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Nou, A.B. I'eoskosornyeckne OCOOCHHOCTH Pa3BUTHS BBIC3JTHOTO TypU3Ma
benapycu (nuniomuas padota) / A.B. Mou. — Munck, 2019. — 50 c.
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BBIE3/THOM TYPU3M, TEOTEXHOJIOI'MM BBIE3JTHOI'O TYPHU3MA,

MEXYHAPOJHbBIN TYPU3M, BEB-AHAJIMTHUKA, METO/]
NCCIIEJOBAHMS, BU/] TYPU3MA
Lenp aumuoMHOW pabOTBl — U3YYUTh TI'€0IKOJIOTUYECKUE OCOOEHHOCTEN

pa3BUTHUS BBIE3IHOIO Typusma bemnapycu.

OOBeKT uccienoBanus — BbIe3IHOM Typu3m benapycu.

Briesnnoit Typusm B PecmyOnmke benmapych HaxoauTcs B CTaaud OBICTPOTO
pasButus. B pabore nano odiee npeacTaBIeHUE O COCTOSHUU MPOOJIEMbI U METO1aX
HCCJIE0BaHUs, B YACTHOCTU PACCMOTPEHbI COBPEMEHHBIC T'€OTEXHOJIOTUU PA3BUTUSA
BBIC3/ITHOI'0 TypU3Ma U OCOOEHHOCTU pa3BUTHs JAHHOIO CETMEHTa pbhlHKAa B bemapycu.
[Ipoananu3upoBaHbl  IPOCTPAHCTBEHHO-BPEMEHHBIE  3aKOHOMEPHOCTH, a  TaKkKe
OPUPOJIHBIE M COIHAIBHO-OKOHOMHUYECKHE (DAKTOPBI, BIHMAIONIME HAa HX pPa3BUTHE.
N3yuyeHbl OCHOBHBIE BU/Ibl U HAIIPaBJICHUS Pa3BUTHsI BBIE3JHOTO TypH3Ma, a TAKXKe UX
POCTPAHCTBEHHO-BPEMEHHBIE 3aKOHOMEPHOCTH C HCIIOJIb30BAHUEM BEO-aHAIUTUKU
Typuctrdeckoro nopraia «Holiday.by».

Nudpopmanmonnoit 6a3oil mccienoBaHus cTaiu O(UIMANBHBIE CTATUCTHYECKUE
JTAaHHbBIE, HAYYHBIE CTaThU, MOHOTpaduH, a TaKKe (POHIOBBIE MAaTEPUAIIBI TYPUCTUIECKON
dbupmer «Tour de Tour.



PODEPAT

[ou, H. B. I'easkanariunbls acabiiBaciii pa3Billis BbIA3HOTA TyphI3My benapyci
(mermutomuast pamna) / H. B. lou. - Minck, 2019. — 50 C.
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BbIAAI3HBI TVYPHBISM, T'EO TOXHAJIOI'IT BBISASHOTI'A TVYPLI3MY,
MDKXHAPO/IHBI TYPBI3M, BOB-AHAJIITBIKA, METAJl JACJIEJJABAHHI,
BBIT'JIS ] TYPBISMY

Mbra npinioMHal mpaibl — BBIBYYBIIb I'e€adKallariuyHbls acabiiBaciil pa3Billlsa
BBISI3HOTA TYphI3MY bemapyci.

AO'exT maciemaBaHHA-BBII3HBI TyphI3M bemapyci.

Breisizael Typei3M 'y PacmyOuminel benmapyck 3Haxonsimma ¥ cTaapli XyTKara
pasBilmg. Y pabolie naa3eHa aryjbHae YsyJeHHEe Mmpa cTaH mpabiieMbl 1 MeTaaax
JacieaBaHHs, y MPBIBAaTHACII pa3IyiePKaHbl Cy4YacHBIS TI'€aTAXHAIOT1l pa3BiIlIsd
BBISI3HOTA TYPBI3MY 1 acaOuiBacili pa3Billld JAaJ3eHara cerMeHTa pPrIHKY ¥ bemapyci.
[IpaananizaBaHbl MpacTOpaBa-4acoOBBIS 3aKaHAMEpHACIl, a TaKkcaMa MPBIPOJHBIA 1
calplsIbHAa-dKaHAMIUHBIA ~ (aKTapbl, sKisg  YIUIBIBaIOIlb Ha  1X  pa3Bimigé.
AJIITIOCTPOBaHBI ACHOYHBIS BiIbl 1 HAIpaMKI pa3BiIlllsd BRII3HOTA TYPBI3MY, a Takcama
1IX IIpacTOopaBa-4acoBBIS 3aKaHAMEpPHACIl 3 BBIKAPhICTAHHEM B30-aHAMITHIKI
TypbicThiuHara napraina «Holiday.by».

Indapmanpritnaii  6azait  jgaciaegaBaHHS cTajdl aQilbIAHBIA  CTaTHICTBIYHBIA
JaJI3¢HBIsI, HABYKOBBIS apTHIKYJIbI, MaHarpadii, a Takcama (POHIABBISI MaTIPBISUIBI
TypbicThiuHal hipmbl « Tour de Toury.



ABSTRACT

loch, N. V. Geoecological features of the development of outbound tourism in
Belarus (diploma) / N.V. loch. — Minsk, 2019. 50 PP.

Bib. 40 names, fig 5,adj. 5.

TOURISM, GEOTECHNOLOGY OF OUTBOUND TOURISM,
INTERNATIONAL TOURISM, WEB ANALYTICS, RESEARCH METHOD,
TYPE OF TOURISM

The purpose of the thesis is to study the geoecological features of the
development of outbound tourism in Belarus.

The object of research is outbound tourism in Belarus.

Outbound tourism is in the stage of rapid development in the Republic of
Belarus. The diploma gives a general idea of the state of the problem and research
methods, in particular, modern geotechnologies of outbound tourism development
and features of the development of this market segment in Belarus. Spatial and
temporal patterns as well as natural and social-economic factors affecting their
development are analyzed. The main types and directions of development of
outbound tourism as well as their spatial and temporal patterns with the use of web
analytics of the tourism portal are studied with the help of site "Holiday.by".

Official statistics, scientific articles, monographs as well as statistics of the
travel company "Tour de Tour" became the information base of the research.






