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PE®EPAT

O6beM MUIUIOMHOM paboThl cocTaBisieT 65 ctpanuil. Pabora comepxkur 12
pucyHkoB, 23 Tabmuupl. [Ipu HanmucaHuW AWIUIOMHOM pabOTHl MCIOIB30BaH 51
UCTOYHHK.

MAPKETHUHI [TEPCOHAUJIA, [MTPUHINIIBI MAPKETHHI'A,
NCCIIEAOBAHMUE, TTOBBIIIEHUE KBAJIM®UKAILIM, AHAJIM3, PBIHOK
TPYJIA, ITPOIIECC OBMEHA, KEUTEPUHT .

Hecmotpss Ha TO, YTO MAapKeTHHT TIEpCOHANa TOIPOOHO H3ydaeTcs
UCCIICIOBATENSIMA W3 Pa3HbIX CTpaH MHpa HAa TPOTSHKCHHH HECKOJBKHX
JECATUIICTUH, HEKOTOPHIE €r0 acleKThl, KaK HalpuMep, MapKETHHT MepcoHaia
OpTraHU3aIMH, OCTAIOTCS C1a00 N3yUEeHHBIMH.

Lensb paboThI SIBIISICTCS MOJITOTOBKA pEeKOMeHIaui o
COBEPIICHCTBOBAHMIO MapKETHHTA MEPCOHANIA B PECTOPAHE.

OOBEeKTOM WCCIeAOBaHUs SBJSETCS MPOIECC MAapKEeTHHTa TepcoHaia B
opranuzanuu OO0 «HoBas ranepes».

[IpenmeToM wHcclenoBaHusl SABISETCS aHAIN3 OCOOCHHOCTEH MapKeTHHTa
nepcoHana B opranuzanun OO0 «Hosas ranepes».

JlummomHast paboTa COCTOUT U3 TPEX TJaB, BBEJACHUS U 3aKITIOUCHUS.



ABSTRACT

The volume of the thesis is 65 pages. The work contains 12 figures, 23
tables. When writing the thesis used 51 sources.

PERSONNEL MARKETING, MARKETING PRINCIPLES, RESEARCH,
QUALIFICATION, ANALYSIS, LABOR MARKET, EXCHANGE PROCESS,
CATERING.

Despite the fact that personnel marketing has been studied in detail by
researchers from around the world for several decades, some of its aspects, such as
the marketing of an organization’s personnel, remain poorly understood.

The purpose of the work is to prepare recommendations for improving the
marketing staff in the restaurant.

The Object of study is the process of marketing personnel in the
organization LLC «New gallerys».

The subject of research is the analysis of the characteristics of the marketing
staff in the organization LLC «New Gallery».

Thesis consists of three chapters, introduction and conclusion.



POD®EPAT

AOG'éM npITUIOMHAR mpaibl ckiagae 65 craponak. Ilpama 3msmmuae 12
MajtoHkay, 23 TaOminbl. [Ipbl HamicaHH! ABITUIOMHAM Mpailbl BBIKapbICTaHbl 51
KpBIHIIIA.

MAPKETBIHI" TIEPCAHAJIY,  IIPBIHIbIIIbI  MAPKETBIHI'Y,
JACJIEJABAHHE, ITIABBIIIISHHE KBAJII®IKAILIBI, AHAJII3, PBIHAK
[IPALIBL, ITPAIIPC ABMEHY, KEUTOPBIHT .

Hsarnen3sysl Ha TO€, IITO MAapKETHIHT IEpCcaHaly Majapalds3Ha BbIByYaellla
JacieayblkaMi 3 PO3HBIX KpalH CBETY Ha TMpalsiry HEKajdbKiX A3eCsIiroanssy,
HEKATOpbIs SITO ACIMEKThI, K HANpbIKIaJ, MapKETBIHI TepcaHady apraHizailbli,
3acTarorlia cjiada BEIBy4aHbIMI.

Mbra mpariel 3'syiseniia najgpeIXToyKa pIKaMeHJalbli Na YaackaHajaeHHI
MapKeTBIHTY TIepcaHaiy ¥ pacTapaHe.

AO'exkTaM jaciefaBaHHS 3'AyJsellla MpaidC MapKETHIHTY IepcaHany ¥
apranizaieli TAA «HoBas raepas».

[Ipagmeram nacnenaBaHHs 3'syiseniia aHaji3 acalJiBacIsly MapKETHIHTY
nepcanainy y apranizaubsii TAA «Hosas ranepas».

JIpITuToMHas TIpalia cKJiajiaelriia 3 Tpox riay, YBIA3eHHS 1 3aKITF0UIHHS.
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