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PE®EPAT

Jumomuas pa6ora: 71 c., 10 puc., 17 tabn., 42 ucrounnka, 10 mpui.

PEKJIAMHBIN MEHEJDKMEHT, PEKJIAMHAS JIEATEJILHOCTD,
NHOOPMAILIMOHHOE OBECIIEYEHUE PEKJIAMBI, IIJIAHUPOBAHUME
PEKJIAMHOI KAMITAHUH, SOOEKTUBHOCTH PEKJIAMBI

Ilenr manHOW AWIUIOMHON paboOTHl 3aKIIOYaeTcss B pa3paboTKe MmyTei
COBeEpIIEHCTBOBAaHUS pekiiaMHoro MenexkmenTta CII «bennra»y OOO.

JUis JOCTHKEHMSI TTOCTABJIEHHOM L€ U HAauOOoJee MOJHOTO PACKPBITUS TEMBI
JTUTUIOMHON paOOThl ObUTH OMPEIEIICHBI CASAYIOUINE 3a1a4u:

- MCCJIEI0OBATh TEOPETUUECKUE ACIIEKTHI PEKIAMHOI0 MEHEA)KMEHTA, B TOM
YHClie TOHATHE, QYHKIUH, U CTPYKTYPY CUCTEMBI PEKJIAMHOTO MEHEI)KMEHTA,;

- pacCMOTpPETh  OPraHM3alMI0 OCHOBHBIX IIPOLIECCOB  PEKJIAMHOIO
MEHEKMEHTA;

- nath obmyto xapakrepuctuky CII «bemura» OOO;

- IpOaHAIU3UPOBaTh (PUHAHCOBO-XO3AUCTBEHHYIO JnesaTenbHocTs  CII
«bemra» OOO0;

- U3YYUTh OpraHu3anuio pexiiamHoro Menepxmenta CII «bemura» OOO;

- BBISIBUTh HEJAOCTATKM W  HANPABICHHUA YJIY4YIIEHHUS PEKIAMHOIO
MmenekMenTa B CII «beaura»y O0QO;

- IPEMIOKUTh METOABl COBEPIICHCTBOBAHUS PEKJIAMHOIO MEHEIKMEHTA
CII «bemura» OO0

- OLICHUTh SKOHOMHUYECKYIO 3(()EKTUBHOCTh pean3aliy MPeasIoKEHHbBIX
METO/IOB.

OOBEeKTOM HCCIEeAOBaHUS IUILIOMHONW PAaOOTHI SIBISIETCA MPOU3BOJCTBEHHOE
npeanpustue CII «bemura» OOO.

[IpenMer uccnenoBaHus: OCOOEHHOCTH OpPraHU3alUMH MPOLIECCOB PEKIAMHOTO
MmeHexkMenTa Ha ClI «bemura» OOO.

MeTtoapl ucclieOBaHMs, HUCIOJIb30BaHHBIE B JIaHHOW paloTe: aHamu3 Hu
000011IeHNe CIIEIUANTU3UPOBAHHON HSKOHOMUYECKON JHUTEepaTyphl, NyOnMKanuil B
NEPUOANYECKUX U3TaHUIX, CHHTE3 U CpaBHEHHE, rpadpuueckui, omnpoc.

OO6nacTh  BO3MOXKHOTO  NMPAKTUYECKOTO  NMPUMEHEHHUS:  MEPONpPUSTUSA
pa3paboTaHHON MPOrpaMMbl MOTYT OBITH HCIIOJIB30BAHBI B JESTENBHOCTH OT/AENa
mapkernHra u pexiambl CII «bemutay OOO s yiydmieHHsT 3KOHOMHYECKOM
3¢ (PEKTUBHOCTH TIPEATPUATHS.

ABTOp TMOATBEP)KIACT, YTO MPUBEICHHBIE B AUIUIOMHONW paboTe MaTepHasbl
JIOCTOBEPHO UM OOBEKTUBHO OTPaKAIOT HCCIEIyeMbId MpPOLECcC, a MpsMble
3aMMCTBOBaHUsI HH(POPMAIIUU COMTPOBOXKIAIOTCS CChUIKAMU HA €€ UCTOYHUKH.



PO®EPAT

Heimmomnas nipara: 71 c., 10 man., 17 Tabm., 42 xpeiHins, 10 npeiM.

POKJIAMHBI MEHEJIDKMEHT, POKIIAMHASA JI3EMHACILIP,
[HOAPMAIIBIMHAE  3ABECIITYSHHE  POKJIAMbBI,  IIJTAHABAHHE
POKJIAMHA KAMIIAHII, D®EKTBIVYHACILIb POKJIAMBI

Mbra pam3eHail aplIoOMHAN pabOTHI 3aKiItoyaciia ¥ pacuparoyIisl MIIsTXoy
ynackaHajaeHHs paximamaara MenemxmenTy CIT «bemita» TAA.

