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PE®EPAT

Junimomuas pabota: 63 c1p., 3 puc., 5 Tabi., 56 UCTOYHUK.

PEKIIAMA, HUMWJK, OPIAHMU3ALIMA, OBPA3, KOMIIAHNMA,
PEITYTALWA, bPEH/]

O6mwekT uccnenoanus: uMuk opranuzanuu OO0 «I'pynna HOD.

[Ipeamer uccnenoBanusi: GopmupoBanre umumka komrnanuu OOO «['pynna
HO®D».

Lens paboTel: pa3paboTka peKOMEHAAIMi MO0 COBEPIICHCTBOBAHUIO MMHJIKA
opranuzanun OO0 «I'pynma HOD».

HccnenoBanus u pa3pabOTKU: U3y4YE€HBI MEPCIEKTUBHBIC HAMPABICHUS COBEP-
meHcTBoBaHud uMuka B OO0 «I'pynnma HO®D», nana oneHkKa CyIIECTBYIOIIETO
YPOBHIO HIMHJI’)Ka PACCMAaTPUBAEMOT0 areHTCTBA, MPE/I0KEHbI KOHKPETHBIE MEPOIIPH-
ATUSI U PEKOMEHJIAIIMU 10 €T0 COBEPIIEHCTBOBAHUIO.

DneMeHThl HayYHO HOBU3HBI: pa3paboTaHbl KOHKPETHBIE MEPOIIPUSITHS IO CO-
BepiieHcTBoBaHMIo umuka OO0 «['pynna HODy.

ABTOp pabOTHI MOATBEPKIAET, UYTO IPUBEACHHBINA B HEWM pacYETHO- aHATUTHYE-
CKUI MaTepuai MpaBUIbHO U OOBEKTUBHO OTPAXAeT COCTOSIHUE MCCIIEyeMOro IMpo-
1ecca, a BCe 3aMMCTBOBAHHBIE U3 JIUTEPATYPHBIX U JAPYTHX MCTOYHUKOB TEOpETUYE-
CKHE€, METOJ0JIOTHYECKUE U METOJIMYECKUE TIOJIOKEHUSI U KOHIIEIIUU COMPOBOXKIa-
I0TCSI CChUJIKAMU Ha UX aBTOPOB.



ABSTRACT

Thesis: 63 pages, 3 figures, 5 table, 56 source.

ADVERTISING, IMAGE, ORGANIZATION, IMAGE, COMPANY,
REPUTATION, BRAND

Object of research: image of the organization LLC «Gruppa NEF».

The subject of the research: the formation of the image of the agency LLC
«Gruppa NEF».

The purpose of the work: development of proposals for improving the image of
the organization LLC «Gruppa NEF».

Research and development: prospective areas for improving the image in the
LLC «Gruppa NEF» are studied, the existing level of the image of the enterprise under
consideration is evaluated, concrete measures and recommendations for its improve-
ment are proposed.

Elements of scientific novelty: limited measures to improve the image of the
LLC «Gruppa NEF».

The author of the work, confirming that this analytical material correctly and
objectively reflects the state of the investigated process, and all the theoretical, meth-
odological and methodological provisions borrowed from literary and other sources are
accompanied by references to their authors.



PE®EPAT

Jpiruiomuas pabora: 63 crap., 3 Mai., 5 Tadi., 56 KpbIHila.

POKIIAMA, IMIIIK, APTAHI3ALIBIA, JIAI, KAMITAHIA, POITYTALINA,
BPOH/I

AO'exT gacnenaBaHHs: iMiK apraHizaipil TAA «I'pyna HO®».

[Tpanmer nacnenaBanus: papmipaBanue imMipky kammanili TAA «['pyma HO®y.

MbTa npalibl: pacmparoyka pokaMeHaIbli ma yjackaHaleHH] iMipKy apraHiza-
bl TAA «['pyna HO®».

JlacmenaBaHHI 1 pacnpalioyKi: BEIBy4aHbl IEPCIICKTHIYHBIS HApaMKi yaackaHa-
nenHs iMimxky ¥ TAA «'pyna HO®», naa3ena arpHka icHyrouara Yy3poyHIO IMIIKY
paccMaTpuBae-Moro areHIITBa, MpanaHaBaHbl KAHKPITHBISI MEPAaNpbIeMCTBBI 1 pIKa-
MEH/Iallbl1 T1a SIT0 YaCKaHAJICHHI.

DJeMEeHThl HaBYKOBail HaBi3HBI: pacliparaBaHbl KAHKPITHBISI MEPAIIPBIEMCTBBI

na yaackananeHHi iMipky TAA «['pyma HODy.
A¥Tap mparibl manuBsip/pKae, MITo MPhIBEA3CHBI y €1 pa3mikoBa aHATITHIYHBI

MaTAPBISIT IPaBiIbHA 1 a0'€KThIVHA aTFOCTPOYBAE CTaH MCCIEyeMO-Ta Iparncy, a
BCE 3alla3blYaHbls 3 JITAPATYPHBIX 1 IHIIBIX KPBIHIL TIAPITHIYHBISA, METa1aariyHbIA 1
METaJbIYHBIS CTAHOBIIIUA 1 KAHIIAIIIIBI CYypaBa/KAoIIa CIachlIKaMi Ha 1X ayTapay.
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