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PE®EPAT

Jlunnomuast pabora: 69 c., 22 puc., 13 ta6:xa., 50 ucrouynukos, 9 mpu.

COLMAIJIBHBIE CETH, PEKITAMHAA KAMITAHWA B COLIMAJIBHBIX
CETAX, TPOABMXKEHUE B COLIMAJIBHBIX CETAX.

Ienb wuccien0oBaHMsA: Ha OCHOBE HCCIIEJOBAaHUS TEOPETUYECKUX OCHOB
MapKeTHHIa B COLMAJBHBIX CETAX pa3paboTaTh U OOOCHOBATH MPEMJIOKEHHUS IO
HOBBIIICHUIO 3(PPEKTUBHOCTH MapKeTHHTra B couuainbHeix meaua B OO0 «Typ
ATtenbey.

OO0beKT nccjiel0BaHuA. MAaPKETUHIOBbIE MHCTPYMEHTBI ITPOJIBHIKEHHS.

IIpeamer uccjieqoBaHusA: 0COOEHHOCTHU HCTIONb30BAHMS COIIMAIbHBIX CETeH Kak
uHCTpyMeHTa nHTepHeT-npoABxkeHus B OO0 «Typ Arenbe.

Metoabl ucciaenoBaHusi: HaOMIOACHUE, aHAIIN3, UHAYKLIUS, ACTYKIUsA, METOA
BOCXOKJIEHUS OT aOCTPAKTHOTO K KOHKPETHOMY.

HccaenoBanusi U pa3padOTKU: H3YYEHO IMOJOKEHUE COLMAIBHBIX CETEH B
CHUCTEME MapKETUHIOBBIX MHCTPYMEHTOB IPOJBHKEHHUS, IPOU3BEICH aHAIU3 U JIaHA
onenka wucnonb3zoBaHuss B OOO «Typ Arenbe» COLMAIBHBIX CETEM, a TaKKe
pa3paboTaHbl pEKOMEHJAIMM [0 TMOBBILIEHUI0 A(PPEKTUBHOCTH MapKETUHTA
comuanbHbix Meaua B OO0 «Typ Arenbe».

JJIeMeHTbl HAYYHOW HOBM3HBI: IPEJIOKEHbl JEUCTBUS IO TOBBILIECHUIO
3¢(HEeKTUBHOCTH MAapKETHHra B COIMANbHBIX Meaua misg akkayHToB OOO «Typ
ATtenbe» B «BKonTtakte» u «Instagramy, mocpeacTBoM pa3pabOTKH TapreTUPOBAHHON
pEKIIaMbl U MOAIEP>KUBAIOIINX KOHTEHT-TUIAHOB IS KaXKJI0TO U3 COOOIIECTB B LIEISAX
MOBBIIICHHUS] KOMMYHUKATUBHON 3()()EKTUBHOCTH MapKETHHIa B COLUAIBHBIX CETAX B
00O «Typ Atenbe.

O0JsiacTb  BO3MOJKHOTO0 TMNPAKTHYECKOT0 TPHUMEHEHMS: MapKETHHIOBas
nestenbHocTh OO0 «Typ Atenber.

TexHuKo-IKOHOMUYECKAS, coluaJIbHasA 3HAYHMOCTh: BHEJIpEHUE
pa3paboTaHHBIX TPEAJIOKEHUH MO3BOJIUT TOBBICUTH Y3HABAEMOCTh KOMIIAHUH, a
TaK)K€ MMOBBICUT UHTEpeC nosb3oBateneit k yeayram OOO «Typ Arenbey.

ABTOp paboOTBl MOATBEPXkAAET, YTO TNPUBEIEHHBIA B HEW pPacyETHO-
AaHAJIMTUYECKUI MaTepuan TMpaBUIbHO U OOBEKTUBHO OTpPAXXaeT COCTOSHUE
UCCJIENYEMOTO MPOLECCa, & BCE 3aMMCTBOBAHHBIE W3 JIUTEPATYPHBIX M APYIHX
VUCTOYHHUKOB TEOPETHUYECKUE, METOJOJOTMUYECKHME M METOAMYECKHE IOJOKEHUS U
KOHLIEIIIIMHA COPOBOXAAIOTCS CChUIKAMU HA UX aBTOPOB.



POD®EPAT

Jlprmuiomuas pabora: 69 c., 22 man., 13 tabin., 50 kperHin, 9 qagarkay.

CALIBISIJIBHBISL CETKI, POKJIAMHAS KAMITAHIS V CALBISJIBHBIX
CETKAX, [TIPACOYBAHHE ¥V CAIBISJIbHBIX CETKAX.

Mbra jgacjiefaBaHHsSI: Ha AacCHOBE JACJIENABAHHSA TAApPATBIYHBIX ACHOY
MapKETBIHTY ¥ CalbLUIBHBIX CETKaX paclpalaBallb 1 abrpyHTaBallb MparaHoBbI Ma
NaBBIIIPHHIO 3(EKThIYHACHI MapKeThIHTY ¥ canbpiuibHbix Mensis ¥ TAA «Typ
ATambeEM.