JUis gacsirHeHHsI macTayieHaidl MAThl 1 HalOOJbII MOYHAara PacKphILLs TAMBI
JBITUTOMHAMN TIparibl ObLTI BEI3HAYAHBI HACTYITHBIS 3a1aUbl:

- JacienaBalb TPAPITHIUHBIS aCMEKThl PIKIIAMHAra MEHEIKMEHTY, Y ThIM
JIKy MaHAmnue, GQyHKIbI 1 CTPYKTYPY CICTIMBI pIKjaMHara MEHEeI>KMEHTY;

- pasriiea3elpb apraHizalblio aCHOYHBIX Mparpcay CiCTIMbI MEHEIKMEHTY;

- naip arynpHyto xapakrapblcThiKy CII «bemitay TAA;

- npaaHaiizaBaupb (piHaHcaBa-racmagapuyto a3eitHacup CII  «bemitay
TAA;

- BBIBYYBILIb apraHizaibiio pakinamuara Mmenexmenty CII «bemitay TAA;

- BBISIBIIb HEJIAXOIbl 1 HAMPaMKIi MAJIAIMIINHHS PIKJIaMHAra MEHEHKMEHTY
¥ CII «bemnitay TAA;

- mparnaHaBallb MeTaJbl YJacKaHaJleHHS pakiaamMHara meHemkmenty CII
«bemitay TAA

- allaHillb JKaHAMIYHYI0 3(eKThIYHACIh p3aji3allbli IpanaHaBaHbIX
MeTaaay.

Ab'exktaM jgacnedaBaHHsS ~ JBIIUIOMHAl mpamsl  3'synsenia  BbITBOpYae
npannpsieMmctBa CII «bemitay TAA.

[Ipagmer nacnemaBaHHs: acaOiiBacIli apraHizambll TIpamdcay pdIKJIaMHara
menemxkMenTy CII «bemitay TAA.

Meranel nacienaBaHHS, BBIKAPBICTAHBISL Y Jag3€HA Mparbl: aHam3 1
abarynpHEHHE CIHeUblsUli3aBaHall  dKaHaMIYHAW  JiTapaTyphl, MyOJiKaublii Yy
MEPBISIBIYHBIX BBIIAHHSX, CIHTA3 1 TapayHaHHE, TPpa(i4Hbl, allbITAHHE.

BoGnaciip  MardysiMara — mpakThIYHara  TMPBIMSHEHHS:  MEpanpbleMCTBBI
pacmparaBaHaii mparpambl MOTYIb OBIIlb BBIKAPBICTAHBI Y J3€HHACII ajj3ena
MapkeTbiHTy 1 pokiambel CII «bemitay TAA namd mananmmdHHS —SKaHAMIYHANR
3 eKTHIYHACII TTPAANPHIEMCTBA.

A¥yTap manBApjKae, ITO MPBIBEA3EHBIS Y JBIIJIOMHAN Mpaibl MaT3PbISIIbI
JaKiaaaHa 1 a0'eKThIVHA aJTIOCTPOYBAOIL JOCIEAHBI MPAIdC, a MPaMbls 3ara3blYaHH]
1H(apMaribli CynpaBaKaroIIa CrachliIkaMi Ha KPBIHIIBI.



ABSTRACT

Thesis: 71 p., Figs. 10, Tables 17, 42 sources, 10 app.

ADVERTISING MANAGEMENT, ADVERTISING, INFORMATION
MANAGEMENT OF ADVERTISING, PLANNING OF ADVERTISING
CAMPAIGN, ADVERTISING EFFECTIVENESS

The aim of the thesis is to improve the advertising management of JV «Belita»
LLC.

In pursuit of this goal and in order to explore the subject to the fullest the
following objectives were set:

- explore the theoretical aspects of advertising management, including the
concept, functions, and structure of the system of advertising management;

- look into the organization of the main processes of advertising
management;

- give a general characterization of JV «Belita» LLC,;

- analyze the financial and economic activity of JV «Belita» LLC,

- examine the organization of advertising management of JV «Belita»
LLC;

- identify the shortcomings and directions for improving advertising
management in the JV Belita LLC;

- suggest methods for improving the advertising management of Belita JV
LLC;

= evaluate the economic effectiveness of implementing the proposed
methods.

The object of the research of this thesis is JV «Belita» LLC.

The subject of research: specifics of the organization of processes in
advertising management at JV «Belita» LLC.

Research methods used in this work: analysis and synthesis of specialized
economic literature, periodic publications, synthesis and comparison, graphic, survey.

The area of possible practical application: the developed methods can be used
in the activity of the marketing and advertising department of JV «Belita» LLC to
improve the economic efficiency of the company.

The author confirms that the materials presented in the thesis reliably and
objectively reflect the researched process, and direct borrowing of information is
accompanied by references to its sources.
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