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PE®EPAT

Jlunimomuas pabota 64 crpanuil, 35 HICTOUHUKOB.

KmroueBsie cnoBa: DKOHOMUKA, OCBEIIEHUE, AMEPUKAHCKHUE
CMH, CPABHEHUE, «BAIIMHITOH IIOCT», PEAKNOHMA, PBIHOK,
BO3JIEMCTBUE, OTPAXXEHUE.

OObexT uccienoBanus — razera «BammHrron [HocTy.

[Ipeamer wccienoBaHuss — OCOOCHHOCTH (DYHKIIMOHUPOBAHUS, METOJbI
BO3JICICTBUS, TEXHUKA U IMPUEMBbI, HCIOJIB3YEMBIE IKYPHAIUCTAMU Ta3€ThI
«BamuHrTOH MIOCT» B paboTe Haja MyOJIUKAIUSIMU, TOCBAIIEHHBIMU YKOHOMHYECKON
npoOiemMaTHkKe.

B paGote uccienoBana uctopusi BO3HUKHOBEHHS Ta3eThl « BalmmHIrToH mocty;
oXapakTepu3zoBaHa Tra3zeTa «BalIMHITOH 1IOCT» Kak COBPEMEHHOE Ta3eTHOE
MPEANPUATHE; TTOKa3aHa YKOHOMHYECKasi COCTaBIIAIONIAs MyOauKaiuii «BammHrTon
noct»; packpeita crpareruss CIIIA B mwupoBoir skoHomuke u CMU; wuzydena
YKaHpOBas M TeMaTudeckas crnenuduka MaTepraioB « BallluHITOH MTOCTY.

[Tony4yeHHBIE BBIBOABI MOTYT UCIIOIB30BATHCS B XOJE MPENOIaBaHUs YUCOHBIX
KYpPCOB [0 COBPEMEHHON MEXIYHAPOIHOU KYPHAIUCTUKE, IMOJIUTUIECKOMY aHAIU3Y
B CMU, nicuxoiaoruu ;KypHaIuCTUKH.

Haydnast HOBHM3HA HCCIIEIOBAHUS OMPENESETCS TEM, YTO B paboTe BIIEpPBbHIC
UCCIIENYyEeTCsl KaHPOBO-TEMaTHYeCcKasi crenuduka >KOHOMHUYECKOW MpoOIeMaTHKU
«BalMHITOH TTOCTY.

JIOCTOBEpHOCTh ~ MaTepuaJoB M  PE3yJbTaTOB  JUIUIOMHOW  paOOTHI.
Hcrnonb3oBaHHble MaTepuaibl M PE3yJbTaThl JTUIJIOMHOW pabOTHl  SIBISIOTCA
JIOCTOBEpHBIMU. PaboTa BHITIOJIHEHA CAMOCTOSITEIHHO.



ABSTRACT

Thesis 64 pages, 35 sources.
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The object of the study is the Washington Post newspaper.

The subject of the research is the features of functioning, methods of influence,
techniques and techniques used by journalists of the Washington Post newspaper in
their work on economic issues.

The paper explores the history of the appearance of the Washington Post; The
Washington Post newspaper was described as a modern newspaper enterprise; the
economic component of the Washington Post publications is shown; disclosed the US
strategy in the global economy and the media; The genre and thematic specificity of
the Washington Post materials was studied.

The findings can be used in the course of teaching courses on modern
international journalism, political analysis in the media, psychology of journalism.

The scientific novelty of the research is determined by the fact that the genre-
thematic specificity of the Washington Post economic issues is studied for the first
time.

Reliability of materials and results of the thesis. The materials used and the
results of the thesis are reliable. Work done by yourself.
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