A0'eKT 1acieaBaHHsI: MAPKETHIHTaBbIsl IHCTPYMEHTBHI IIPACOYBAHHS.

IIpaamer naciaenaBaHHsi: aca0iBacIll BHIKAPBICTAHHS CAIlbISUTBHBIX CETaK SK
1HCTpyMeHTa IHTIpHAT-TIpacoyBaHHs ¥ TAA «Typ Atanbe».

Mertaabl nacjieaBaHHA: Ha3ipaHHE, aHai3, IHIYKIBISA, IDAYKIIBIS, METaj
y3BIXO/IKaHHS aJ1 abCTpaKkTHara Jja KaHKpATHara.

JacnenaBaHHi i pacnpanoyki: BbIBydaHa CTaHOBIIIYA CAlBISUIBHBIX CETaK Y
CICTOME MAapKEThIHTaBbIX 1HCTPYMEHTAY IMpacoyBaHHs, BbIpaOJIeHbl aHaMI3 1 1a3eHa
alpHKa BbIKapbicTaHHd Yy TAA "Typ Ataonbe" caupsUIbHBIX CETaK, a Takcama
pacmpanaBaHbl pIKaMEHJAIpli Ma MaBBIIIIHHIO A(PEKThIYHACII MapKETBIHTY
caupisbHBIX Menplst y TAA «Typ Atanser.

DJieMeHThl HABYKOBAail HABi3HbI: TpanaHaBaHbl J3€SHHI a4 MaBbIIIPHHIO
3(EKThIYHACIII MAPKETHIHTY ¥ callbIsUIbHBIX Mebld it akayHTay TAA "Typ Atanbe”
y "BKontakte" 1 "Instagram", 3 pgamamoraii TapreraBaHail paKJIambl 1
NaATPHIMIIIBAIOYBIX KAHTAHT-TUIAaHAY Ui KOXKHAra 3 CyNoJjbHAcIsly y MATax
NaBBIIIPHHSA KaMyHIKaTbIYHal 3(peKThIYHACII MApKETBIHTY ¥ CalbIUIbHBIX CETKaxX y
TAA "Typ Atanee".

Bo6aacup MarybiMara mNpaKTbIYHAra MNpPbIMSAHEHHSI. MapKeTbIHTaBas
n3eitHacub TAA "Typ Atanse".

Trxnika-3xkaHamiuHas, calbIsuIbHasA 3HAYHACUb: yKapaHEeHHE
pacmparaBaHbIX Mpamanoy Jacllb MardbIMacilb MaBbICIIh Ma3HABAJILHACIIH KaMIIaHil, a
TaKkcama MaBbICIIb I[IKaBacIlh KapbicTalbHIKay f1a naciayr TAA «Typ ATambey.

A¥yTap paboThl manBspJXKae, IITO MPBIBEI3CHBI ¥ €i pa3iikoBa-aHATITHIYHBI
MaTAIPBISIT TIpaBibHA 1 a0'eKThIyHA aJIIOCTPOYBae CTaH JOCieaHara mparjcy, a yce
3ama3bpluaHblsl 3 JITAPATYPHBIX 1 1HIIBIX KPBIHII TIAPITHIYHBIA, METAAAIaridHbIs 1
METaJBIYHBIS TATAKIHHI 1 KAHIIIIBI CYyMpaBa/pKaoIIla ClackblIkaMi Ha iX ayTapay.



ABSTRACT

Thesis: 69 p., 22 ill., 13 tab., 50 sources, 9 adj.

SOCIAL NETWORK, ADVERTISING CAMPAIGN IN SOCIAL NETWORKS,
PROMOTION IN SOCIAL NETWORKS.

The purpose of the study: to develop and justify proposals to improve the
effectiveness of marketing in social media in LLC «Tour Atelier» on the basis of a
study of the theoretical foundations of social media marketing.

Object of study: marketing promotion tools.

Subject of research: features of the use of social networks as a tool for Internet
promotion in LLC «Tour Studio».

Research methods: observation, analysis, induction, deduction, the method of
ascent from the abstract to the concrete.

Research and development: the position of social networks in the system of
marketing promotion tools was studied, the analysis and evaluation of the use of social
networks in LLC «Tour Atelier», as well as recommendations for improving the
efficiency of social media marketing in LLC «Tour Atelier».

Elements of scientific novelty: proposed actions to improve the effectiveness of
social media marketing for accounts of LLC «Tour Atelier» in «Vkontakte» and
"Instagram”, through the development of targeted advertising and supporting content
plans for each of the communities in order to improve the communicative efficiency
of marketing in social networks in LLC «Tour Atelier»,

The field of possible practical application: marketing activities of LLC «Tour
Atelier».

Technical, economic, social significance: the implementation of the developed
proposals will increase the awareness of the target audience, as well as increase the
interest of users to the services of LLC «Tour Ateliers.

The author confirms that the analytical material presented in it correctly and
objectively reflects the state of the process under study, and all theoretical,
methodological and methodological provisions and concepts borrowed from literature
and other sources are accompanied by references to their authors.
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