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ций по всему миру и около 150 организаций в Казахстане. Ими гордятся 

такие крупные компании, как Sony, Compad, Shell, Canon, Mobil, Bosch, 

Mazda, Opel, Peugeut, Coca-Cola и т.д.  
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HYPNOTIC LANGUAGE PATTERNS 

А. S. Khotsianovich 

There is no need to say about the importance of communication. We have 

all noticed as well as observed accounts of precisely how one specific phrase 

of assistance, one specific declaration of apology, just one mild touch or may-

be just one laugh can effortlessly enhance a marriage, change a life or addi-

tional a job. 

Communication plays a major role in developing a relationship. It begins 

with language, the distinctive ability which has made possible the evolution of 

human society. With language any message, no matter how complex, can be 

conveyed between people [1]. 

Spoken communication is effortlessly probably the most noticeable type of 

communication within our daily lives, yet our measures, actions as well as our 

choice of apparel and choice of songs may be making contact with other indi-

viduals without utilizing phrases and words. Small do we totally comprehend, 

frequently occasions we are communicating our unconscious feelings, our 

profound requirements as well as our inner desires not understanding it. It is 

completely important to take control of what we are sharing with other people 

creating certain that we do not hand out the incorrect means or signal [2]. 

To help us to provide a right message through complex communication 

channel there is such technique as hypnotic language pattern. Hypnotic lan-

guage is the art of using words in such way as to alter the listener‟s state of 

consciousness. By taking that precise total frame you allow the person to 

communicate in intelligent thought, you pull them out of reacting model, out 

of resistance, out of emotional based behavior, you bring them into concise-

ness, where people are awaken up out of stimulus response, out of comfort 

familiarity emotional feeling, and can actually think [3]. 

It is completely important to take control of what we are sharing with other 

people, creating certain that we do not hand out the incorrect means or sig-
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nals. What can make it complex, difficult, and frustrating are the communica-

tion barriers. To be an effective communicator and to get your point across 

without misunderstanding and confusion, your goal should be to lessen the 

frequency of these barriers at each stage of this process with clear, concise, 

accurate, well-planned communications [4]. 

The following barriers could arise in communication process:  

 Physiological barriers (related with the limitations of the human body 

and the human mind (memory, attention, and perception), which include poor 

listening skills, information overload, inattention, emotions; 

 Social Barriers (communication include the social psychological 

phenomenon of conformity, a process in which the norms, values, and 

behaviors of an individual begin to follow those of the wider group); 

 Cultural Barriers (arises when individuals in one social group have 

developed different norms, values, or behaviors to individuals associated with 

another group) and others. 

Communication barriers can pop-up at every stage of the communication 

process (which consists of sender, message, channel, receiver, feedback and 

context) and have the potential to create misunderstanding and confusion [5].  

Overall, the barriers could be overcome during the communication process 

with help of the hypnotic language patterns – word combinations which have 

a specific impact on receiver, pulling him out back to conciseness, helping 

him listen actively. 

Based on the research of Kevin Hogan, leading expert in the field of com-

munication, I will give you a structure of three most effective hypnotic lan-

guage patterns. 

Let us start with the question pattern: «What is that helps you know 

whether you should x or y?»  

One of the reasons of its efficacy is that a question – it causes people to 

think, it causes people to come out of emotions and leaser behavior stimulus 

respond and being comfortable and familiar with what they do and dealing 

with things from fear based activities to thinking. People really are uncon-

sciousness very often, so this question will help you to trig them into con-

scious, kind of wake them up. 

Other hypnotic language pattern is «You might want to … now». By say-

ing you might want to you not saying that you should, you not giving a sug-

gestion or instruction. But it is a really useful pattern, cause inside of it a 

command was putted. But it sounds not like a command, but more likely as a 

prime. You give a person extra stimulus response.  

The last hypnotic pattern is «You don't have to … now». 

You don‟t have to – it is exactly what everybody wants to hear. And so, in-

stead of them telling you, you change the structure and say it out. You simply 
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say: you don‟t have to decide right now, and this causes a person to think and 

say: «that‟s what I want!» [3]. 

Using this tool – hypnotic language patterns – can help you to save days, 

month of negotiation, can help you to turn an unpleasant conversation or ac-

cusation into conversational table, where you have all chances to win. 

In conclusion, I would like to quote Tony Robbins «To effectively communi-

cate, we must realize that we are all different in the way we perceive the world 

and use this understanding as a guide to our communication with others». 
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CORPORATE SOCIAL RESPONSIBILITY IN THE USA. 

SOCIAL RESPONSIBILITY AT THE WALT DISNEY COMPANY 

D. N. Shaban 

INTRODUCTION 

According to a study by Reputation Institute, the world's leading corporate 

reputation consultancy based in New York, our willingness to buy, work for, 

and invest in a company is driven 60 % by reputation of the company, and on-

ly 40 % by our perceptions of the products or services it sells. At the same 

time, 73 % of global consumers surveyed are willing to recommend compa-

nies that have social responsibility programs. [1] 

SOME WORDS ABOUT THE WALT DISNEY CO.  

Disney is made up of five business segments: Media Networks, Parks and 

Resorts, Studio Entertainment, Consumer Products, Interactive. The Walt 

Disney Company‟s globally-known consumer brands are: Disney, ABC, 

ESPN, Pixar, Marvel and LucasFilm. From humble beginnings as a cartoon 

studio in the 1920s to today's global corporation, The Walt Disney Company 

provides quality entertainment around the world. [2] 


