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PE®EPAT

Jumnomuas padora: 65 c., 18 puc., 15 ta6:m., 32 UCTOYHUKOB, 5 IPHUII.

IIPUHLIMIIBI 1 CTAHJAPTHI MEPUEHJIAM3UHI A, PA3PABOTKA
CTAHJAPTOB, NHCTPYMEHTBI MEPYEHJIAM3UHT A,
SKOHOMUNYECKASA DODPEKTHUBHOCTD

O6bexToM uccienoanus spisgercs pupmeHHsit Mmarazua OO0 «Mapkoy.

[IpeameToM UCCIENOBAaHUS SABJISETCS CHUCTEMa MEPUYEHIANW3MHIa, Kak
CPEJICTBO MOBBILIECHUS MTPOIAK.

Lenb paboThl — pa3paboTka CTaHAAPTOB MEPUCHAN3MHTa, HATIPABICHHBIX Ha
CUCTEMAaTH3AlIMIO U PETrJIaMEHTALINIO PaBUiI 0(OPMIICHHS TOPTOBOTO 00BEKTa, AJIs
o0ecrneyeHnst MaKCUMalibHO 3()(PEKTUBHOTO SKOHOMHYECKOTO pe3yibTara.

MeTopl HCCIeA0OBAHUSA: METO bl ONTUCaHUsI, 00OOIICHHsI, CPABHEHUSI, METO]T
JeAYKLIUU, TAOJUYHBIN U rpadUuecKuil METOIBI.

HccnenoBanus u pa3pabOTKU: paCCMOTPEHBI TEOPETUUECKHE OCHOBBI OLIEHKU
MEpONPUATHA [0 MEPUYEHJAN3UHTY TOPrOBOIO OOBEKTa; NPOBEICH aHaJu3
MepueHJai3uHra TOProBOro O0O0BEKTa, pa3pabOTaHbl M BHEAPEHBI CTAaHAAPTHI
MepueHJai3uHra TOProBbIX OOBEKTOB, COCTaBIEHbl U pEriiaMEHTHPOBAHBI
TpeOOBaHUS MO OCYIIECTBICHUIO pabOT MO BBIKIAJAKE TOBApOB B TOPIOBBIX
00BEKTaX.

3HAYUMOCTbh PE3YJIBTATOB COCTOUT B TOM, YTO pPEaIM3alus MPEAJIOKEHHOTO
IpOEKTa MO COBEPIICHCTBOBAHUIO IOBBICUT 3KOHOMHUYECKYIO 3()(PEKTUBHOCTDH
nesrenpHocTH OO0 «Mapkoy.

ABTOp pPabOTBl NOATBEPKIAAET, 4YTO IPUBEICHHBIA B HEHl pacyeTHO-
aHAJIMTUYECKUI MaTepuan MpPaBUIBHO M OOBEKTUBHO OTPaXXaeT COCTOSHUE
MCCJIENYEMOTO IPOLIECCa, & BCE 3aMMCTBOBAHHBIE U3 UCTOYHUKOB TEOPETUUYECKHUE,
METO/I0JIOTUYECKAE U METOAMYECKUE TOJIOKEHUS U KOHUEINUN CONPOBOXKAAKOTCS
CCBUIKaMH Ha X aBTOPOB.



PO®EPAT

Jeimmomuas padota: 65 c., 18 man., 15 Tabmn., 32 kpeiHit, 5 gan.

IIPBIHIIBIIBI I CTAHJAPTHI MEPUSHJAM3IHIY, PACIIPAILIOVKA
CTAHJAPTAY, THCTPYMEHTHI MEPUSHJIAM3IHI'Y, SKAHAMIYHAS
S®EKTBIYHACLb

Abl'exTam nacnenaBanHs 3'synsena ¢Gipmosel Mmarazin TAA «Mapkay.

[Ipanmeram gacnemaBaHHs 3'syJiselilia CiICTAMAa MAIPUAHJAN3IHTA, SIK CPOJAK
MABBIIIYHHA NPOJAXKAY.

MbTa mpartipl — pacnpanoyka ctaHaapTay MIpUdHJIai31Hra, HakipaBaHbIX Ha
CICTAMATHI3AIBIIO 1 PATJIAMEHTAIIBIIO TIpaBiiay adapMiieHHs TaHajéBara ad'ekra,
11 3a0€CTITYIHHS MaKciMallbHa 3(PEKThIYHATra SKaHaMIYHara BbIHIKY.

Metanpl pacnemaBaHHs: MeTajabl amicaHHs, alOaryJibHEHHs, MapayHaHHS,
MeTaJ] I3TYKIIbIl, TAOIIYHBI 1 TpadidHBl METaIbI.

JlacnenaBaHH1 1 pacnpanoyki: pas3rieakKaHbl TIAPITHIUHBISI ACHOBBI alPHKI
MepanpbeleMCTBay Ma MEpUsHAAM3IHTY TaHjIéBara al'ekra; MpaBeA3€Hbl aHAJI3
MApUAHIANU3IHT TaH/IéBara ab'ekra, pacmpanaBaHbl 1 YKapaHEHBl CTaHAAPTHI
MDAPUYIHIAU3IHT TaHIEBBIX a0'eKTay, CKIIaA3€eHbIs 1 p3rlaMeHTaBaHbl narpabaBaHH1
na aXBIIISTYICHH] pa0oT Ma BRIKIAAIBI TaBapay y raHIJIEBbIX a0'eKTax.

3HayHacIb BbIHIKAY CKJIajaenia y ThIM, LITO plali3allblsi MpanaHaBaHara
MpacKTa Ma yaackaHaJICHHI MaBbICIIb YKaHAMIUHYI0 3(PeKThIYHACH A3eiHaci TAA
«Mapxa».

A¥Tap mpanpl nanBspKae, ITO MPbIBEA3EHbI ¥ €l pa3iikoBa-aHATIThIYHBI
MaTAIPBISIT IPaBiIbHA 1 a0'eKThIVHA aTFOCTPOYBAE CTaH JOCIEIHAra Ipardcy, a yce
3arma3bIuaHblsl 3 KPBIHII TIAPATHIYHBISA, METAJAIAr YHbIS 1 METAIBIYHBIS TaTaKIHHI
1 KaHIIIIBI CyMpaBaKAOIIA CIachlIKaMi Ha X ayTapay.



ABSTRACT

Thesis: 65 p., 18 figures, 15 tables, 32 sources, 5 app.

PRINCIPLES AND  STANDARDS OF MERCHENDIZING,
DEVELOPMENT OF STANDARDS, TOOLS OF MERCHENDIZING,
ECONOMIC EFFICIENCY

The object of this study brand stare Marco LLC.

The study is merchandising system as a means of increasing sales.

The aim - development of standards for merchandising, aimed at
systematization and regulation of the rules of registration of a commercial facility,
to ensure the most effective economic results.

Methods of research: description, generalization, comparison methods,
deduction method, tabular and graphical methods.

Research and development: theoretical foundations for evaluating
merchandising activities of a commercial facility were considered; The
merchandising analysis of the shopping facility has been carried out, the standards
for merchandising shopping properties have been developed and implemented, and
requirements have been drawn up and regulated for carrying out work on displaying
goods in shopping properties.

The practical significance of the study is that the implementation of the
proposed improvement project will increase the economic efficiency of the activities
of Marko LLC.

The author of the work confirms that the above thesis work in computational
and analytical material correctly and objectively reflects the state of the process
under investigation, and all borrowed from sources theoretical, methodological and
methodical positions and concepts are accompanied by references to their authors.



