HIMX reorpaduyeckue sBIEHUs, a TaKXKe SBJICHHUM, KOTOpble, Oyay4yHu Xapak-
TEPHBIMHU TOJIBKO JUISl ONPENEICHHOM CTPaHbl, U3BECTHBI BO Bce mupe. Bro-
pPBIM [0 YacTOTE HWCIIOIb30BaHUS SIBIIAECTCS NMEPUPPACTUUECKUN NEPEBOJ —
Hanbosiee ONTUMANbHBIN COCO0 Tepenadn CyTH siBJIeHHs win peanuu. [Ipu
nepeBojie 0€33KBUBAJICHTHOM JIEKCUKU B CIELMATM3UPOBAHHBIX aKaJeMHU4e-
CKHMX TEKCTAaX IMPAKTHYECKU HE NMPUMEHSAETCA TMIIO-TUIIEPOHUMUYECKUAN TIepe-
BOJI, YTO, OYEBHUJIHO, CBSI3aHO CO CIEUU(UKON aKaJeMHUYECKHX TEKCTOB, MpPH
IIEpEBO/JIE KOTOPBIX BAXKHO MEPEIATh CMBICH SIBIIEHUS KaK MOXHO 00Jiee TOUHO.
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INCENTIVE SCHEME FOR TOURISTS IN BELARUS
H. C. MaxyJb, A. B. lllaer

Tourism 1s a great modern industry that is not only becoming a top cur-
rency earner in the developed world, and promising incalculable wealth for
the less advanced countries, but is also the driving force behind the develop-
ment or improvement of the infrastructures of many countries, to the direct
and indirect advantage of the inhabitants. The entire tourism industry and its
infrastructure in Belarus is an area of unlimited business potential, contribut-
ing to employment generation and increased revenue earnings.

The government bodies have put forward a range of measures designed to
promote our country at the international level. Redevelopment projects are re-
viving a lot of Belarusian cities. With this redevelopment comes the opportu-
nity for creating sporting events. And as a result of this policy Belarus gained
the right to be a host of the Ice Hockey World Championship 2014 [1; 2].

Many hospitality organizations are ready to offer their top quality services to the
visitors, as this forthcoming sporting event may bring lots of money into our country.
However, according to the State Border Committee the average inflow of tourists to
Belarus is about 100 000 people per year which indicates that most of the infrastruc-
ture will be left empty after this cause-related event. That’s why the industry will face
the problem of enormous financial losses [2].

The purpose of our research was to develop several ways of attracting
more tourists to Belarus after the Ice Hockey World Championship of
2014.The main tasks of our investigation were:
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e to study the beneficial experience of Ventspils, a Latvian town, which
has successfully implemented the system of tourist bonuses with its own
currency over the last decade;

e to work out the model of incentives for foreign guests and to show how
it will work at the Hockey Championship in Minsk;

e to investigate further possibilities of popularization of the Belarusian
brand on the international arena.

As an example of positive experience in hosting tourists we took a Latvian
town of Ventspils. The government bodies of this town have created their
own money — vents that have made the town one of the most tourist-friendly
towns in Europe. Guests can earn and collect Ventspils vents by performing
different activities in the Virtual Embassy of Ventspils. Virtually earned vents
can be exchanged to tangible Ventspils money in the Tourism Information
Centre. Paying in vents, tourists get significant discounts at various sites of
recreation, sightseeing and entertainment in Ventspils [3; 4].

Belarus, in its turn, has a great variety of historical and cultural sites to be
visited by tourists. But they have a low attendance rate due to their ineffective
promotion abroad. And in order to attract more tourists to our country we
need to design some incentive scheme. We propose to give bonuses to tourists
for special activities. For example, during Ice Hockey World Championship
special attention should be paid to the places of people gatherings, i.e. areas
adjacent to sporting facilities and the city centre. One should put the informa-
tion stands where people can find instructions how to earn incentives. There
are several ways, how to get them. If you visit restaurants and cafes with Bel-
arusian cuisine or our theatres and museums, you will be given some points.
After that, you can use these points and get a discount for another activity. It’s
supposed that the incentive scheme will be carried out by means of a special
accumulating plastic card.

