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Pegepar

JlunioMHas padora, 28 cTpaHul, 7 UICTOYHUKOB, 10 NpHUITOKEHUN.

KitoueBble cioBa: mporpaMMHOE OO€cCIeYeHHe, dJIEKTPOHHAsl TOPIOBII,
aHaJIu3 MOBEJACHYECKUX OCOOCHHOCTEN, CHHTAKCUUECKHUM aHaJIH3.

OOBEKT WCCIeMOBaHMS: CPEICTBA peaNHu3alli MPOTPAMMHBIX CPEIICTB
HOJIEPKKHU 3JIEKTPOHHOM TOPrOBIIH.

Llenp paboThI: WMCCIEIOBAHUE W aHAIU3 MOPTAIOB JIEKTPOHHOW TOPTOBIIH,
peanuzaiys MporpaMMHOTO 00ECIIeUEHHsI, KOTOPOE MTO3BOJIMIIO OBl /ISl BRIOpaHHOM
MpeAMETHON 00JIaCTH OCYIIECTBISATh aHAIU3 3alPOCOB MOTpeOuTeNeld Ha BHIOOP U
pUOOpPETEHUE TOBAPOB, MCXOJs W3 OMpPENENECHHBIX KPUTEPUEB C IEIbI0 ydeTa
MOBEJIEHYECKUX 0COOEHHOCTEH KOHKPETHOTO MOTPEeOUTENS

Metoasl paboThl: aHaIU3 MOBEACHUYECKUX OCOOCHHOCTEH, CHHTAaKCUYEeCKUM
aHaJH3.

B pesynbrare ucciienoBaHus:

® pPacCMOTPEHBI YK€ CYIIECTBYIOLIUE MOPTAJIbI AIEKTPOHHON TOPTOBIIH;

® NpEJIOKEHbl  CHOCOOBI  aHalu3a TOBEJEHYECKHX OCOOEHHOCTEH
MIOJIb30BATENS;

® OIMCAHBI UCIIOB3YEMbIE TEXHOJIOTUHU U X MPEUMYIIECTBa;

® pPEaAM30BAHO MPOTpaMMHOE OOECIEeYeHUE TMOIJIEPKKH AIEKTPOHHON
TOPTOBIIN;

® OMucaHbl BO3HUKIIKE B MPOIEcce pa3pabOTKU MpOoOIEeMbI U CIIOCOOBI UX

peLICHUS.

[Tomy4yennsie  pe3ynbTaThl TOKa3zanu d(OPEKTUBHOCT U yHOOCTBO
pa3pab0TaHHOTO MPOTPAMMHOTO OOECIEeUEHHUs, OPUEHTUPOBAHHOTO HA KOHEYHOTO

noTpeouTes.



Abstract

Diploma work, 28 pages, 7 sources, 10 annexes.

Keywords: software, e-Commerce, behavioral analysis, syntactic analysis.

Object of research: means of implementation of software tools to support

e-Commerce.

The purpose of the work: research and analysis of e-Commerce portals,

the implementation of software that would allow for the selected subject area to

analyze consumer requests for the selection and purchase of goods, based on

certain criteria in order to take into account the behavioral characteristics of a

particular consumer

Methods: behavioral analysis, syntactic analysis.

Research result:

already existing e-Commerce portals are considered;

the methods of analysis of the user's behavioral characteristics are
proposed;

the technologies used and their advantages are described;
implemented software to support e-Commerce;

the problems encountered in the development process and ways to
solve them are described.

The obtained results showed the efficiency and convenience of the

developed software focused on the end user.



Pagepar

JlpiruioMHast mpara, 28 ctapoHak, 7 kpbidiil, 10 nmpbeikiiagaHasy.

KitouaBblsi COBBI: mparpamHae 3a0echsusHHE, SJIEKTPOHHAsl TaHAAlb,

aHaJIi3 MaBOAHILKIX acabiBacLsy, CIHTAaKCIYHBI aHAMTI3.

AO'eKT nacienaBaHHs: CpPOJKI piaii3albli  MparpaMHbIX  CPOJKAY

NaATPBIMKI 3JIEKTPOHHAHN TaH]JIIO.

Mbra npansl: [lacnenaBanHe 1 aHami3 mapTaiay AJEKTPOHHAW TaHJJIo,

plamizanblsl TparpaMHara 3a0ecrsudHHS, sKoe mJa3Boniia O nams aOpaHait

npajgMeTHa BOOJIACIIl aXBILIIYIIAIL aHATi3 3ambITay CMaXBIYIIOY Ha BBIOAp 1

HaOBILLE TaBapay, 3bIXOA351Ubl 3 MAYHBIX KPBIT3PBISY 3 MATAH YIIIKY MaBOAHIIKIX

acaOJiBacIsly KaHKpATHAra CIaXbIyIIa.

Mertabl ipalisl: aHajIi3 MaBOIHIIKIX acabiiBaciay, CIHTAaKCIUHBI aHali3.

BriHik nacneqaBaHHSY:

pasmiekKanbl Y)KO ICHYIOUBIS TApTalibl SJIEKTPOHHAN TaH[IIo;
mpamaHaBaHbl ~ crocaObl  aHami3y  MaBOJAHINKIX  acabmiBacrsy
KapbICTAJIbHIKA;

amicaHbl BBIKAPHICTOYBAIOIIIA TAXHAJIOTII 1 1X MepaBari,

praiizaBaHa mparpamMHae 3a0ecrsiudHHE MAATPBIMKI DJIEKTPOHHAN
TaH]TIo;

amicanbl V3HIKII ¥ Tparnpce pacrhpanoyki mpabdiaembl 1 crocalbl ix

BbIpAIISHHA.

ATpbIMaHBIs BBIHIKI Maka3aiai 3(eKThIVHACIh 1 3py4YHACIlh paclpaliaBaHara

mparpamMHara 3a0ecrisiudHHS, apbleHTaBaHara Ha KaH4yaTKoBara CakbIya.



