SMALL BUSINESS (IN COMPARISON OF BELARUS AND THE UK)

10. Xoxakosckas, /1. I'ypbsiHOBa

1. SMALL BUSINESS IN GENERAL AND PECULIARITIES IN BELARUS

There are numerous definitions of the term ‘“small business”. Small busi-
ness is a privately owned and operated business. Small business has at least 2
of the following characteristics:

e Management of the firm is independent. Usually the manager is also the
owner;

e C(Capital is supplied and the ownership is held by an individual or a small
group;

e The area of operation is mainly local, with workers and owners living
in one home community;

e The relative size of the firm within its industry must be small when
compared with the biggest units in its field.

Today small businesses are the heart of the market economy. There are a
great number and variety of small businesses. Whether or not the law says
that a business is "small" is different in different countries and industries.

According to the UK's Companies Act 2006 a small company is defined as
one that does not have a turnover of more than £6.5million, a balance sheet
total of more than £3.26 million and not more than 50 employees. In Bela-
rus — the number of employees varys in different industries (in transport or-
ganization — 100 employees, in retail trade — 30 employees).

Small businesses are common in many countries. Some examples include:
convenience stores, other small shops (such as a bakery), hairdressers, law-
yers, restaurants, guest houses, photographers, small-scale manufacturing and
online business.

Speaking about our country small business is the most important area that
potentially will contribute to economic growth in Belarus. The government
tries to support small business thus some programs of state support have been
adopted. The main objectives of this program include: increasing business ac-
tivity of the population, reducing administrative barriers for doing business,
increasing the efficiency of the operation and support of entrepreneurship.

However, at the moment we can’t say that these objectives can be accom-
plished. The reasons for this are the financial crisis of 2011, the loss of pur-
chasing capacity of the population, macroeconomic instability.

According to the statistics the role of small business is increasing in our
country. The share of small business in GDP of Belarus has increased by
8.3 % in the last 10 years.
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The number of organizations involved in small business has also increased
(in 2002 there were 29 044 companies, in 2012 — 82 612).

2. TWO COMPANIES COMPARISON

We are going to analyze the way small business operates in Belarus and in
the UK comparing two companies — Belarusian Café¢ “Moulin” and British
Café “Biscuit”

2.1. Moulin

“Moulin” is a small café located at Chechota st., 7. The owner of this nice
place is Tatiana — a former bank employee who was able to realize her dream.
Tatiana told us about all the difficulties a person might face while opening a
small company, about her personal experience and how she copes with man-
aging the café.

2.2. Biscuit

“Biscuit” 1s a trendy cafe where you can paint your own pottery including
cups, plates and vases, or simply drop in and enjoy a hot drink and a delicious
home-made cake. “Biscuit” café was established in 2008. The idea came up to
Mr. Basil Z. who is now the manager of the café. “Biscuit” is not a part of a
chain or a franchise.

3. CONCLUSION:

The UK:

e There were an estimated 4.9 million businesses in the UK which
employed 24.3 million people.

e Small businesses alone accounted for 47 % of private sector
employment and 33.1 % of turnover.

e Only 22.5 % of private sector turnover is in the arts, entertainment and
recreation activities, while 92.7 % 1is in the agriculture, forestry and fishing
sector.

e With 841,000 private sector business, London has more firms than any
other region in the UK.

e There are 220,000 British businesses online. Small businesses are
encouraged and supported.

Belarus:

e There were an estimated 96.929 businesses in Belarus which employed
1.8 million people.
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e Small business in Belarus alone accounts for 24 % in the GDP.

e 41 % of private sector is in public catering and trade activity, 20.2 % —
in industry, 10.5 % — in building, 8.2 % — in transportation services.

o With 41 % private sector business, Minsk has more firms than any
other region in Belarus. The second place takes the Minsk region (15 %).

o There are very few businesses online in Belarus in comparison with the
UK, which makes the market more difficult to investigate.

CIIA Y CTPAHBI IEPCHUJICKOI'O 3AJINBA:
MPOBJEMbBI BOEHHOUW U DPHEPTETUYECKOU
BE3OIIACHOCTH

A. C. lllkoxa

biaromaps 3HaYMTENBHBIM 3allacaM MUHEPAIBHBIX PECYpPCOB, 30HA llep-
CUJICKOTO 3aJIMBa B HACTOAILLEE BpeMs IMPEICTaBIsACT COO0l MECTO CTOJKHO-
BEHU Pa3JIMYHBIX TOCYIAPCTB. MOKHO BBIICIIUTH TPU OCHOBHBIE F€OIOIUTH-
yeckue cuiibl, aeiictByromue B peruone: Coser CorpyanuuectBa ApaOCKux
I'ocynapcts Ilepcuackoro 3anusa, Upan, CIIA.

Pecniy6niuka benapych, kKak HUKTO Jpyroi, 3aMHTEpecoBaHa B MHTEHCU(U-
Kaiuu cBsa3er co crpanamu Ilepcuackoro 3anuBa. s 3¢ dexTuBHON peanu-
3aIMH MTOJINTUKU B PACCMATPUBAEMOM PETHOHE HEOOXOAMMO yUUTHIBATH pac-
CTaHOBKY CWJI, a4 TAK)KE LEIU U 3aJa4d OCHOBHBIX aKTOPOB MEKIYHAPOIHBIX
OTHOUIEHUN KOTOPBIE UMEIOT TaM CBOW UHTEPECHl U BO MHOI'OM ONPENEISIOT
OCHOBHBIE HAIIPABJIEHUS PA3BUTHSI PETHOHA.

B ony6naukoBannom B mapte 2014 r. YerblpéxsieTHeM Mporuose MuHu-
crepctBa 000poHbl CIIIA BanXHEBOCTOUHBIN PETHOH B IIEIOM W PETHOH
Ilepcuackoro 3amMBa B 4YaCTHOCTM HA3BaH CTPATETHUYECKUM MPHUOPUTETOM
BHemHer nonutuku CoenuHeHHbIX LITaToB, paBHBIM MO 3HAUUMOCTU A3HUAT-
CKO-THX00KEaHCKOMY peruony [1].

®daxrtuuecku, B [lepcuackom 3anmuse CLIA paboraroT 1o TpeM OCHOBHBIM
HaIlpaBJICHUSIM:

1. PermonanwsHoe caepxuBanue Mpana;

2. TlopnepskaHue BHYTPUIIOJIUTUYECKONW CTaOMIBHOCTH OTIENBbHBIX CTpaH
pEruoHa;

3. Hedrsnas Ge3omacHOCTh (yCTpaHEHHE yTpPO3bl IIEHOBOTO JUKTAaTa CO
CTOPOHBI CTPaH-UMIIOPTEPOB HEPTH).

Npan paccmarpuBaercs CoenuHeHHbiMu llITaTaMu B KauecTBE IOTEHIU-
aJbHOTO MCTOYHUKA JeCTAaOMIM3alUKU CUTYyalluu, KaK B PErMOHE, TaK U B OII-
pelleieHHON creneHn B Mupe B nenom. Hecmorps Ha cnoBa Ilpe3upenta
CIIIA B. O6ambI 0 HEOOXOIUMOCTH M30eraTh BBESICHHUS HOBBIX CAHKITUH IIPO-
TuB MpaHa U OpUEHTUPOBATHCA B OTHOLICHUSIX C HUM Ha JUILNIOMATUYECKUUN
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