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PE®EPAT

O6beM auruIoOMHOM paboThl coctaBisieT /3 cTpanull. Pabora comepxxut 12
pucynkoB, 15 TtabGmun, 1 npunoxenue. [lpu HanmucaHuM AUIUIOMHOM PaOOTHI
UCTIOJIb30BaHO 46 NCTOYHUKOB.

BPEH/I, TOPI'OBAJI MAPKA, OAKTOPDI
KOHKYPEHTOCIIOCOBHOCTH, I[MTPOJABWXXEHUE BPEH/IA,
®UHAHCOBBIN AHAJINS, YIIPABJIEHUE ITEPCOHAJIOM,

COOBILIECTBO, KOPITOPATUBHBIN CAUT.

AKTyaJIbHOCTh TEMBI JUIJIOMHOM pabOThl 3aKiIO4YaeTcss B IOBBIIICHUU
3HAYMMOCTH OpEeH/Ia B COBPEMEHHBIX YCIOBUSX JJIS IPENPUSTUN TIPU OpTraHU3allUuN
KOMMEPUYECKOH JAeATEILHOCTH U MOTyYeHHs TPUOBLIN Ha PHIHKE.

Henb qumioMHOM pabOTHI 3aKJIFOYAETCS B OLIEHKE Mpoliecca pa3BUTHs OpeH 1a
komnanun OOO «XaiiB [IpokekT» Ha COBpEeMEHHOM JTale U pa3padoTKe
MPEIOKEHUM 1O MOBBIIEHUIO €ro 3P(HEeKTUBHOCTH.

OOBEKTOM HCCIIEIOBaHUS JUIJIOMHOM paloThl siBisieTcss kommnanus OO0
«XaiB [IpomxexT.

[Ipenmerom wuccienaoBanus BbicTynaeT Openy kommnanuu OOO «XaiiB
[IpomxexT» — KpayadaHauHrosas rmiatgopma «Yiei» u BIUsSHUE TOBAPHOIO 3HAKA
Ha JIeATEeJIbHOCTh IAHHOW KOMITAHUM Ha PhIHKE.

JlunimomHass paboTa COCTOMT M3 TpeX IJiaB, BBEJICHHS, 3aKIIOUYCHUSA U
MIPUIIOKECHHUS.



ABSTRACT

The volume of the graduate work is 73 pages. The work contains 12 figures,
15 tables, 1 appendix. When writing a work used 46 sources.

BRAND, TRADEMARK, COMPETITIVENESS FACTORS, BRAND
PROMOTION, FINANCIAL  ANALYSIS, HUMAN RESOURCES
MANAGEMENT, COMMUNITY, CORPORATE SITE.

The Relevance of the topic of the graduate work is to increase the importance
of the brand in modern conditions for enterprises in the organization of commercial
activities and profit in the market.

The aim of the graduate work is to assess the development process of the brand
company LLC «Hive Project» at the present stage and the development of proposals
to improve its effectiveness.

The object of the research of the graduate work is the company LLC «Hive
Project».

The subject of the research is the brand of the company LLC «Hive Project»
— the crowdfunding platform «Beehive» and the influence of the trademark on the
company's activities in the market.

Graduate work consists of three chapters, introduction, conclusion and
appendix.



POD®EPAT

AG'ém npimiomMHa mpanbl ckiagae /3 crtapoHki. [Ipama 3msmuae 12
ManoHkay, 15 tabmnin, 1 gagarak. [Ipel HamicaHH1 ABITIIIOMHAH Mpallbl BBIKAPhICTaHA
46 KpBIHIIL.

BPDOH]L, TAHJUIEBAS MAPKA, OAKTAPHI
KAHKYPAOHTA3IOJBbHACLII, TTIPACOYBAHHE BPOHJIA, ®IHAHCABBI
AHAJII3, KIPABAHHE [TIEPCAHAJIAM, CVYIIOJIbHACILIb,
KAPITAPATBIVHBI CAUT.

AKTyanpHacllb TAOMBI JBIIIJIOMHAM Mpanbl CKIafaeIa Y TMaBbIIIIHHI
3HayHacIl OpaHAa ¥ CydacHBIX YMOBax HJisi IpaJNpbleMCTBAy Mpbl apraHizallbli
KaMepIpliiHal A3eiHac 1 aTpbIMaHHS NPBIOBITKY Ha PHIHKY.

MbTa apimioMHal mpaiibl CKIajaenia ¥ alpHIbl Ipaidcy pasBilis OpaHaa
kammaHii TAA «Xaiiy [IpopkiKT» Ha CydacHBIM 3Tare 1 pachpalioyIlsl mpanaHoy
1a MaBBIIIPHHIO SIT0 3()EeKTHIYHACIII.

Ab'extaM JfacienaBaHHs JBIINIOMHAM mpaibl 3'aynsenna kammnadis TAA
«Xany IpomxokT».

[Ipanmeram pnacnenaBaHHs BbicTynmae OpoHn kammanii TAA  «Xaity
[TpomxakT» — kpayadanapiaraBas miatdopma «Bymei» 1 Yruely TaBapHara 3Haka
Ha CTBapIHHE J1aJ[3eHall KaMIaHil Ha PBIHKY.

JlpimioMHast Tmpana CcKJajgaenia 3 TPOoX TJay, YBSA3eHHS, 3aKIIOUdHHSA 1
JlaiaTkay .



