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O0mbekT uccnenosanus — komnanua OOO "Bectrpan"

IIpenmer uccienoBaHusi MapKETUHTOBas JACSITEILHOCTh Majoro OusHeca B
cdepe okazanus ycayr OOO "Bectrpan".

Heablo nanHOW paboOThl SABISETCS HAa OCHOBE aHalIM3a MapKETHHTOBOU
JeSITeIbBHOCTH Majioro Ou3Heca B cpepe okazaHus yciayr (Ha MpuUMepe KOMIIaHUU
00O «Bectrpan») 060CHOBATH IPEATIOKEHHUS TI0 €€ COBEPIIICHCTBOBAHHMIO.

MeTtoabl HCCIENOBAaHUSA: CPABHUTEIBHOIO aHAJIN3a, HKCIIEPTHBIX OLEHOK,
HKOHOMHKO-MATEMAaTUUECKNE METO/IbI aHAJIU3A.

UccnenoBanusi m pa3padoOTKH: pacCMOTPEHBI TEOPETUUYECKUE ACTIEKTHI
MapKETUHTOBOM JEATEIbHOCTH MNPEANPUATHS, NPOAHATU3UPOBAHbl OCHOBHBIE
HampaBiieHus: gestensHocTd Kommanuu OOO «Bectrpan»; paspaboTaHbl
HaIlpaBJI€HUS  COBEPIICHCTBOBAHUS  MApKETUHroBoll  naedrenpHocTH OO0
«Bectrpan».

TexXHNKO-IKOHOMUYECKAS M COUHUAJbHAS 3HAYMMOCTHb IPOBEICHHOIO
HCCJIEIOBAHUSA COCTOMT B BO3MOXHOCTH HCIOJIB30BaHUS IMPAKTUYECKHX
pe3yJbTaTOB B MapKETUHTOBOM J1€ATEILHOCTH MaJIoro Ou3Heca B cepe OKa3aHUs
yciayr OOO «Bectrpan», a Takke O(DHUIMAIBHBIX MPEACTABUTENCH JaHHOU
KOMITaHHH.

ABTOp paboThl MOATBEpXKAAET, YTO MPUBEAEHHBIA B HEH Marepual
IPAaBIIBHO M OOBEKTHBHO OTpPa)KaeT COCTOSHHUE HCCIEIYyEeMOro Ipolecca, a Bce
3aMMCTBOBAHUS CONPOBOXKAAKOTCS CChUIKAMHU Ha UX aBTOPOB.
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A0'exT nacienaBanns - Kamnanis TAA "Bectrpan”

I[Ipagmer nacienaBaHHsi MapKeTbIHTaBas J3eWHAcHp Majora Oi3Hecy ¥
cdepsl akazanns naciayr TAA "Bectrpan".

Mbraii gag3eHail mpainpl 3'synsenila HaA aCHOBE aHalli3y MapKeTbIHTraBai
n3eiHacI Majora 013Hecy ¥ cepbl akazaHHs maciyT (Ha Mphikiaa3e kammadii TAA
«Bectrpan») abrpyHTaBallb MpanaHoOBbI 1a sie YAacKaHaJICHHI.

Mertanbl nacienaBaHHsl: TapayHajlbHara aHami3y, SKCIEPTHBIX alldHaK,
IKAHOMIKa-MaT3MaThIUHbIS META/Ibl aHATI3Y.

JacnenaBanHi i pacnpamoyki: pasriekaHbl TIap3ThIYHBIA ACHEKTHI
MapKeThIHTaBail A3eiHacIll Ipa npbIeMCTBa; IIpaaHali3aBaHbl aCHOYHBIA HAIpaMKi
n3erinacii kamnanii TAA "Bectrpan'"; pacnpainiaBanbl HalpaMmki YJacKaHaJICHHS
MapkeTbiHTaBail n3einacui TAA "Bectrpan”.

Thxnika-d3kaHaMiuHasg i canbisUIbHAS 3HAYHACHL INpaBeJ3eHara
AacjeJaBaHHsl CKJIa/laellla ¥ MarybIMaciii BEIKapbICTAHHS MPAKThIUHBIX BBIHIKAY Y
MapKeThIHTaBail n3eiHacui Majora Oi3Hecy ¥ cdepbl akazanHs maciayr TAA
"Bectrpan", a Takcama agiubliHbBIX MPaJICTAYHIKOY JaJ3eHall KaMIlaHil.

A¥Tap mpaipl maussip/pkae, ITO MPBIBEA3CHBI ¥ € MaTIphIsI MpaBiJibHA 1
a0'eKThIYHA aJUIIOCTPOYBae CTaH JOCJeqHAara Ipaipcy, a Yyce 3amna3bluaHHi
CyIpaBapKarolllla CriachbllIkaMi Ha 1X ayTapay.
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MARKETING, MARKETING STRATEGY, SERVICES, DOMESTIC
SERVICES, IMPROVEMENT OF THE STRATEGY

Object of research — the company "Westgran"

The subject of research of marketing activities of small business in sphere of
rendering of services of LLC " Westgran".

The purpose of this work is based on the analysis of marketing activities of
small businesses in the provision of services (for example, the company "Westgran")
to justify proposals for its improvement.

Research methods: comparative analysis, expert assessments, economic and
mathematical methods of analysis.

Research and development: theoretical aspects of marketing activity of the
enterprise; analysis of the principal activities of the company LLC " Westgran";
developed directions of improvement of marketing activities " Westgran".

Technical,economic and social significance of the study is the possibility
of using practical results in the marketing activities of small businesses in the
provision of services of LLC "Westgran", as well as the official representatives of
the company.

The author of the work confirms that the material given in it correctly and
objectively reflects the state of the studied process, and all borrowings are
accompanied by references to their authors.



