYBILb IPBHITOK
3aMEXHA BAIIOTHI § KpaiHy.



GENERAL DESCRIPTION OF WORK

Master thesis: 78 p., 5 pic., 14 tab., 66 sources, 5 applications.

PROJECT, MOBILE APPLICATION, MONETIZATION MODELS,
BUSINESS PLAN, AUGMENTED REALITY, INTERNET MARKETING,
MARKETING STRATEGIES

Objective: to develop a project for launching a product IT company.

The relevance of the study is due to the fact that the growing competition in
the mobile applications market encourages software developers to take a more
balanced and scientifically sound approach to building their strategic plans, to calculate
the effectiveness of creating, implementing, maintaining and promoting products..

Object of study: product IT-companies.

Subject of research: product launch business planning.

Research and development: the essence of the internal economy of a mobile
application is disclosed, the existing monetization models are considered Based on a
study of the theoretical aspects of the industry of developing and distributing mobile
applications and analyzing the prevailing market conditions, a set of measures has been
proposed for launching a product IT company.

Elements of scientific novelty: recommendations for the implementation of a
project to launch a product IT company have been developed.

Technical, economic, social significance: the implementation in practice of the
proposed measures will allow launching a product IT company, which will create
additional jobs and increase the flow of foreign currency into the country.



