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PE®EPAT

JumniomHuas padora: 65 c., 24 puc., 15 ta6n., 39 UCTOYHUKOB, 5 TIPUII.

UTEPHET-PEKJIAMA, B2B, IIOKA3ATEJIN DOOEKTUBHOCTHU, SWOT-
AHAJIN3, PEKJIAMHAA  KAMIIAHUS, UWHTEPHET MAPKETUHT,
COLUUAJIBHBIE CETU, KOHTEKCT, TAPT'ETUHI

OObeKTOM HCCNeOBaHUsA SIBISETCS CcUCTeMa MpojBWKeHuss B HHTepHerte
O6uiectBa ¢ OrpannueHHoi OTBETCTBEHHOCTHIO «SC Jlnmxurany.

[IpeameTOM HCCAEAOBAHUS SIBISIOTCA TEOPETHUYECKHE, METOAO0JOTUYECKHE U
IpaKTHYECKHUE MPOOJIEeMbl, CBA3aHHbIE C (POPMUPOBAHUEM CHUCTEMBI MPOJIBUKEHUS B
HuTepHeTe Ha peANPUATHH.

Llenpto paboThl sBiseTca pa3paboTKa PEKOMEHAAIMHA IO TOBBIIIEHUIO
sbdextuBHOCcTH KoMmannu OO0 «5C Jlumxutany ¢ ucnoib3oBaHuem WHTepHET-
pEKIIaMBbl, KaK COBPEMEHHOTO UHCTpyMeHTa HTepHEeT-MapKeTHHTa.

Meronbl UCCIAENOBAHMS: CPABHUTENbHBIC, HKCIIEPTHBIM, AHATUTUYECKHE,
CTaTUCTUYECKUE, MAPKETUHTOBBIE, aHAJIOTHS, TPaPUUECKHIA.

UccnenoBanust u  pa3pabOTKu: B  Mpolecce pabOThl  pacCMOTPEHBI
TEOpeTUIECKHe OCHOBbI IHTEepHET-pEeKIIaMbl: CYIIHOCTh, GYHKIUHU U BUbI IHTEpHET-
pekiambl, OocoOeHHOCTH TMpojaBumxkeHuss B B2B cermenTte, Meroapl oOlLieHKH
spdexktuBHOCTH WHTEpHET-pEeKIaMbl, JOKYMEHTBI PErIaMEHTUPYIOUINE ATHUYECKYIO
CTOpPOHY pekiambl B MHTepHETE; mpoBeeHa olleHKa VHTEepHEeT-peKiiaMbl U aHaIu3
pexiaaMHON U 3koHOMHUYeckon AestenbHocTd OO0 «5C dumkurany, pa3paboTaHbl
MEPOMNPUITHS 10 COBEPUICHCTBOBAHMIO CHCTEMbl MpOJABIKEHUs B HHTepHere
OpraHM3alMM U OLIEHEH SKOHOMUYECKUH 3PPEKT OT UX BHEJIPECHHUS.

O06acTh BO3MOXKHOTO MPAKTUYECKOTO MPUMEHEHUSI: IPUMEHEHHUE Pe3yIbTaToOB
UCCJIEIOBaHMsI Ha MPaKTUKEe OyJIeT CrOoCOOCTBOBAThH IMOBBIIICHUIO IKOHOMUYECKON
3¢ (HEKTUBHOCTH JIEATEIBHOCTH U YIYyUIIEHUIO CUCTEMBI NMPOABHKeHUs B MIHTepHeTe
IPEIIPUSITUS.

DOKOHOMHMYECKasi  3HAUYMMOCTb:  HaIJIAgHAs  WUIOCTpAalUs  W3MEHEHUs
IPUMEHEHHS HOBOTO MPOJBMXKEHUS B IHTEpHETE 110 CPAaBHEHUIO C HACTOSIIIIM.

ABTOp palbOTBl TMOATBEP)KIACT, 4YTO TMPUBEACHHBIH B HeMl pacuérHo-
aHAJIMTUYECKUII MaTepuan TMpaBUIbHO H OOBEKTHBHO OTPaXaeT COCTOSIHHE
UCCJIEAYEMOTO TpoIecca, a BCE 3aMMCTBOBAHHBIE W3 JIMTEPATyPHBIX HCTOYHHKOB
TEOPETHUYECKUE, METOIOJOTMYECKUE M METOJIWYECKHE IOJIOKEHUS W KOHLEHIUU
CONPOBOXK/IAOTCS CChUIKAMH Ha UX aBTOPOB.



ABSTRACT

Thesis: 65 p., 24 fig., 15 tab., 39 sources, 5 adj.

ITER-ADVERTISING, B2B, PROMOTION TOOLS, EFFICIENCY
INDICATORS, SWOT-ANALYSIS, ADVERTISING CAMPAIGN, INTERNET
MARKETING, SOCIAL NETWORKS, CONTEXT, TARGETING

The object of the research is the Internet promotion system of the Limited
Liability Company “5C Digital”.

The subject of research is the theoretical, methodological and practical problems
associated with the formation of a system of promotion on the Internet in the enterprise.

The aim of the work is to develop recommendations for improving the
effectiveness of the company “5S Digital LLC” using Internet advertising as a modern
tool for Internet marketing.

Research methods: comparative, expert, analytical, statistical, marketing,
analogy, graphic.

Research and development: in the course of the work, the theoretical foundations
of Internet advertising are considered: the nature, functions and types of Internet
advertising, features of promotion in the B2B segment, methods for evaluating the
effectiveness of Internet advertising, documents regulating the ethical side of
advertising on the Internet; an assessment of Internet advertising and analysis of
advertising and economic activities of LLC 5S Digital was carried out, measures were
developed to improve the organization's Internet promotion system, and the economic
effect of their implementation was assessed.

The area of possible practical application: the application of research results in
practice will contribute to improving the economic efficiency of activities and
improving the system of promotion in the Internet of the enterprise.

Economic significance: a clear illustration of the changes in the application of
the new promotion on the Internet compared with the present.

The author of the work confirms that the analytical material presented in it
correctly and objectively reflects the state of the process being studied, and all
theoretical, methodological and methodological provisions and concepts borrowed
from literary sources are accompanied by references to their authors.



