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PE®EPAT

Hunnomuas pabora: 85 c., 15 puc., 27 tabin., 45 ucrounukos, 11 mpui.

Kurouesnie ciopa: UHTEPHET — MAPKETHUHI', UHTEPHET-PEKJIAMA,
E-MAIL, PEKIJIAMA, SMM, SEO, BAHHEPHA#A PEKIIAMA,
SOOEKTUBHOCTh MAPKETHMHI'OBOM JIEATEJIBHOCTH, KOMIUIEKC
MAPKETHUHI'A.

Leap wuccaenoBaHusi: 3aKIIOYAaeTCd B  OLEHKE Pe3yJIbTAaTUBHOCTU U
COBEpIICHCTBOBAHUN MPUMEHEHHUS WHCTPYMEHTOB MHTEPHET-MApKETHHIa B CUCTEME
npoasuxenus OO0 «Beracy.

IIpenmer wucciaeqoBaHusi — HHCTPYMEHTBI COBPEMEHHOTO HMHTEpPHET—
MapKETHHTA.

OonbexT uccaenoanus — OO0 «Beracy.

MeTtoabl HcciIe0OBaHUS: MCCIEI0BATEIbCKUE MOAXOJBI (COAepKaTeIbHBIM,
JIOTUKO—UCTOPUYECKUNM U 000OIIEHHBII), 00IEeTeOpEeTUUECKIEe METOAbI (MHIYKITUS U
NeAYKIUsl, TEOPETUUECKUN aHAIU3 U CUHTE3, aOCTparupoBaHHE U KOHKpETHU3alus),
METOJbl O0pabOTKM M CHCTeMaTu3aluu (aHaiu3, TPYNIUPOBKA), METOHbl cOopa
uHpopmaiuu (HabI0IeHne, CpaBHEHUE, aHAIN3 CTATUCTUYECKON MH(POpMALIUN).

HccnenoBanusi u pa3paboTku: B pe3yjbTaTe HCCIEIOBAHUS MPEIJIOKEHBI
HaIPaBJICHUS] COBEPIICHCTBOBAHUSI HHCTPYMEHTOB HHTepHEeT-MapkeTuHra OO0
«Beracy. [lanHble peKOMEHJAIMU MOTYT OBITh UCIIOJIb30BaHbI IPEATPUITHEM.

DJieMeHTbl HAYYHOW  HOBHU3HBI:  pa3pa0OTaHbl  HOBBIE  3JIEMEHTHI
KOPIIOPATUBHOTI'O CailTa 1 HHTEpHET—Mara3uHa.

O0JacTb BO3MOKHOIO MNPAKTHYECKOI0 TPHMEHEHHsI: TPAKTHYECKUN

mapkeTuHr OO0 «Beracy»
TexHUK0—KOHOMHYECKAS], COIUAIbHASI 3HAUMMOCTh: OCHOBHBIE BBIBOJIBI U

IOJIO)KEHUSI  MOTYT  OBITh ~ HMCHOJBb30BaHbl Ha  IPAaKTHKE  OEIOpPYCCKUMHU
IIPOMBIIIJICHHBIMA KOMITAHUSIMU JJIs1 UHTEPHET—IIPOIBUKEHNS CBOEH IIPOTYKIINH.

ABTOp paboTbl TOJATBEPXKAAET, YTO NPHUBEACHHBIM B HEH pacueTHO—
AHAJIUTUYECKUH Marepuan OOBEKTUBHO OTpPaXKaeT COCTOSIHUE HCCIEAYyEeMOro
IpoIecca, a BCE 3aUMCTBOBAaHHBIE W3 JINTEPATYPHBIX WU JPYTUX HCTOYHUKOB
TEOPETUYECKUE, METOJOJIOTUYECKHUE W METOAUYECKHE IIOJOKEHUS M KOHLENIUU
CONIPOBOKJIAKOTCS CCHUIIKAMM Ha UX aBTOPOB.



PO®EPAT

JNeimutomuas pabdora: 85 c., 15 man., 27 tabin., 45 kperaui, 11 nagatkay.

Kuarouassis ciosel: [HTOPHOT — MAPKETHBIHI, IHTOPHOT-PAKJIAMA,
E-MAIL, PAKJIAMA, SMM, SEO, BAHOPHAS PAKJIAMA, DOEKTbIYHbBIA
MAPKETBIHI'ABBIA JA3EAHHI, KOMIUIEKC MAPKETBIHI'Y.

