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PED®EPAT
Junnomuas pabora: 58 ctp., 22 puc., 10 tabsn., 60 nctouHukoB, 9 MPHUIOKEHUH.

UHTEPHET-MAPKETHUHT, SJIEKTPOHHAS KOMMEPILUS,
MHCTPYMEHTBl UHTEPHET-MAPKETWHI'A, BUPYCHbBII MAPKETUHI,
MEJIMIHA 51 PEKJIAMA

O0bekT uccaenoBanus — Murepuer-marasun OO0 «Mopkoskabaii».

IIpeamer ucciieq0BaHUS — MApPKETHHIOBBIM IUIAH IPOJABMIKEHHSI WHTEPHET-
mara3zuHa OOO «MopxkoBkabaii» B cetn IHTEepHET.

Hear padoThl: HAa OCHOBE MCCIEIOBAaHUS MPUPOAbI M SKOHOMHUYECKOH
CYLIHOCTH HWHTEpHET-MapKeTHHra paspaborate IuiaH npoasmwkenus OO0
«MopkoBkabaii» B ceru UHTepHeT u 000CHOBaTh €ro 3KOHOMHYECKYIO
3¢ (HEKTUBHOCTS.

MeToabl HCCIeA0BAHNSA: A0CTPAKTHO-IOTUYECKUA METO/1, HAYYHOI'O CUHTE3A,
CTaTUCTUYECKOr0 M JTUHAMHUYECKOro aHanu3a. JlJid OLEHKH MapKEeTHHIOBOI'O IIaHa
OBLJI TAKXKE MCIOJIb30BaH 3KCIEPTHBIA METO/.

UccnenoBanusi M pa3padOTKHM. MCCIEIOBAaHbl TEOPETUYECKUE aACIEKTHI
NPOJABWKEHHS HMHTEPHET-Mara3vHa; [pOaHAJIM3MpOBaHAa CUCTEMA HWHTEPHET-
mapketuara OOO «MopkoBkabait»; pa3paboTaH IJlaH NPOABHKEHUS HHTEPHET-
marazuaa OO0 «MopkoBkabaii».

DJIeMEeHTbl HAYYHOH HOBHU3HBI: pa3padOTaH KOMILUIEKC MEPONPHUATHH 110
npoJBHKeHNI0 nHTepHeT-MaraznHa OO0 «MopkoBkabaii» B cetn IHTEpHET.

O0s1acTbI0 BO3MOKHOIO IPAKTHYECKOT0 NPHMEHEHMs: OpraHu3aLMs
MHTEPHET-MAPKETUHIA [TPU NPOJABUKEHUN UHTEPHET-MAra31uHa.

TeXHUKO-IKOHOMHYECKAsI, COUMAJIbHAA W (MJH) JKOJOTHYeCKasi
3HAYUMOCTD: pealu3alus MNpeIoKEHHBIX pa3paboTOK MMO3BOJMUT IPUBJIIEYD
JOTOJHUTENBHBIA CETMEHT KJIMEHTOB, YBEJIMYUTh YUCIIO MOJIb30BaTEIEN CalTa, YTo B
KOHEYHOM CUYeT€ JOJDKHO OO0ecrneyuTh pocT (UHAHCOBBIX pe3yapTaToB 000
«MopxoBkabait».

ABTOp pabOThl TOATBEP)KIAET, YTO TIPUBEJIEHHBIM B HEH pacyeTHo-
aHAJIMTUYECKUI MaTepuan TMpaBUIBHO U OOBEKTHBHO OTPAXaeT COCTOSIHHUE
UCCJIENYEMOTO MPOLECCa, a BCE 3aUMCTBOBAHHBIE W3 JIMTEPATYpPHBIX M JPYIUX
VCTOYHUKOB TEOPETHYECKUE, METOJOJIOTMYECKUE M METOJUYECKUE IOJIOKEHUS H
KOHLIEIIIUHA COPOBOXAAIOTCS CChUIKAMU HA UX aBTOPOB.



POOEPAT
Jeimmomuas para: 58 crap., 22 main., 10 ta6:a., 60 kperHitel, 9 gagarkay.

IHTOPHOT-MAPKETBIHI', DJIEKTPOHHAA KAMEPLbBIA, TTPBIUIAJIBI
IHTOPHAT-MAPKETBIHI'Y,  BIPYCHBI ~ MAPKETBLIHI,  MEJIbIMIHAS
POKIIAMA

A0'exkT nacaenaBanss — [HTopH3T-Kpama TAA «Mopksabaii».

