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PE®EPAT
benesnu Anacracus Uropesna
ConocraBuTe/IbHBIN AaHAJIHU3 JMHIBOKYJIbTYPHBIX 0COO€HHOCTEH CJIOraHOB
COBPEMEHHBIX KUTAHCKHUX H 0eJIOPYCCKMX KOMIAHUI
Crpykrypa M o0bem padoTbl: paboTa COCTOMT M3 BBEIEHHUA, 3 TIJaB,
3aKJIFOYEHUS], CIIMCKA UCIIOJIb30BAHHBIX HCTOYHUKOB U IPHUIIOKEHHI.
O0beM: 53 c., CIOMCOK HCIIOJB30BAHHBIX HMCTOYHUKOB — 47 mosuiuid, 13

IIPUIIOKECHUM.
KawueBbie cioBa: PEKJIAMA, PEKJIAMHBIN CJIOTAH, KUTAUCKAS
PEKJIAMA, PYCCKOSI3BIUHA S PEKJIAMA BEJIAPYCH,

JIMHI'BOCTPYKTYPHBIE OCOBEHHOCTHU CJIOI'AHOB.

Heanr paldoThbl: BBISABUTH JIMHIBOKYJIBTYPHBIE OCOOEHHOCTH PEKIAMHOIO
cloraHa KWHTalCKMX M O€JOpyCCKUX KOMIIAaHMW M clieJaTh Ha UX OCHOBE
COIIOCTaBUTEIIbHBINA AaHAJIN3S.

O0beKT Hcc/Iel0BaHUsSA: PEKIIAMHBIA CIOTaH KAK KOMIIOHEHT PEKJIIAMHOTO
TEKCTa.

IIpeamer ucciaen0BaHMsA: A3BIKOBOW W KYJIBTYPHBIM ACIEKThl B CTPYKTYpE
PEKIIAMHOTO CJIOTaHaA.

MeToabl HMCCICI0BAHMSA: TEOPETHUYECKUN aAHAIM3 HAYYHOM JIUTEPATYPHI;
oT0Op W  aHaiM3  MPAKTUYECKOTO  MaTepuaa;  ONMCATEeNIbHBIA  METON;
CONIOCTaBUTEIIbHBIA METO/I; AaHAJIN3 TIOJIYYEHHBIX PE3YJIbTATOB.

Ionyyennble pe3yabTaTbl W WX HOBM3HA: B JIaHHOM pabote
CUCTEMATU3UPOBAHBI CBEICHHS O PEKIAMHOM CJIOTaHE B KayeCTBE KOMIIOHEHTA
PEKIIAMHOTO TEKCTa; MCCIIEOBaHbl JIMHIBOKYJIbTYPHbIE OCOOCHHOCTH COBPEMEHHBIX
PEKIIAMHBIX CJIOTAHOB KHTAMCKMX KOMIIAHUM M PYCCKOSI3BIYHBIX PEKJIAMHBIX
CJIOTraHOB O€OPYCCKUX KOMITAHUM, TPOU3BEJEH UX CONOCTABUTENIbHBINA aHAIHU3.

AKTyaabHOCTh pabOThl MOATBEPKIAETCA Pa3BUTHEM PEKIAMHOM MHIYCTPUHU U
COLIMOKYJIbTYPHBIX OTHOUIEHWUN MEXAY CTpaHAMHU-TIAPTHEPAMH HAa 3KOHOMUYECKOM
peiHke. HayuHass HOBM3Ha paboOThl ONpeensieTcsl NOJyYEHHbBIMU PE3yJbTaTaMU, TO
€CTh BBISIBIICHHBIMU JIMHI'BOKYJIBTYPHBIMH OCOOEHHOCTSIMH PEKJIAMHBIX CJIOTaHOB,
UCIIOJIb30BAaHUE KOTOPBIX MOXKET JaTh MOJIOXKUTENbHBIA 3(PPEKT Mmpu peanusanuu
PEKIaMUPYEMOTO TOBapa Ha TEPPUTOPUU TOU WIM UHOU CTPAHBI.

PexomMenmanum 1m0 HMCHOJB30BAHUIO  Pe3yJbTATOB: MaTepualbl U
pe3yabTaThl MPOBEAEHHOTO B TUIIJIOMHONU paboTe UCCIEI0BAHUS MOTYT MPUMEHSTHCS
OpyU M3YYEHUH CTPATEerMM pEKJIAMHOIO CJIOTaHa KUTAalUCKUX U OellopyCCKHUX
KOMITaHUI, 0COOEHHOCTEH S3bIKa U KyJIbTYPHI IBYX CTpPaH.

Ob6snacTh  npUMeHEHHsI:  MaTepuaabl  HUCCIAEJOBAHUS  MOTYT  OBIThH
WCIIOJIb30BaHbl B MPAKTUKE MPENOIABAHUSA KUTANCKOTO SI3bIKA M KYJIBTYPbI, 4 TAKKE B
cdepe MapKETUHTOBBIX TUCIUILIMH.



PODEPAT
bsuteiu Anacracis Irapayna
CynacrayasijibHbI aHAJI3 JIHTBAKYJbTYPHBIX acadjiBacuei ciioraHay
CYYaCHBIX KiTaHCKIX i OeJlapycKiX KaMnaHin

Ctpykrypa i a6’éM mpampl: mpana ckiajaenna 3 yBoaziHay, 3 pasmzenay,
3aKJIFOUIHHS, CIiCa BBIKAPBICTAHBIX KPBIHIIL 1 1aJaTKay.

AG6’ém: 53 c., criic BeIKapbhICTAHBIX KPBIHII — 47 ma3ineiid, 13 qanaTkay.

