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VII. Competence Matrix

Competence Name

To be able to apply scientific cognition (analysis, comparison, systematization, abstraction, modelling, data authenticity checking, decision-making etc.) in
ind ad it research activity, to generate and realize innovative ideas

To use a foreign language for communication in interdisciplinary and scientific environment, in various formats of international cooperation, scientific
research and innovative activity

To master the methodology of scientific cognition, to be able to analyse and evaluate the content and level of philosophic and methodological issue while
solving the tasks related to scientific research and innovative activity

To be able to use communication theories while solving everyday tasks

To have skills of using the contemporary information technologies for solving scientific research and innovative tasks

To be able to perform pedagogical activity in education establishments, master and implement efficient education and information and communication
technologies and pedagogical innovations

To master the contemporary methods of collection, analysis, presentation and distribution of information with the use of the newest information and
communication technologies

To be able to plan, execute and evaluate the results of communication projects, campaigns and academic events

To be able to develop and evaluate the efficiency of communication strategies aimed at positioning, promotion and image formation of goods, services, ideas,
persons and organizations

To be able to develop and evaluate the efficiency of an organization’s communication p< licy

To be able to define the concept, aim and objectives of information resources and flows in an organization, plan and control the process of their creation and
function considering the cultural ]  uliarities

To possess technologies for creating and editing media texts of various types, styles and genres as part of an organization’s communication strategy, taking
into account the goals and objectives of the communicator, as well as the specifics of the channels and means of communication in the national media context
Be able to plan and build effective communication between the corporate entity and different types of media (media, social networks, Internet resources, blogs,
etc.)

To master the principles of analysis, planning and mana ement of strate ic communications in the 017 nization

In process o f making professional decisions, be prepared to be guided by the principles of the need to harmonize corporate and public interests, taking into
account the social cons @i nces of actions taken, and sustainable development goals

Possess the principles and methods of forming of an effective corporate communication, a corporate culture and corporate image

Master the principles, technologies and tools for the development and implementation of communication campaigns

Master the basic principles, methods and technologies of anti-crisis communication, be able to predict and prevent putational risks

To be able to comprehensively use communication tools to form and promote a successful brand

Possess the principles of organizing a variety of activities in the modem urban communication sp; e

Apply knowledge of the ways and technologies of organizing various communities for their sustainable development

Possess the rrinciples and methods of forming effective business and professional communication

Based on a curriculum approved 21.03.2019 r. (Registered Ne E 23-2-010/ np-Tuvn.)

1Series of Disciplines for Candidate Exams and Additional Training «Philosophy and Methodology of Science», «Foreign Language», «Information Technologies: Basics» are studied according to the choice of a student.
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