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OKOHOMMYECKHUUN DDODEKT

Oo0bexT uccrenoBanus - OO0 «CMaptpaiT.

Ipeamer uccrieoBaHMS — KOHKYPEHTOCIOCOOHOCTD MPEIIPHUSITHSL.

Heabo paboThl: HM3ydeHHE CYIIHOCTH KOHKYPEHTOCIIOCOOHOCTH, AaHAM3 |
pa3paboTKa peKOMEHIAlMii 10 TMOBBIIIEHUIO  KOHKypeHTocnocoOHoctu OO0
«CmapTtpaitm.

MeTtoapl nccie0BaHust: HAOIIO/IEHHE, COMIOCTABICHUE, CUCTEMHbBIN MOAXO0/
JIOTUYECKUM aHalu3, CpaBHEHUS U OOOOLICHUS, COLIMOJOTUYECKUE METOJIbI,
DKCHEPTHBIE OLICHKHU.

HccnenoBanus u pa3paboTKM: UCCIIEIOBAHA CYITHOCTh KOHKYPEHTOCIOCOOHOCTH
NpenpuATHs U (aKTOPbI, BIUSIOIIME HA HEE; PACKPHITA OpraHU3aIlIMOHHO-9KOHOMUYECKAst
xapaktepuctuka OO0 «CmapTpailm, OLICHEHA W  M[POaHAIM3UPOBAHA
KOHKypeHTocTiocoOHOCTE OO0  «Cwmaptpaiity; pa3paboTaHbl  MEPOIPHUATUS IO
MOBBIIIIEHNIO KOHKypeHTocrocooHoctn OO0  «CMmaptpaiiTy; mnpou3Be/ieHa OlIeHKA
AKOHOMHYECKOT0 (eKTa MpeayokeHHbIX MEPOIPHUSATHIA.

Oo6sacte BO3MOxkHOTO mnpuMeHeHusi: OOO «CmapTpaliT» W aHAJIOTMYHBIC
NPEATIPUSATHS OTPACIH.

ABTOp pabOThl TOATBEPXKIAET, UYTO MPUBEACHHBIM B JUIUVIOMHOW padoTe
pacyeTHO-aHAJTUTUYECKUN MaTepuasl MPaBWIBHO M OOBEKTUBHO OTpakaer
COCTOSIHME HCCIIEYEMOIO MPOIIECCa, @ BCE 3aMMCTBOBAHHBIE U3 JINTEPATYPHBIX U
IPYTUX HCTOYHUKOB TEOPETHYECKHE, METOMOJOTHUYECKE W METOAUYECKUE
MTOJIOKEHMS M KOHLIETILIMU CONPOBOKIAKOTCS CCHIJIKAMH HAa UX aBTOPOB.



ABSTRACT

Thesis work: 66p., 4 fig., 15 tables, 50 sources, 4 app.
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The object of the research - LLC «Smartright».

The subject of the study is the competitiveness of the LLC «Smartright».

Objective of the work: the study of the essence of competitiveness, analysis
and development of recommendations to improve the competitiveness of LLC
«Smartright».

Research methods: observation, comparison, system approach, logical
analysis, comparisons and generalizations, sociological methods, expert
assessments.

Research and development: investigated the essence of the competitiveness
of the enterprise and the factors affecting it; disclosed the organizational and
economic characteristics of LLC «Smartright»; evaluated and analyzed the
competitiveness of LLC «Smartright»; developed measures to improve the
competitiveness of LLC «Smartright»; The economic effect of the proposed
measures was evaluated.

Area of possible practical application: LLC «Smartright» and similar
enterprises of the industry.

The author of work confirms that the analytical material presented in the thesis
correctly and objectively reflects the state of the process being studied, and all
theoretical, methodological and methodological position and concepts borrowed
from literature and other sources are accompanied by references to their authors.



