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PED®EPAT

Ob6beM nUIIIOMHOI paboThl cocTaBisier 54 crpanuubl. Pabora comepxur 4
pucyHkoB, 8 Tabnun. [Ipm HamucaHuum AUIJIOMHOM pabOThI HCIOJIB30BaHO 46
VCTOYHHKA.

KJIFOYEBBIE CJIOBA: PEKJIAMA, PEKJIAMHAA JAEATEJIBHOCTD,
SOOEKTUBHOCTD PEKJIAMBI

OObekT wuccrnenoBaHus — pekigamHas nestenbHOcTh YII «Toproseii gom
«JIaryna».

[IpeameT uccnenoBaHusl — TEKYIIEE COCTOSIHUE W HAINPABIEHUS MOBBILICHUS
spdextuBHocTH YII «Toproseiii nom «Jlarynay.

Llenp paboTbl — ompeneseHHe HaNpaBiICHUM MOBBIIEHUS 3()PeKTUBHOCTU
PEKJIIAMHOM €S TEIBbHOCTH.

MeTtoap!l uCCeI0OBaHUs: aHAJIU3, CPABHEHHE, CUHTE3, pacyeThl, 0000IICHHE.

HccnenoBanusi u pa3pabOTKU: PACCMOTPEHBI TEOPETHUUECKHE aCIEKThI
peknambl, €€ BuABl U (QYHKIUH; TMPOBEACH aHAJU3 COCTOSHHUS PEKIaMHOM
nesitenibHocTH Y11 «ToproBeiii nom «JlaryHay; omnpezeneHsl mpo6ieMbl peKJIaMHOM
nearenbHocT YII «Toproseit nom «Jlaryna» w HampaBieHHsI TOBBILIEHHS €€
3¢ (HEeKTUBHOCTH.

OO05acThI0O BO3MOXHOTO TMPAKTUYECKOTO MPUMEHEHHUS SBISETCS pa3BUTHE
pexnamuon aesrensHocTr YII « Toproseiii nom «Jlarynay.

ABTOp pabOTHI MOATBEP’KAAET, YTO MPHUBEACHHBIN B HEHl aHAIUTUYECKUU U
pacueTHbI MaTepuall MPaBUIbHO U OOBEKTUBHO OTPAXKAET COCTOSIHUE HCCIEAYEMOTO
BOIIPOCA, @ BCE 3aMMCTBOBAHHBIE W3 JIMTEPATYpHBIX M JIPYTUX HCTOYHUKOB,
TEOPETHUYECKHE W METOJOJIOTMUECKHE IMOJIOKEHUS M KOHLEMUHUU COMPOBOXKIAIOTCS
CCBUIKaMH Ha X aBTOPOB.



POD®EPAT

AG'éM mpimmomMHal mpanbl ckinanae 54 craponki. [lpana 3msamrgae 4 manroHKa,
8 Tabmiu. [Ipel HamicaHH1 ABITUIOMHAM Mpalbl BEIKapbIcTaHa 46 KPBIHILL.

KJIIOYABBISI CJIOBA: PDOKJIAMA, PAOKJIAMHAS JI3EMHACILID,
S®EKTBIYHACIb POKJIAMBI

AOl'exT nacnenaBaHHs — pakiaMHas a3eitHacupb Y11« ananésel nom «Jlarynay.

[Ipanmer nacnenaBaHHs — OATYYBI CTaH 1 HallpaMKI MaBBIIIPHHSA 3()EKThIYHACI
VII «I'angnésbr nom« Jlaryna ».

Mbhta paboTel — BbI3HAUPHHE HAMpaMKay TMaBBIIIPHHA 3(EeKThIYHACIII
pAKJIaMHal a3eHHacIIl.

Mertanpl nacienaBaHHs: aHali3, MapayHaHHE, CIHTI3, pa3iiKi, abaryJbHEHHI.

JlacnenaBaHH1 1 pacnpaloyKi: pasriieKaHbl TIAPITHIYHbBIS aCHEKThl PIKIIAMBI,
sie BIJBI 1 (DYHKIIBI1; IPABEI3CHBI aHAJI3 CTaHy pakiaMHai m3eitHacii YII «["ananéBbt
nom« JlaryHa »; BeI3Ha4aHbl mpadaembl paktamHail n3einacti Y11 «Mananéssr moM«
Jlaryna»i HanpaMKi HaBBIIIIHHS sie 3()EKTHIYHACIII.

BoGnacito marysiMara mpakThlYHAara MpBIMSIHEHHS 3'synsenua pa3Bilié
poxinamuai a3eitHaci YII «'anpiéssl nom« Jlaryna ».

A¥Tap mpaipl maussip/pkae, ITO NPBIBEA3CHBI ¥ € aHATITHIYHBI 1 Pa3iKOBBI
MaT3phIsUT IpaBUIbHA 1 a0'eKThIYHA a/UTIOCTPOYBae CTaH JOCIeAHAara MbITaHHs, a yce
3amas3blyaHblsl 3 JITApaTypHBIX 1 1HIIBIX KPBIHIL, TIAPITHIUHBIS 1 MeTaJaiarigyHbisi
najak3HHI 1 KAaHIPMIEI CyIpaBajpKarollila CrackuikaMi Ha 1X ayTapay.



ABSTRACT

The volume of the graduate work is 54 pages. The work contains 4 figures, 8
tables. When writing a work used 46 sources.

KEYWORDS: ADVERTISING, ADVERTISING ACTIVITIES,
EFFICIENCY OF ADVERTISING

The object of the research is the advertising activity of the Trading House
«Laguna».

The subject of the research is the current state and directions for improving the
efficiency of UE “Laguna Trading House”.

The purpose of the work is to identify ways to increase the effectiveness of
advertising.

Research  methods: analysis, comparison, synthesis, calculations,
generalization.

Research and development: considered the theoretical aspects of advertising,
its types and functions; The analysis of the state of advertising activity of the UE
“Trading House* Laguna “has been carried out; the problems of the advertising
activity of the UE “Laguna Trading House” and the directions for increasing its
efficiency are identified.

The area of possible practical application is the development of advertising
activities of Trading House «Laguna».

The author of the work confirms that the analytical and calculated material presented
in it correctly and objectively reflects the state of the research question, and all the
theoretical and methodological provisions and concepts borrowed from literary and
other sources are accompanied by references to their authors.



