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PE®EPAT

Hunnomuas pabora: 64 c., 27 puc., 5 Tabmn., 51 UCTOYHUK, 2 TIPUIL.

NHOOPMAILIMOHHBIE TEXHOJIOT'MH, UHTEPHET-TEXHOJIOI'MH,
NHOOPMALIMOHHASA  CUCTEMA, MOBUJIBHOE  IIPUJIOXEHMUE,
MAPKETUHI'OBAS AEATEJIBHOCTH, PABPABOTKA.

O6bekToM gaHHOTO HccaeaoBanus apisercs komnanust OO0 «AaMooumym».

[IpeameToM  HccieqoBaHUS — SIBISIFOTCS. ~ MHTEPHET-TEXHOJOTMH B
MapKETHUHTOBOM AesiTenbHoCcTH opranuzanuu OO0 «AamMoouym».

Lenp pa®oThl — coO3MaHUE MOOWIIBHOTO MPHJIOKEHUS MJIsl TOBBIIICHUS
3¢ (HEeKTUBHOCTH MAPKETUHTOBOM EATEILHOCTH Ha MPEANPUSATHH.

Meronbl UCCHENOBAHMS: CHUCTEMHBIE, AHAJUTUYECKUE, CTAaTUCTHYECKUE,
MapKETHUHTOBBIE; COOp (PaKTOB; METOIbI CPABHEHHS U TPYIITHPOBKH.

B pabore wucnosnb30BaHbl y4yeOHBIE MaTepuaidbl MO HH(GOPMALUOHHBIM
TEXHOJOTHSIM, MAapKETUHTY M MOOWJIBHBIM MPHJIOKEHUSIM, a TaKKe MaTepHalibl
CpencTB MaccoBOW MH(MOPMAINH, TaHHbIE 00BEKTA UCCIICIOBAHUS U COOCTBEHHBIC
pa3paboTKH aBTOpA.

HccnenoBanuss M pa3pabOTKH: pPAaCCMOTPEHBI TEOPETUUYECKHUE OCHOBBI
UCIIOJIb30BAHUSI HHTEPHET-TEXHOJIOTMA B MApKETHHIOBOM JAESATENbHOCTH Ha
OPEINPUITUN: ONPEAETCHBl CYIIHOCTh, ()YHKIIUU U BHJbI HHTEPHET-TEXHOJIOTUH;
JJaHa  OPTraHU3alMOHHO-3KOHOMHYECKass Xapaktepuctuka kommanuu OO0
«AnMOOMYM»; TIPOBEIEH AaHaIM3 NPAKTUKH I[PUMEHEHHsS TEXHOJIOTMI B
MapKETUHIOBOM JESATENBHOCTH MPEANPUATHS, pa3padOTaHbl IYyTH IOBBIIIECHUS
3(p(EKTUBHOCTH MAapKETHMHIOBOW JESATENBHOCTH C HCIOJIb30BAHHEM HMHTEPHET-
TEXHOJIOTHIA; OIIEHEH YKOHOMUYECKUH A((DEKT OT UX BHEAPCHHUS.

TexHUKO-5KOHOMUYECKAasT W COLUMajbHasg 3HAYUMOCTh IPOBEAEHHOIO
UCCJIEIOBAHMS 3aKJIFOYAETCSA B TOM, YTO IPUMEHEHUE €r0 PE3YJIbTaTOB HA MPAKTUKE
ONTUMHU3HUPYET TMpoIlecc yOpaBieHus uHGOpManued O  MapKETHHTOBOU
JneAaTelbHOCTHH 3HaHusMU B KoMmanuu OOO «AamMoOuym», a TakKKe MOXKET
MOBBICUTh AKOHOMHUYECKYI0 3(()EKTUBHOCTh MAapKETUHTOBOM  JIEATEIbHOCTH
IPEIIPUSTHS.

ABTOp pabOTHl TOATBEPXkAAET, YTO TMPUBEACHHBIA B HEW Marepual
IPaBUIbHO M OOBEKTUBHO OTPAKAET COCTOSIHME HMCCIEIYEMOro IpoLecca, a BCe
3aMMCTBOBAHUS COMPOBOKIAKOTCS CChUIKAMH Ha UX aBTOPOB.



ABSTRACT

Thesis: 64 p., 27 figures, 5 tables, 51 sources, 2 adj.

INFORMATION TECHNOLOGIES, INTERNET TECHNOLOGIES,
INFORMATION SYSTEM, MOBILE APPLICATION, MARKETING
ACTIVITIES, DEVELOPMENT.

The object of this study is the company Ltd Admobium.

The study are Internet technologies in the marketing activities of the
organization Ltd Admobium.

The aim of the work is to create a mobile application to increase the
effectiveness of marketing activities in Ltd Admobium.

Methods of research: scientific research methods; systematic approach,
analytical, statistical and marketing methods; facts gathering; comparison and
grouping.

Education materials on information technology, marketing and mobile
applications, advertising and media materials, data of the object of research and
development of the author are used in the work.