KawouaBbis cioBbi: POKIIAMA, POKJIAMHBI CJIOTAH, KITAUCKAS
POKIIAMA, PYCKAMOVYHAS POKIIAMA BEJIAPY(],
JITHTBACTPYKTYPHBIS ACABJIIBACLII CJIOTAHAY.

MbsTa nmpaubl: BBISBILB JIHIBaKyJIbTYpHBIS acabiiBacili paKiIaMHara CJloraHa
KITalCKIX 1 OemapycKix KaMIaHii 1 3palillb Ha 1X aCHOBE CYNacTayIIsUIbHbI aHAI3.

AOQ’eKT JacjiefaBaHHsA: PIKJIAMHBI CJIOTaH K KaMIIAHEHT pIKJIaMHara TIKCTY.

IIpagmer paciaegaBaHHsi: MOYHBI 1 KYyJbTYpPHBI acleKThl ¥ CTPYKTYpBI
pAKJIaMHara cJjiorasa.

MeTtaabl 1acjieaBaHHA: T3APITHIUHBI aHAII3 HABYKOBail JiTapaTyphl; agoop 1
aHaJi3 IpaKThIUHAra MaTAphIsUTY; anicajJbHbl METAJl; CyNacTaysiIbHbl METAJl; aHaNi3
aTpbIMaHbIX BBIHIKAY .

ATpbIMaHbIfl BbIHiKI i iX HaBi3Ha: y Jaj3eHail mpaisl CiCTAMaTbI3aBaHbI
3BECTKI a0 pOKJIaMHBIM CJOraHe ¥ sKaclll KaMmIaHEHTa p3KJIaMHara TIKCTY;
JacienaBaHbl JIHTBAKYJIbTYpPHBIS aca0iiBacll Cy4YacHbIX pPAIKIAMHBIX CJIOraHay
KITACKIX KaMIIaHId 1 pyCKaMOYHBIX PAIKJIAMHBIX CJoraHay OenapyckiX KamIlaHii,
3pO0JICHBI 1X CynacTaysIbHbI aHaI3.

AKTyaJlbHacIlb Tpalbl MHalBsp/pKaeiia pa3BiléM piIKIaMHAM 1HAYCTPHI 1
CalbISIKYJIbTYPHBIX aJHOCIH MaMDK KpaiHami-napTHEpaMi Ha SKaHAMIYHBIM PBIHKY.
HaBykoBast HaBi3Ha mpalbl BbI3HAYaellla aTpPbIMAHBIMI BbIHIKaMi, IiTa 3HAYbILb
BBISIYJIICHBIMI ~ JIIHTBAKYJIbTYPHBIMI  acaOiiBacUsiMi  PIKJIAMHBIX  CJIOTaHay,
BBIKApBICTAHHE SIKIX MOXKa Jlallb CTaHOYYbl A(EKT Ipbl plali3allbll pIKiIaMmyemMara
TaBapy Ha TIPBITOPHIL TOM 111 1HIIAN KpaiHbI.

PakamMenaanbli ma BBIKAPBICTAHHI BBIHIKAY: MaTAIpbLUIBl 1  BBIHIKI
npaBe[3eHara Yy JbIIUIOMHAM mpambl JacielaBaHHS MOTYLb MPBIMSHALLA IPbI
BBIBYUSHHI CTpaTirili paKjamMHara cJjoraHa KITalickix 1 OenapyckiX KamIlaHii,
aca0uiBaciieil MOBBI 1 KYJIbTYpbI A3BIOX KpaiH.

BoOsacub npbIMSIHEHHSI: MaTAPbISUIBI  JaciieJaBaHHA MOTYLb  OBIIb
BBIKAPBICTaHbl Y MPAKTHIIBI BHIKJIAJAHHS KITallCKail MOBBI 1 KyJbTYpHhI, a Takcama ¥y
rajiHe BBIKJIaJaHH MapKETHIHTaBbIX JBICIIBITUIIH.



ABSTRACT
Belevich Anastasiya Igorevna
Comparative analysis of the linguocultural characteristics of the modern
Chinese and Belarusian companies’ slogans

The diploma project consists of: an introduction, 3 chapters, a conclusion, a
bibliography and appendixes.

The diploma project comprises: 53 p., including the bibliography of
47 sources and 13 appendixes.

Key words: ADVERTISEMENT, ADVERTISING SLOGAN, CHINESE
ADVERTISEMENT, BELARUS  ADVERTISEMENT IN RUSSIAN,
LINGUOSTRUCTURAL FEATURES OF SLOGAN.

The purpose of work: to identify linguocultural characteristics of the Chinese
and Belarusian advertising slogans and make a comparative analysis.

Object of study: advertising slogan as a component of advertising text.

Subject of research: linguistic and cultural characteristics in the structure of
the advertising slogan.

Research methods: theoretical analysis of scientific literature; selection and
analysis of practical material; descriptive method; comparative method; analysis of
the results.

The results and its novelty: in this diploma information about the advertising
slogan as a component of the advertising text was systematized; linguocultural
features of modern advertising slogans of Chinese companies and advertising slogans
of Belarusian companies in Russian were investigated and comparatively analyzed.

The relevance of the work is confirmed by the development of the advertising
industry and socio-cultural relations between the partner-countries in the economic
market. The scientific novelty of the work is determined by the results obtained,
which are the identified linguocultural features of the slogans, the use of which can
give a positive result when selling the advertised product in the territory of a
particular country.

Recommendations for the use of results: the materials and results of the
research carried out in the diploma project can be applied when studying the strategy
of the advertising slogan of Chinese and Belarusian companies, features of the
language and culture of the two countries.

The work application: the research materials can be used in the practical
teaching Chinese language and culture, as well as in the field of teaching marketing
disciplines.