Despite high resource availability, the main problem of Belarusian tourism
is the lack of a recognizable brand that identifies our country on the interna-
tional arena. One of the main components of the long-term incentive scheme
will be a web-site that combines both information base for tourists, who de-
cided to visit Belarus for the first time, and interactive platform for people,
having general knowledge about Belarus. The website will include the follow-
ing sections: “General information about Belarus”, “How can you earn bo-
nuses?”, “Where to spend money?” and “Theme part” (Belarus culinary, cul-
tural, historic, theatrical). The last one is intended to promote numerous festi-
vals and events devoted to specific arts. One of the ways to get bonuses will
be posting about Belarus in social networks on individual user pages. Tour-
i1sts, who have been to Belarus, will be invited to write a note about travel,
backed by a number of photographs.
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To make these ideas work there should be a close cooperation between all seg-
ments of the tourism industry. Hotels, cafes, museums and other sites should agree to
make discounts for tourists with bonuses. First reducing their profits by providing
bonuses, then businesses will get a significant advantage — publicity. As a result, this
incentive scheme will bring benefits for all the parties: for tourists, for companies
within the industry and for the country on the whole.
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OCOBEHHOCTHU TAMO’KEHHOI'O O®OPMJIEHUA
N TAMOKXEHHOI'O KOHTPOJIA .
MEXKIYHAPOAHBIX ITOYTOBbLIX OTIIPABJIEHUUN

A. 1. MakcuMYuK

[TouToBast cBsI3b B HACTOsIILEE BpEMsl UTPAeT BCE Oosiee BaXKHYIO POIb IS
HKOHOMHUYECKOT0 M COLMAIBHOIO Iporpecca obmiectsa. JlesTenbHOCTh opra-
HU3alUi MOYTOBOM CBSI3U CBSI3aHA C YJOBJIETBOPEHHEM INOTPEOHOCTEHN 3KO-
HOMUKH, HACEJIEHUs M TOCYJAapCTBEHHOI'O YIPABJIECHUS B ycCiyrax IO Iiepe-
CBUIKE, B TOM YMCJIE U MEXIYyHAPOJIHOM, TUCbMEHHBIX COOOIIEHUN, TOBAPHO-
MaTEpUAIIbHBIX LIEHHOCTEH U IEHEIKHBIX CPEACTB.

B 3aBucuMOCTH OT CyOBEKTOB MEKIyHAPOIHOTO MOYTOBOIO OOMEHA MEX-
OyHapojaHble noutoBbie otnpasieHus (MIIO) moryT nepecbuiatbes A pas-
TUYHbIX nenei. s Gu3ndecKux JHI BO3MOXHOCTh MEPECHUIKH MOKYIOK B
MIIO — neilcTBUTENHHO YIOOHBIN CMOCOO TOCTaBKA UMIIOPTHBIX TOBApOB.
MIIO pnst opraHu3anuii ¥ IPEANPUATANA — 3TO BO3MOKHOCTh OCYILIECTBIIATH
KOMMEPYECKYIO JIeATEeIbHOCTh 3a PyOex oM, IepechbuliaTh BaKHbIE JOKYMEHTHI
Opyrum opranu3auusaMm. OQHaKO HE3aBUCHUMO OT LIEJIEN NEPECHUIKNA TOBAapOB B
MIIO, kak nr00ble TOBapbl, MEPEMENIAEMBIE YEPE3 TAMOXKEHHYIO TPaHMILY,
OHM IOABEPrarOTCA TAMOXXEHHOMY KOHTPOJIO U OCYLIECTBICHHUIO TaMOXEH-
HBIX OIEpaLUM.

CornacHo TamoxenHoMy kozaekcy TamoxkenHoro cor3a (TK TC), MIIO
IPEJICTaBISIIOT cO00# OJIMH U3 CLIOCOOOB MEPEMEILEHUSI TOBAPOB CYObEKTaMU
XO3MCTBOBaHMs. B HallMOHAJIBLHOM 3aKOHOAATENILCTBE, PETYIUPYIOLIEM I10Y-
TOBYIO CBA3b M NPAaBUJIA OKa3aHUs YCIyI IOYTOBOU cBsA3M, noa MIIO monu-
MaeTCcsl OYTOBOE OTIPABIICHHE, SBISAIOIIEECS OOBEKTOM MOYTOBOrO OOMEHa
MeXy rocyaapcrBamu. PaccmaTpuBas Bompoc 00 00beKTax, KOTOPhIE OTHO-
csatcst K MITIO, cTOUT OTMETUTH, YTO UMEIOTCSI HEKOTOPbIE OCOOEHHOCTU B MX
pasrpaHUYEeHUH B paMKax MEXIYHApOJHOr0 cOoOIlecTBa U B pamMkax Tamo-
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