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PE®EPAT

Hunnomuas pabora: 60 c., 10 puc., 10 tabmn., 42 ucrounuka, 4 npui.

PEKJIAMHAA CTPATEI'UA, NHTEPHET-MAPKETHUHT,
PEKIIAMHA A1 KAMITAHU S, PEKJIAMHOE OBBbABJIEHUE

OO0beKT ucciaenoBaHusi —OOIIECTBO C OTPAaHUYEHHOM OTBETCTBEHHOCTHIO
«budopec.

IIpenmer wuccienoBaHus — pEKIaMHAas JEATEIBHOCTh M CTPAaTErus
peann3aimnOO00 «budopecy.

Leapb paboTsl — pa3paboTka pekjiaMHOM cTpaTeruu Ha npeanpustun OO0
«budopec» B chepe UHTEpHET-MapKETUHTA.

Metoabl uHccaenoBaHusi: OOIICHAy4YHBIC METOJABI  HMCCIICIOBAHUN:
CUCTEMHBbIE, aHAJTUTHYECKHUE, IKOHOMUKO-CTaTUCTUUYECKHE.

B pabote ucnonp3oBaHbl yueOHbIE MaTEPHAIIBI 110 aHAIU3Y XO3SIIICTBEHHON
JeSITeIbHOCTH, MAapKETUHTY U PEKIAMHOMY MEHEIDKMEHTY, a TaKKe MaTepuabl
CpEICTB MaccOBOM MH(MOPMAINH, CTATUCTUYECKHE MAaTepUaibl, JaHHBIC 00bEKTa
MCCJICIOBAHMS M COOCTBEHHBIE pa3pabOTKU aBTOPA.

HccnenoBanusi U pa3paGoTKU: PACCMOTPEHBI TEOPETUUYECKHE OCHOBBI
OLICHKM MAapKETUHIOBOI'O COCTOSIHHS ~ OpraHU3alliu: T[OHITHE, CUCTeMa
nokasareiel M METOJMKH OIICHKH, MpPOBEJEHAa OIEHKA TEKYIIErO0 COCTOSHUS
oOmiecTBa € OrpaHUYEHHONW OTBETCTBEHHOCThIO «budopec», pazpadboTaHbl
MEPOIPUATHS IO YIYUIICHUIO PEKIAMHOM COCTABIIAIONIECH OpraHUu3aliy U OLIEHEH
HKOHOMUYECKUHN F3PPEKT OT UX BHEIPCHHUS.

TexXHUKO0-IKOHOMHYECKAS U COUMAJIbHASI 3HAYMMOCTH NPOBEIEHHOIO
HCCJeOBAHMS 3aKIIOYAeTCsl B TOM, YTO NPUMEHEHHE €ro pe3ysibTaToB Ha
MPAKTUKE MOXKET TOBBICUTh 3KOHOMHYECKYIO 3()PEKTUBHOCTH NEATEIHLHOCTU
OpraHH3aIiHy.

ABTOp paboThl MOATBEPKIAET, YTO MPHUBEACHHBIA B HEH Marepuan
MPaBIWIBHO U OOBEKTUBHO OTPAXKAET COCTOSIHHE MCCIEAYEeMOro Ipoliiecca, a Bce
3aMMCTBOBAHUS COMPOBOXKAAIOTCS CCHUIKAMH HA UX aBTOPOB.



ABSTRACT

Thesis: 60 p., 10 fig., 10 tab., 42 sources, 4 app

ADVERTISING STRATEGY, INTERNET MARKETING, ADVERTISING
CAMPAIGN, ADVERTISEMENT

The object of the research is the limited liability company “Bifores”

The subjectof the research is advertising activity and implementation strategy
of LLC Bifores.

The aimf the work is to develop an advertising strategy at the company
Bifores LLC in the field of Internet marketing.

Methods of research: general scientific research methods: system, analytical
economic and statistical.

We used educational materials on business analysis, marketing, and
advertising management, as well as media materials, statistical materials, data from
the research object, and the author's own developments.

Research and development: the theoretical basis for assessing the marketing
state of an organization is considered: a concept, a system of indicators and
assessment methods, the current state of the Bifores Limited Liability Company has
been evaluated, measures have been developed to improve the advertising
organization and the economic effect of their implementation has been evaluated.

Technical, economic and social significance of the study is that the application
of its results in practice can increase the economic efficiency of the organization.

The author confirms that the material presented in it correctly and objectively
reflects the state of the process being studied, and all borrowings are accompanied
by references to their authors.



