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O6mbekT uccaenoBanusi — OO0 "Bropo O1eHKH 1 SKCTIEPTU3BI".

[Ipenmer uccienoBaHusi — MApKETUHTOBAs CTPATETUU MPEIPUITHUS.

Lenb uccnenoBanus — GoOpMUPOBAHNE MAPKETUHTOBOM CTPATETUH OPTaHU3AINH
OOO "bropo OIEHKM # JIKCIepTU3bl" W O0OOCHOBaHHE €€ HKOHOMHYECKOM
3¢ (HEeKTUBHOCTH.

MeToapl HCClEOBaHUS: aHAIW3 W 0000IIEHHE HAYYHOM JUTEpaTyphl IO
npobJieMe UCCIIeIOBaHMs; aHAJIU3 CTATUCTUUECKON OTYETHOCTH MPEANPUATHS; COOp U
aHallu3 SMIUPUYECKUX JaHHBIX; METOJbl CpaBHEHUS U O0O0OOILEHUs; METOJ
KJIaCCU(UKALMU; PACUCTHBINA METO/.

UccnenoBanuss u  pa3pabOTKU:  HM3Y4YEHBl  TEOPETHUECKHE  OCHOBBI
MapKETHUHIOBOM CTpaTeruu; copMHUpOBaHa MApKETHHIOBasl CTPATETUsl Ha MpUMEpe
OOO "Bropo OIEHKHM M 3KCHEepTU3bl"'; MpoU3BEACHAa OIeHKa 3(PPEKTUBHOCTH
BHEIPSEMON MAapKETUHIOBOU CTPATETUU.

TexHuko-skOHOMHUYECKass W  COLHMajbHAash  3HAYUMOCTh  IPOBEIECHHOTO
UCCJIEIOBaHMSI 3aKJII0YAeTCs B TOM, YTO MPUMEHEHHE €r0 pe3ysbTaTOB Ha MPAKTHUKE
MOJKET OBBICUTh 3KOHOMHUYECKYIO 3()(DEKTUBHOCTD ACSITEILHOCTD MPEIPHUITHS.

ABTOp palOTHI MOATBEPKAAET, UTO MPUBEICHHBIN B HEW MaTepua MPaBHIbHO
U OOBEKTHBHO OTPAXKAET COCTOSHUE HCCIEIyeMOro MpOIECC, a BCe 3aUMCTBOBAHMS
COIPOBOXKIAIOTCS CCHUIKAMH HA UX aBTOPOB.
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The object of the study is LLC "Bureau of Evaluation and Examination."

The subject of the research is the marketing strategy of the enterprise.

The purpose of the study is the formation of the marketing strategy of the
organization LLC "Bureau of Evaluation and Expertise" and the justification of its
economic efficiency.

Research methods: analysis and synthesis of scientific literature on the research
problem; analysis of the statistical reporting of the enterprise; collection and analysis
of empirical data; methods of comparison and generalization; classification method;
calculation method.

Research and development: studied the theoretical foundations of marketing
strategy; a marketing strategy has been formed on the example of the Bureau of
Evaluation and Expertise LLC; assessment of the effectiveness of the marketing
strategy being implemented.

Technical, economic and social significance of the study is that the application
of its results in practice can increase the economic efficiency of the enterprise.

The author of the work confirms that the material presented in it correctly and
objectively reflects the state of the process being studied, and all borrowings are
accompanied by references to their authors.



