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Junomuas pabora: 61 ctp., 4 puc., 7 Tabmn., 30 UCTOYHUKOB, 3 TIPUJL.

MAPKETHUHI'OBAS JNEATEJIBHOCTHD, MAPKETUHI B
CTPOUTEJIbCTBE, AHAJIM3 MAPKETUHI'OBOI JIEATEJIBHOCTH,
OCHOBHBIE HAIIPABJIEHUA COBEPHIEHCTBOBAHUA
MAPKETUHI'OBOM JEATEJIBHOCTU

[lenapro wucclieoOBaHUs SBISETCS MApPKETHUHTOBBIM aHalu3 JIESITeIbHOCTH
opranuzauun OAO «LIeHTpOIHEProMOHTAX.

Hcxons u3 MOCTaBIEHHOM LeNU AUILIOMHON paboThl, HEOOXOJUMO PELIUTh
CIIEYIOIINE 3a/JaUH:

— PacKpbITh COAEpKAHUE U OPTaHU3ALNIO MAPKETUHTOBOM €S TENILHOCTH
OpraHu3alNY;

- IpOaHAIU3UPOBATh OCOOECHHOCTH MAapKETUHTOBOM AESITENbHOCTH B
CTPOUTEINILCTBE;

— OonMcaTh POjb MAPKETUHIA B MOBBILEHUH 3(PPEeKTUBHOCTH PAOOTHI
OpraHM3ally;

— JaTh OOILYI0 XapaKTEPUCTUKY OpPraHM3allMd U €€ OpPraHu3allMOHHOU
CTPYKTYPE,

- IIPOBECTU aHaIu3 MapKETUHIOBOU NEATEIIBHOCTH OAO
«LleHTpOIHEPrOMOHTAX;

— OPEUIOKUTh HANpaBICHUS COBEPUICHCTBOBAHHSA MApKETHHIOBOM
nestenbHocTH OAQO  «LIeHTpOSHEpProMOHTaXX» U PACCUUTATh SKOHOMHYECKHUN
s dekr

O0bexToM uccienoBanus apisieTcss OAO «LleHTpoIHEPrOMOHTAXK.

[IpeameToM ucCcieIOBaHUs SIBISETCS MAapKETHHroBas aestesnbHocTh OAO
«L1leHTpO’IHEPTOMOHTAK.

MeTopl nccaenoBanus: oOLUIEHAYYHbIE METO/IbI UCCIIEIOBAaHUIN: CUCTEMHEIE,
aHAJIMTHYECKHUE, CTATUCTUYECKHE, MAPKETUHI OBBIE.

B paboTe mcnonp3oBaHbl MaTepuabl MO MApKETHHTY, PEKJIaMe, a TaKxkKe
MaTepHuaibl CPeJCTB MacCOBOM MHGOpPMAIIMM, TAaHHbIE OOBEKTAa HMCCIENOBAaHUS U
COOCTBEHHBIE Pa3pabOTKH aBTOPA.

HccnenoBanusi M pa3pabOTKU: PACCMOTPEHBI TEOPETUYECKHE OCHOBBI
MapKETUHTOBOM JESATENbHOCTU: COJIEp)KAHUE W OpraHu3alus MapKETUHTOBOU
NEeATETbHOCTH, OCOOCHHOCTH MAapKETMHTOBOM JEATEIbHOCTH B CTPOMUTENILCTBE,
IPOBEICH aHalW3 MAPKETUHIOBOM JIEATEIbHOCTH HCCIEAYEMOro OOBEKTa,
pa3paboTaHbl OCHOBHBIE HAIPAaBIEHUS COBEPIIECHCTBOBAHUS MAapKETUHIOBOM
JESITEIbHOCTH U OLICHEH S KOHOMUYECKUH 3PPEKT OT UX BHEIPECHHUS.

TeXHUKO-3KOHOMHYECKAsT W COLMAJIBbHAs 3HAYMMOCTh IPOBEJECHHOTO
VICCJIEIOBAHMS 3aKJIFOYAETCS B TOM, YTO IPUMEHEHHUE €TI0 PE3YJIbTaTOB HA MPAKTUKE
MOJKET OBBICUTh 3KOHOMHUYECKYIO 3 (HEKTUBHOCTD ACSITEILHOCTU MPEITPUITHSL.

ABTOp paboOTHl MOATBEPXKAAET, YTO NPUBEICHHBIM B HEW MaTepualil
IPAaBUJIBHO M OOBEKTHBHO OTPA)XaeT COCTOSHUE HCCIEIYyEeMOro Ipolecca, a Bce
3aMMCTBOBAHUS COMPOBOXKAAETCS CChIIIKAMU HA UX aBTOPOB.



ABSTRACT

Thesis: 61 p., 4 Fig., 7 table., 30 sources, 3 ADJ.

MARKETING ACTIVITIES, MARKETING IN CONSTRUCTION,
ANALYSIS OF MARKETING ACTIVITIES, THE MAIN DIRECTIONS OF
IMPROVEMENT OF MARKETING ACTIVITIES

The purpose of the study is a marketing analysis of the activities of the
organization "Centroenergomontazh™.

Based on the goal of the thesis, it is necessary to solve the following tasks:

- disclose the content and organization of marketing activities of the organization;

- analyze the features of marketing activities in construction;

- describe the role of marketing in improving the efficiency of the organization;

- give a General description of the organization and its organizational structure;

- to analyze the marketing activities of JSC " Centroenergomontazh»;

- to offer directions of improvement of marketing activity of JSC
Centroenergomontazh and to calculate economic effect

The object of the study is JSC "Centroenergomontazh".

The subject of research is the marketing activity of JSC "Centroenergomontazh".
Research methods: General scientific research methods: system, analytical,
statistical, marketing.

The paper uses materials on marketing, advertising, as well as media

materials, data of the object of study and the author's own developments.
Research and development: theoretical bases of marketing activity are considered:
the content and organization of marketing activity, features of marketing activity in
construction, the analysis of marketing activity of the investigated object is carried
out, the main directions of improvement of marketing activity are developed and the
economic effect of their introduction is estimated.

Technical, economic and social significance of the study is that the
application of its results in practice can improve the economic efficiency of the
enterprise.

The author of the work confirms that the material given in it correctly and
objectively reflects the state of the studied process, and all borrowings are
accompanied by references to their authors.



