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PEOEPAT

Junnomuas pabota comepxkut 69 ctpanun, 10 pucynkos, 10 tabmuu, 45
UCTIOJIh30BAHHBIX HCTOYHUKOB, 2 MPHIIOKEHHUS.

CTPATEI'UA  VIIPABJIEHUA  [NTEPCOHAJIOM, OBYYEHMUE,
KOYYMHI, CTPATEI'MS YIIPABJIEHUS OPIAHU3AILIMEN, MHTEPHET-
MAPKETHHI, TIEPCOHAJI, KIIMEHTBHI.

OOBeKT HuCCIeOBaHUS — CTPATETHsl YMPaBJICHUS TEPCOHATIOM «APTOKC
Menuay.

[Mpenmer uccnenoBanus — mporecc GopMUPOBaHUS CTPATETHH YIPABICHUS
NEPCOHATIOM «APTOKC Memuay.

Ilens maHHOM pabOTHI COCTOUT B pa3zpabOTKe peKOMEHAAIMH 1Mo (popMUpO-
BaHUIO CTPATETHH yIPABJICHUS IIEPCOHATIOM «ApTOKC Meanay.

B mpouecce uccnenoBanusi MPUMEHSITUCh METOABI: aHAJIM3a, CUHTE3a, Jie-
AYKIWW, HHAYKIIAW, aHKETUPOBAHUE, OMPOC, rpaQUUeCcKuil aHams.

JlurnoMHasi paboTa MOCBSIIEHA HCCIIEOBAHUIO BOMPOCOB, CBS3aHHBIX C
COBEPILICHCTBOBAHUEM CTPATETHH YIPABJICHUS MEPCOHAIIOM CTPATETUU yIIpaBIIe-
HUS IepCOHAIOM «ApToKc Mennay.

B pesynbraTte umccnemoBaHusi ObUIM JaHBI PEKOMEHAAIWU IO COBEPIICH-
CTBOBaHUIO CTPATETUH YIPABICHHUS MEPCOHATIOM, a HIMEHHO Ipoliecca 00ydeHus
NIEpCOHANA B LENAX YACPKaHUS KIHEHTOB «ApTokC Meauay.



PEOEPAT

JlpimioMHas npana yrpeimiiBae 69 craponak, 10 mamonkay, 10 Tabmin, 45
BBIKAPBICTAHBIX KPBIHIL, 2 TPHIKIaIaHHS.

CTPATOITA  KIPABAHHA  [NIEPCAHAJIAM, HABVYUYAHHE,
KOVYUIHI', CTPATAIII KIPABAHHSI APTAHI3ALIBISAN, IHTSPHOT-
MAPKETHBIHI', IIEPCAHAJIL, KJIIEHTBI.

AO'exT pgacnmenaBaHHS — CTpaTaris KipaBaHHS MepcaHaiaM «APTOKC
Mensisy.

[TpanMer nacnenaBaHHs — npaudc papMmipaBaHHs CTPATAITil KipaBaHHS Iep-
caHayaM «ApTokc Menbis».

Mbsra gaa3eHaid mpaipl CKIQAaclla y pacupanoylbl PIKaMEHIAIbId I1a
bapmipaBaHHI CTPATATii KipaBaHHs epcaHagaM «ApTokc Meapisn».

VY mpatpce gacienaBaHHs YKbIBaNiCS METaJbl: aHANI3y, CIHTA3Y, J3AYKIbII,
1HYKITbIl, aHKETaBAHHS, allbITaHHS, rpadivyHara aHaisy.

JIpITisIOMHas mpana NpbICBEYaHa JaciielaBaHHIO TBITAHHSY, 3BSI3aHBIX 3
yacKaHaJIGHHEM CTPAaTAril KipaBaHHA IepcaHalaM CTpaTIril KipaBaHHS MepcaHa-
1aM «ApTokc Meapbis».

VY BbIHIKY AaciefaBaHHs ObUIl JaA3€HBI pIKaMEHAAlbll Na YJacKaHaJIeHHI
CTpaTaril KipaBaHHsA MepcaHajaM, MEHaBiTa MpaldCy HAaBYyYaHHS MepcaHaly ¥
MATax YTphIMAaHHA KilieHTay «ApTokc Menbls».



ABSTRACT

The thesis contains 69 pages, 10 figures, 10 tables, 45 sources used, 2 ap-
plications.

PERSONNEL MANAGEMENT STRATEGY, TRAINING, COACHING,
ORGANIZATION MANAGEMENT STRATEGY, INTERNET MARKETING,
PERSONNEL, CLIENTS.

The object of research is the strategy of personnel management of «Artoks
Media» LLC.

The subject of the research is the process of formation of the personnel
management strategy of Artoks Media LLC.

The Purpose of this work is to develop recommendations for the formation
of the strategy of personnel management, LLC «Artoks Media».

In the process of research, the following methods were used: analysis, syn-
thesis, deduction, induction, questioning, survey, graphical analysis.

The thesis is devoted to the study of issues related to the improvement of
the personnel management strategy of the personnel management strategy of
«Artoks Media LLC.

As a result of the study, recommendations were made to improve the per-
sonnel management strategy, namely the process of personnel training in order to
retain customers of «Artoks Media» LLC.
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