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PE®EPAT

Humnomuas pabora: 71 c., 14 puc., 25 ta6m., 37 ucrouynuka, 4 mpui.

KOHKYPEHTHAA CTPATEI'MA, AOJIA PBIHKA, MAPKETHMHI'OBAA
JNEATEJIBHOCTD, BEHY-MAPKETHHTI, MEPOIIPUATHA,
COBEPHIEHTBOBAHHE

Lenpro  gumuioMHOM  pabOTBl  sIBAsieTCS  pa3paboTkKa  HampaBleHUUN
COBEPILEHCTBOBaHUS ~ KOHKypeHTHOU crpareruu OAOQO «/I3epkuHCcKas IIBeHas
babpuka «Imu3».

B pamkax JQoCTH>KEHMsSI TMOCTaBICHHOW II€JIM aBTOPOM ObUIM TOCTABJICHbI
CJIeIyIOLIUE 3a/1a4u:

1. PaccMOoTpeTb TEOpETUYECKHE OCHOBbl KOHKYPEHTHOW  CTpaTeruu
NpEeANpUATHS;

2. IlpoBectu OpraHu3alMOHHO-3KOHOMHMYECKYIO Xapaktepuctuky OAO
«JI3epxxuHcKas mBeiHas adpuka « U3y,

3. Jarb oneHky koHkypeHTHOH ctparerun OAQO «JI3epkuHCKas IIBEHHAs
babpuka «Imu3»;

4. TlpennoxuTh NyTH COBEPIICHCTBOBAHMS KOHKYpeHTHOH crparerun OAO
«J13epxuHcKas mBeliHas dhadpuka « IIu3y.

O6nwekT uccnenoanus: OAO «/I3epkuHcKas mBeitHas Gadpuka «Iau3y.

[Ipenmer wuccnegoBanusi: KoHKypeHTHast ctparerus OAO «/l3epkuHCKas
mBeiHas adpuka « IMu3».

Meroabl HcCleOBaHUS: METOJbl WHIAYKIWHW, JEAYKIWH, CPABHUTEIHLHOTO
aHanu3a, CHCTEMHOrO aHaiu3a, METOJbl O0O0OIlEeHHS M CHHTE3a, SKOHOMMKO-
MaTEMaTUYECKUE METO/bI.

O6mactb  BO3MOXKHOTO  MPAKTHUYECKOTO0  MPUMEHEHHsS:  MPEJIO’KEHHbIE
MEpOMPUATHS MOTYT OBITh HMCIOJIb30BaHbl Ha MpPaKTUKE B KOMMEpUYECKoul cdepe
TIPESATNPUSTHS.

ABTOp paboTBl TOATBEPXKAACT, YTO TPHUBEIACHHBIA B JIUIJIOMHOW pabdoTe
pacyeTHO-aHATUTHICCKUN MaTepHuall MPAaBUJILHO U OOBEKTHBHO OTPaKaeT COCTOSHUE
HCCJICYEMOTO TpoIlecca, a BCE 3aWMCTBOBAHHBIC W3 JIMTEPATYPHBIX M JIPYTUX
HUCTOYHUKOB TEOPETHYECCKUE, METOJIOJIOTHYCCKHE M METOJINYCCKHUC ITOJIOKEHUE U
KOHIICTIIIMHA COITPOBOXIAIOTCSA CChUIKAMH Ha MX aBTOPOB.



ABSTRACT

Thesis: 71 p., 14 Fig., 25 table., 37 sources, 4 adj.

COMPETITIVE STRATEGY, MARKET SHARE, MARKETING, BENCH-
MARKETING, EVENTS, IMPROVEMENTS

The aim of the thesis is to develop ways to improve the competitive strategy
of JSC «Dzerzhinsky garment factory» Eliz».

In the framework of achieving this goal, the author set the following tasks:

1. To consider the theoretical basis of the competitive strategy of the
enterprise;

2. To hold organizational and economic characteristics of JSC «Dzerzhinsk
sewing factory» Eliz»;

3. To assess the competitive strategy of JSC «Dzerzhinsk sewing factory»
Eliz»;

4. Suggest ways to improve the competitive strategy of JSC «Dzerzhinsky
garment factory «Eliz».

Object of study: JSC «Dzerzhinsk sewing factory «Eliz».

Subject of research: competitive strategy of JSC « Dzerzhinsky garment
factory «Eliz».

Research methods: methods of induction, deduction, comparative analysis,
system analysis, methods of synthesis, economic and mathematical methods.

Scope of possible application: the proposed measures can be used in
practice in the commercial sphere of the enterprise.
The author of the work confirms that the calculation and analytical material
given in the thesis correctly and objectively reflects the state of the studied
process, and all theoretical, methodological and methodical positions and
concepts borrowed from literary and other sources are accompanied by
references to their authors.
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