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PE®EPAT

Junnomuas pabdota: 67 c., 8 puc., 18 Tabi., 50 UICTOUHUKOB, 6 TPHUIL.
VIIPABJIEHUE CBbITOM, PEKJIAMHAA JEATEJIbBHOCTD,
CKJIAJICKOE  XO3SIMICTBO, UMIIOPT TOBAPOB, CBbITOBAS

JAEATEJIBHOCTD
OOBeKT ucciaeqoBaHus - cObITOBas AeaTelbHOCTE 3AO «Ilatnoy.
[Ipenmer wuccienoBaHus -  YIOpPaBJICHUE MPOIECCAaMH  TOBBIIICHUS

s dexTuBHOCTH COBITOBOM nearenbHOCTH 3AO «IlaTtnoy.

Lenpto OUIUIOMHOM pabOTHI ABIAETCA pa3pabOTKa MPEUIOKEHUH T
COBEPIIICHCTBOBaHMIO COBITOBOM AesTenbHOCTH 3A0 «Ilatroy.

Metoabl uccaeAoBaHUS: METOAbl 3KOHOMHUYECKOIO aHaliu3a, (aKTOPHOTro
aHaKn3a, CPABHUTENIbHBIE METO/IbI, METOJIbI CTATUCTHYECKOTO aHAJIN3A.

B mpouecce paboThl mpoBeAeHBI CIEAYIOIMINE UCCIEIOBAaHUS U pa3pabOTKu:
pPaccMOTPEHBl CYIIHOCTb M 3HAUY€HUE COBITOBOWM JIEATENbHOCTH; H3y4eHa
opranu3zaius cobIToBoi AesTenbHOCTH 3AO «llaTnoy; npeanoxkeHbl MEPONIPUATHUS
0 COBEpPUICHCTBOBAHUIO COBITOBOM  AESATENBHOCTH W  TOBBILICHUIO €€
3 PeKTUBHOCTH.

[IpakTrueckass MW COLMAJIbHAas 3HAYUMOCTb: HAy4YHBIE PpE3YJIbTaThI,
PEKOMEHIALMK U TPEAJIOKEHUSI MOTYT OBbITh MCIIOJIb30BAHbl MPEANPUATUSIMU C
€10 MOBBIIIEHUS 3PPEKTUBHOCTH COBITOBOM JAEATEIBHOCTH.

ABTOp pabOThl TOATBEPKIAET, 4YTO MPUBEIEHHBIA B HEH pacy€THO-
aHAJIMTUYECKUI MaTepuan MpPaBUIBHO M OOBEKTUBHO OTPaXXaeT COCTOSHUE
UCCJIENYEMOTO Mpoliecca, a BCE 3aMMCTBOBAHHBIE M3 JIMTEPATYPHBIX M APYTHX
VCTOYHHUKOB TEOPETUYECKUE, METONOJIOTMYECKAE U METOJMYECKHUE IOJOKEHUS U
KOHLIETILIMA COMPOBOXKAAIOTCS CChUIKAMA Ha KX aBTOpOB. [Ipyrue aBTOpHl B
MIPOBEICHUH UCCIIEJOBAHUS y4aCTUs HE IPUHUMAJIH.



ABSTRACT

Thesis 67 p., figures 8, Table 18, 50 sources, 6 apps.

MANAGEMENT OF SALES, ADVERTISING ACTIVITH, STORAGE
EQUIPMENT, IMPORT OF GOODS, SALES ACTIVITY.

The object - sales activities of JSC «Patio».

The study - management processes to improve the efficiency of the sales of
JSC «Patio».

The aim - development of proposals for improving the sales activities of JSC
«Patio».

Methods of research: methods of economic analysis, factor analysis,
comparative methods, methods of statistical analysis.

In the process of work, the following research and development work was
carried out: the essence and value of sales activities were considered; studied the
organization of sales activities of JSC «Patio»; proposed measures to improve sales
and improve its efficiency.

Practical and social significance: scientific results, recommendations and
suggestions can be used by enterprises in order to improve the efficiency of
marketing activities.

The author confirms that the analytical material presented in it correctly and
objectively reflects the state of the process under study, and all theoretical,
methodological and methodological provisions and concepts borrowed from
literature and other sources are accompanied by references to their authors. Other
authors did not participate in the study.



