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PE®EPAT

Humnomuas pabora: 68 c., 11 puc., 17 tabmn., 43 ucrounuka, 5 npui.

IIPOEKT, IIPOEKTHBII{ MEHEJDKMEHT, JXW3HEHHBIA IIUKJI
[TPOEKTA, OLIEHKA DOOEKTUBHOCTU ITPOEKTA

O6mbekT uccnenosanus — CII «bemura» O0O.

IIpeamer uccnenoBanus — MapketuHronas AestenbHocTh CII «bemuray OOO.

Heab mumIioMHO#M pabOTH — IPOBECTH aHATIN3 MAPKETUHTOBOU JAEATEIHLHOCTH U
Opodak, a Takke pa3paboTaTh U OLEHUTh 3(PPEKTUBHOCTH BHEIPEHMS IMPOEKTa
«Mutepuer-marazun» Ha CII «beauta» OOO.

MeToabl HCCIeI0OBAHMSA: AHAJIU3 M CHUHTE3, METOJ JKCIEPTHOW OILICHKH,
CTaTUCTUYECKUE METO/IbI, JIOTHUYECKUI MOIX0] K OLEHKE SKOHOMUYECKHX SIBJICHUN.

UccaenoBanusi U pa3padboOTKH: pPACCMOTPEHBl TEOPETUYECKHUE aACHEKTHI
IIPOEKTHOTO MEHEKMEHTA; MpOaHaIN3MpOBaHa MAapKETHHroBas aesaTesnbHOcTh CII
«benuray O0O; pa3paboran npoekT «MHTepHET-MarasuH» U MPOU3BEICHA OLEHKa
s dextuBHocTH ero BHenpenus Ha CII «benura»y OOO.

TexXHNKO-IKOHOMHUYECKAS. W COUMAJbHAS 3HAYUMOCTH IPOBEICHHOIO
HCCJIEIOBAHUSA COCTOMT B YBEJIMYEHUM OCHOBHBIX IIOKa3areiedl JesATeIbHOCTH
CII «benuta» OOO npu BHeAPEeHNH ITpoekTa «MIHTEepHET-Mara3un.

ABTOp paOOTHI MOATBEPKAAET, YTO MPUBEAEHHBIA B HEH MaTepuall MPaBUIBLHO
1 OOBEKTHBHO OTPAXKAET COCTOSIHUE HCCIIEYEMOTO MPOLECCA, & BCE 3aUMCTBOBAHHUS
COMPOBOXK/IAFOTCS CChUIKAMH HAa UX aBTOPOB.



ABSTRACT

Thesis: 68 p., 11 Fig., 17 table., 43 sources, 5 app.

PROJECT, PROJECT MANAGEMENT, PROJECT LIFE CYCLE, PROJECT
EFFICACY EVALUATION

Object of research — JV “Belita” LLC.

The subject of research — marketing activities of JV “Belita” LLC.

The purpose of this work is to analyze marketing activities and sales, and
develop and evaluate the effectiveness of the implementation of the project “Online
Store” at the JV Belita LLC.

Research methods: analysis and synthesis, expert evaluation method, statistical
methods, logical approach to the assessment of economic phenomena.

Research and development: theoretical aspects of project management are
considered; analyzed the marketing activities of the JV “Belita” LLC; the project
“Online Store” was developed and the effectiveness of its implementation at
JV “Belita” LLC was evaluated.

Technical, economic and social significance of the study is to increase the
main indicators of the activity of JV “Belita” LLC when introducing the “Online Store”
project.

The author of the work confirms that the material given in it correctly and
objectively reflects the state of the studied process, and all borrowings are accompanied
by references to their authors.