Msta jgaciemaBaHHs:  3aKioyaeIiia Y alPHIBI  BBIHIKOBacHi 1
ylacKaHAIbBaHHI TPBIMSHEHHS 1HCTPYMEHTAY IHTIPHAT-MApPKETBIHTY ¥ cicTaMe
npacoyBaHHd TAA «Beracy.

IIpagMer naciexaBaHHs — IHCTPYMEHTHI Cy4acHara iIHT3pHIT-MapKETHIHTY.

A0'exT nacaenaBanusg — TAA «Beracy.

Mertaabl nacienaBaHHsi: Jaclieublsi MaAbIXoAbl (TracmajapHbl, JOTiKa—
TiCTapbIYHBI 1 a0arylIbHEHBI), TIAPBITBIYHBIA MeTaabl (IHAYKIBIA 1 JITYKIIbIS,
TIAPITHIYHBI aHAJ3 1 CIHTA3, a0CTparaBaHHe 1 KAHKPITHI3aIblsA), METaIbl allparoyKi i
cicTamarh3anbli (aHami3, Tpymmipoyka), Meraabl 300py iH(apmaiel (Ha3ipaHHe,
napayHaHHe, aHali3 CTaThICTBIYHAM 1H(apMaIlbli).

JacjienaBanHi i pacnmpanoyki: y BBIHIKY JaciieJaBaHHSI IpanaHOBaHbI
HampaMKi VyJacKaHaJeHHS IHCTpyMEHTay I1HTIpHAIT-MapkeThlHry TAA «Beracy.
Jlan3eHbls p3KaMeH1albli MOTYIb ObIIb BRIKAPBICTAHbBI PAIPHIEMCTBAM.

DJjieMeHTbl HABYKOBaii HaBi3HBI: paclpallaBaHbl HOBBISI  3JIEMEHTHI
KaprapaThlyHara caiTa i iHTIpHIT-Marasisa.

Bobaacubr MarybiMara NpPaKThIYHAra MNPbIMSHEHHS:  MPAKTHIYHBI
mapkeTbHT TAA «Beracy

Trxnika—KaHaMmiuHasi, caubIs/IbHasi 3HAYHACHb: AaCHOYHBIS BBIBAJBI 1
naJia)kdHHI MOTYIIb OBII[b BBIKAPHICTAHBI HA MPAKTHIIBI OCIapyCKiMi TMPaMbICIOBBIMI
HpaJNpbIeMCTBaMI JJIsl IHTApHAT—TIPacoyBaHHs CBai MPayKIbIi.

A¥Tap paboThl manBsappKae, mMTo MPLIBEA3CHBI ¥ i pa3iikoBa—aHa i THIYHbI
MaTIPBIST a0'eKThIYHA aJTIOCTPOYBae CTaH JAOCIeaHara mpamacy, a yce 3ana3bldyaHbis
3 JITapaTypPHBIX 1 HIIBIX KPBIHII TIAPITHIUHBIS, METaAANIaTYHBIA 1 METAIbIYHbIS
najak’HHI 1 KaHIPMIEI CypaBajpKarollia CrachblikamMi Ha 1X ayTapay.



ABSTRACT

Diploma work 85 p., 15 fig., 27 tables, 45 sources, 11 app.

Key words: INTERNET — MARKETING, INTERNET ADVERTISING, E-
MAIL, RECLAMA, SMM, SEO, BANNER ADVERTISING, EFFICIENCY OF
MARKETING ACTIVITY, COMPLEX MARKETING.

The purpose of the research: is to assess the performance and improve the use
of Internet marketing tools in the promotion system of VVegas LLC.

The subject — of the study is the tools of modern Internet marketing.

The object — of the research is Vegas LLC.

Research methods: research approaches (meaningful, logical-historical and
generalized), general theoretical methods (induction and deduction, theoretical
analysis and synthesis, abstraction and concretization), processing and systematization
methods (analysis, grouping), methods of collection information (observation,
comparison, analysis of statistical information).

Research and development: as a result of the research, directions for
improving the tools of Internet marketing of Vegas LLC were proposed. These
recommendations can be used by the company.

Elements of scientific novelty: new elements of the corporate website and
online store have been developed.

The scope of possible practical application: practical marching of LLC Vegas

Technical, economic, social significance: the main conclusions and statements
can be used in practice by Belarusian industrial companies for online promotion of
their products.

The author confirms that the analytical material presented in it objectively
reflects the state of the process being studied, and all theoretical, methodological and
methodological provisions and concepts borrowed from literature and other sources are
accompanied by references to their authors.
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