IIpagMmer nacjiefaBaHHA — MApPKETHIHTABBI IJIaH MACOYBAHHS IHTIPHAT-KPaMbl
TAA «Mopxksabaii» y ceniBa IHTApHAT.

MbsTa mpanmbl: Ha TPYHIE AaclieJaBaHHS TMPHIPOBI 1 dKaHAMIYHAKN 1CHACII
IHTIPHAT-MAPKETHIHTY pacipaliaBaib miaH nmacoyBanus TAA «Mopxksabaii» y cerise
[HT3pHAT 1 abrpyHTaBallb SAT0 HKAaHAMIYHYIO 3()EKTHIYHACLD.

MeTtaabl gaciaegaBaHHsi: aOCTpaKTHA-JIAridyHBI METaJl, HaByKOBara CIHTI3Y,
CTaThICThIYHATa 1 JbIHAMiYHAra asamnizy. i aupHKI MapKeTbIHTaBara IjlaHa ObIy
TaKcaMa CKapbICTaHbl IKCIIEPTHBI META/I.

JacnenaBaHHi 1 pacnpamoyki: JacienaBaHbl TIap3THIYHBIA — ACHEKTHI
NacoyBaHHS IHTIPHAT-KpaMbl; MpaaHalli3aBaHa CICTAMA IHTIPHAT-MapKeThiHTy TAA
«MopkBabaii»;  pacmpanaBaHbl IJJaH ~ MAacOyBaHHS  IHTIpHAT-Kpambl TAA
«Mopxksabai».

DJieMeHTbl HABYKOBall HaBi3HBI: pacrpaliaBaHbl KOMIUIEKC IMIp33 Iia
nacoyBaHH1 IHTIpHAT-KpaMbl TAA «Mopksabait» y [HTapH»11€.

Bob6aacup MarysiMara npakThIYHAra VKbIBaHHSI: apraHizalblsi 1HTIPHOT-
MapKETBIHTY IIPbI TAaCOYBaHHI IHT3PHAT-KPaMBI.

TrxHika-d3KaHaMiuHasi, caublsibHast i (umi) JKajgariyHasi 3HAYHACHb:
poaalizalbls MpanaHaBaHbIX paclpanoBak Aa3BOJIIb NPHIISTHYIb JaAaTKOBBI CETMEHT
KJIIEHTay, MaBsIIYbIIb JIIK KapbICTayOy caiTa, MITO ¥ KAaHYaTKOBBIM PaXyHKY MaBiHHA
3a0screyblb y3pocT pinancaBbix BeiHIKaY TAA «Mopksabaii».

A¥Tap mparsl manBsipjpKae, IMITO TPBIBEI3CHBI Y € pasilikoBa-aHAJITHIYHbI
MaTAIPBISIT TIpaBiibHA 1 a0'eKThIYHA aUTIOCTPOYBae CTaH JOCleaHara mpaiacy, a yce
3ama3bluaHbls 3 JITAPaTyPHBIX 1 IHIIBIX KPBIHII TIAPATHIYHBIS, METaJailaridyHbls 1
METaJIbIYHBIS CTAHOBIIIYBI 1 KAHIMIIBI CyIpaBapKaroIa CachblikaMmi Ha 1X ayTapay.



ABSTRACT
Thesis: 58 p., 22 Fig., 10 tabl., 60 sources, 9 applic.

INTERNET MARKETING, E-COMMERCE, INTERNET MARKETING
TOOLS, VIRAL MARKETING, DISPLAY ADVERTISING

The object — the online shop of MorkovkaBy LLC.

The study — the marketing plan for promoting an online store MorkovkaBy LLC
on the Internet.

The aim: to develop a promotional plan of MorkovkaBy LLC online shop based
on the study of nature and the economic nature of Internet marketing to prove its
economic efficiency.

Methods of research: abstract-logical method, scientific synthesis, statistical
and dynamic analysis. An expert method was also used to evaluate the marketing plan.

Research and development: theoretical aspects of promoting an online store;
the system of Internet marketing of MorkovkaBy LLC; marketing plan for
MorkovkaBy LLC online shop promotion.

Elements of scientific novelty: the complex of measures on promotion of online
shop of MorkovkaBy LLC has been developed.

Area of possible practical application: the organization of Internet marketing
in the online shop promotion.

Technical and economic, social and (or) environmental significance: the
implementation of the proposed development will attract an additional segment of
customers, increase the number of users of the site, which ultimately should ensure the
growth of financial results of MorkovkaBy LLC.

The author confirms the provided calculations and analytical material correctly
and objectively reflects the state of the studied process, and all theoretical,
methodological and methodical positions and concepts borrowed from literary and
other sources are accompanied by references to their authors.
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