Research and development: the theoretical foundations of the use of Internet
technologies in the marketing activities of the enterprise: the nature, functions and
types of Internet technologies are determined; the organizational and economical
description of Ltd Admobium; the analysis of the practice of using technologies in
the marketing activities of the enterprise has been carried out, ways have been
developed to increase the effectiveness of marketing activities using Internet
technologies estimated the economic effect of their introduction.

Technical, economic and social significance of the study is that the application
of its results in practice optimizes the process of managing information about
marketing activities and knowledge in the Ltd Admobium, and can also increase the
economic efficiency of marketing activities of the enterprise.

The author confirms that the material correctly and objectively reflects the state of
the investigated process and all borrowings are accompanied by links to their
authors.



POD®EPAT

Heimmomuas padota: 64 c., 27 main., 5 Tab:., 51 kpeHiI, 2 1agaTax.

IHOAPMALIBIMHBISL ~ TAXHAJIOITI, [HTOPHOT-TOXHAJIOTI'II,
IHOAPMAIIBIHA S CICTOMA, MABUIBHAE [MTPBIKJIAJTAHHE,
MAPKETBIH['ABA S JI3EMHACLb, PACITIPAIIOYKA.

Ab'extaM  gaa3eHara  jgacienaBaHHs  3'saynsenna  Kammadis  TAA
«AamoOunym».

[Ipanmeram  gacnemaBaHHS — 3'SYJSIONIA  IHTOPHIT-TIXHAIOTHL ¥
MapKeThIHTaBail n3eiHacti apranizanbii TAA «AnMoOomym».

MbTa paboThl - cTBapsHHE MaOlIbHAra MPBIKIAJAaHHS MAJI TaBBIIIPHHSA
3(eKThIYHACII MapKEThIHTaBal J3elHACI Ha MPAANPHIEMCTBE.

Metanpl gacnefaBaHHsS:  CICTAMHBISA, AQHAMITBHIYHBISA, CTATBHICTBIYHBIA,
MapKeTBIHTaBbIsA; 300p (hakTay; MeTaabl mapayHaHHA 1 TPYHOVYKI.

VY mpansl BBHIKApBHICTAHBIA HABYYaJbHBIS MaTAIPbLUIBI Ma 1H(apMaIbIiHBIX
THXHAJIOTISAX, MAPKETHIHTY 1 MaOUTbHBIM TMPBIKJIAJAaHHSAM, a Takcama MaT3pbIsiIbl
cpoiakay MacaBail iHGapmalleli, Naa3eHblsd al'ekTa JacjieaaBaHHS 1 YIIACHBISA
pacmparoyki ayrapa.

JlacnenaBanHi 1 pacmpainoyki: pasrieIKaHbl TIAPITHIYHBISL  ACHOBBI
BBIKAPBICTAHHS ~ IHTIPHAT-TAOXHAJOTIA y  MapKeThlHraBail  n3eifHacui  Ha
OpaanpbIEMCTBE: BbI3HAYAHBI CYTHACIh, (PYHKIIbII 1 BBl 1HT3PHAT-TIXHAJIOTIH;
Jaj3eHa  apra”izallblifHa-dKaHaMiyHasi ~ XapakTapbicThika  Kammadii  TAA
«AaMoOuyM»; TIpaBeA3€HBbl aHaMI3 TMPAKTHIKI MPBIMAHEHHS THOXHAJOTIH Yy
MapKeThIHTaBail JA3eHacil NPaANnpbleMCTBA, paclpanaBaHbl MUISIX1 MaBBIIIPHHS
7 eKTHIYHACII MApKEThIHTAaBal A3E€HHACIII 3 BEIKAPBICTAHHEM 1IHTIPHAT-TIXHAJIOTIH;
al[PHEHbI SKaHAMIYHBI 3(DEKT aJ 1X yKapaHEeHHS.

TaxHika-sKkaHaMiyHas 1 calblsUIbHASA 3HAYHACIH MPaBe3eHara JacieaBaHHs
3aKJIoYaena y ThIM, IITO MPBIMSHEHHE S0 BBIHIKAY HA MPAKTHIIBl aNThIMi3ye
mparRc KipaBaHHs iH(apManpisii a0 MapKeThIHTaBal J3eMHACIIl BeaMi ¥ KaMIaHii
TAA «AnmoOuym», a TakcamMa MOKa TMaBBICIIIb JKAHAMIYHYIO 3()EKThIYHACID
MapKeThIHTaBail A3eiHHaCIll TPaANPHIEMCTBA.

A¥Tap mpaipl maussip/pkae, ITO MPBIBEA3CHBI ¥ € MaTIpPhIsI MpaBilibHA 1
a0'eKThIYHA aJJIIOCTPOYBae CTaH JOCJEIHara mpamdCy, a Yyce 3ama3bpldaHHi
CyTMpaBa/KaoIIa crachblIkaMi Ha iX ayTapa.



