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PE®EPAT

Hunnomuas pabora coxepkut 90 crpanun, 18 pucynko, 36 Tabmui, 55
UCIOJIb30BaHHBIX UICTOYHHUKOB, 4 TPUIL.

UMUK, KOPIIOPATUBHBIM MMUJK, LIEHHOCTH, BBEJIEHME,
MMCCH, ®UPMEHHBIN CTUJIb, ITPOJIBMDKEHUE, COLIMAJIBHBIE CETH,
[MPESEHTALINA, BJIOTOCOEPA

Oo6mbekT uccaenoBanus — umumk OO0 «Busa Ctyano».

[Ipenmer uccrnenoBanus — npoiecc GOPMUPOBAHUS UMUKA KOMITAHUH.

Ilenr gaHHOW paboOTBI COCTOMT B  pa3paboTKe PEKOMEHIAWA IO
dbopmupoBanuto nmumka B OO0 «Busa Ctyamoy.

Metonsl ucCCAEAOBAHMS: METOJ €IWHCTBA HCTOPUYECKOIO U JIOTHUYECKOIO,
CTaTUCTUYECKUN METOJ, TpaQUuecKuil aHaIN3.

JluriomHast paboTa MOCBSIIEHA HWCCIEIOBAaHUIO BOIMPOCOB, CBSI3aHHBIX C
(dbopMupOBaHHEM KOPIOPATUBHOTO MMHUJKA OPTaHHU3AI[MM HA MPUMEPE MOJEIHHOTO
areHTCTBa .

ABTOp JAMIUIOMHON paOOThl MOATBEPKIAET, YTO NPHUBEACHHBIA B HEH
pacueTHO-aHATUTUYECKUN MaTepHall MPaBUIbLHO U OOBEKTUBHO OTPAXKaeT COCTOSTHUE
UCCJIENYEMOTO MPOLECCa, a BCE 3aMMCTBOBAHHBIE W3 JIMTEPATYpPHBIX M JPYrUX
VMCTOYHUKOB TEOPETHUYECKME M METOJOJIOTUYECKHE TIOJIOKEHUSI M  KOHLEMLIHH
CONPOBOXKAAOTCS CChUIKAMU HA UX aBTOPOB.



ABSTRACT

The thesis contains 88 pages, 15 drawings, 18 tables, 28 used sources, 4 enc.

IMAGE, CORPORATE IMAGE, VALUE, VISION, MISSION,
CORPORATE STYLE, ADVANCE, SOCIAL NETWORKS, PRESENTATION,
BLOGOSPHERE

Research object — image of LLC Viva Studio.

Object of research — process of formation of image of the company.

The purpose of this work consists in development of recommendations about
formation of image in LLC Viva Studio.

Research methods: method of unity historical and logical, statistical method,
graphical analysis.

The thesis is devoted to a research of the questions connected with formation
of corporate image of the organization on the example of model agency.

The author of the thesis confirms that privednny settlement and analytical
material in it correctly and objectively reflects a condition of the studied process, and
all theoretical and methodological provisions and concepts borrowed from literary
and other sources are followed by references to their authors.



POD®EPAT

Heimuiomuas npara 3msimmyae 90 craponak, 18 mamronkay, 36 Tabumin, 55
BBIKAPBICTAHBIX KPBIHIL, 4 TIPHIM.

IMIJDK, KAPITAPATBIVHBI IMIJDK, KAIITOYHACII, FAYAHHE,
MICISI, ®IPMOBBI CTbIJIb, ITTPACOYBAHHE, CAIBISUIBHBIS CETKI,
[MPO3EHTALLIA, BIIOTACDOEPA

AG'ext nacnenaBanHi — iMik TAA «Bia Ctysli».

[Ipanmet nacnenaBaHHs-TIpandCc GapmipaBaHHS IMIJKY KaMIaHil.

MbsTta pam3eHad Tpampl CKIQAaclia y paclnpanoyubl pIKaMEHIALbIM I1a
dbapmipaBanHi iMmipky ¥ TAA "BiBa ctyasi'.

Mertanpl ngaciienaBaHHS: MeETaJ aJ31HCTBAa TICTaphbluHara 1 JiariyHara,
CTaTBICTBIYHBI MeTa, ['padiuHbl aHami3.

JpiyioMHasi mpaina NpbICBeUaHa [acjielaBaHHIO TMBITAaHHSAY, 3BSI3aHBIX 3
dbapMipaBaHHeM KaprnapaThIyHara IMiJDKy apraHizalbli Ha MOpbIKJIaa3€ MajdjibHara
areHTCTBA.

A¥Tap IpIIJIOMHAl mpailbl HanBspikae, IITO NPUBEACHBIA ¥ €l pasiiikoBa-
aHAJITBIYHBI MaTAPBISUT MpaBibHA 1 a0'eKThIYHA aJUIFOCTPOYBae CTaH JocieaHara
mparpcy, a BCe 3alas3bluaHbld 3 JITApPATYPHBIX 1 1HIIBIX KPBIHII] TIAPATHIUHBIA 1
MeTaJajlariyHblsl TajdaXdHHI 1 KaHIPMIBI CynpaBajpKarolia chachbUIkaMi Ha 1X

ayrapay.
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